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1. hǾŜǊǾƛŜǿ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ Act 129 Phase II Plan 
 

1.1.1. Summary Description of Plan 
PPL Electric Utilities Corporation (PPL Electric or the Company) hereby submits its Act 129 Phase II 
Energy-Efficiency and Conservation Plan (EE&C Plan or Plan or Phase II) in compliance with Section 
2806.1 (b)(1)(i) of Act 129 (the Act). This filing is being made pursuant to the Act and the August 3, 2012 
Implementation Order of the Pennsylvania Public Utility Commission (Commission) at Docket Nos.  
M-2012-2289411; M-2008-2069887 (Implementation Order entered August 3, 2012) (Implementation 
Order). The Plan describes an extensive portfolio of energy-efficiency and conservation programs and 
related education programs. The proposed portfolio consists of the following programs: 
 
Continued from Phase I to Phase II: 

 Appliance Recycling  

 Residential Retail Program (combines residential lighting and energy-efficiency) 

 Residential Energy-Efficiency Behavior & Education  

 Low-Income WRAP Program (with changes) 

 E-Power Wise Program 

 Prescriptive Equipment Small C&I, Large C&I and Government/Educational/Non-profit 
(a/k/a, GNI) with additions 

 Custom Incentive Small C&I, Large C&I and GNI Program  
 
New Programs in Phase II:  

 Residential Home Comfort Program (hybrid combining the Phase I Audit and 
Weatherization Program and a portion of Phase I Residential Efficient Equipment with a 
new home component) 

 Student and Parent Energy-Efficiency Education Program  

 Low-Income Energy-Efficiency Behavior & Education Program 

 Master Metered Low-Income Multifamily Housing Program 

 Continuous Energy Improvement Program 

 School Benchmarking Program 
 
The Pƭŀƴ ǇǊƻǾƛŘŜǎ ŀ ǇƻǊǘŦƻƭƛƻ ƻŦ ƻǇǘƛƻƴǎ ǿƘƛŎƘ ǿƛƭƭ ƻŦŦŜǊ tt[ 9ƭŜŎǘǊƛŎΩǎ ŎǳǎǘƻƳŜǊǎ ŀ Ŏƻǎǘ-effective, 
equitable, flexible, and wide-ranging set of programmatic choices, incentives, information, and 
educational opportunities. Together they meet the goals outlined in the Implementation Order and 
successfully balance stakeholder input with budget constraints and savings objectives.  Each individual 
program is described in Section 3.  
 
1.1.2.      Plan Objectives  
The requirements of the Act are consistent with PPL 9ƭŜŎǘǊƛŎΩǎ ƻǾŜǊŀƭƭ ōǳǎƛƴŜǎǎ ǇƘƛƭƻǎƻǇƘȅ ŀƴŘ ƛǘǎ ƘƛǎǘƻǊȅ 
of promoting energy-efficiency and conservation while striving for excellence in customer service. PPL 
9ƭŜŎǘǊƛŎΩǎ ƛƳǇƭŜƳŜƴǘŀǘƛƻƴ ŀƴŘ ƳŀƴŀƎŜƳŜƴǘ ƻŦ ƛǘǎ !Ŏǘ мнф tƘŀǎŜ L tƭŀƴ ǊŜŦƭŜŎǘŜŘ ǘƘƛǎ ǇƘƛƭƻǎƻǇƘȅΦ 5uring 
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Phase I programs were designed, changed, enhanced, or eliminated to more effectively meet customer 
response. The Phase II plan represents an opportunity to expand this effort and continue to provide 
customers with choices that enable wiser use of electricity; reduced electricity consumption; and 
opportunities to save money without diminishing quality of life or business effectiveness. In addition, 
PPL 9ƭŜŎǘǊƛŎΩǎ ŎǳǊǊŜƴǘ Ǉƭŀƴ ǿŀǎ ŀōƭŜ ǘƻ ŎǊŜŀǘŜ ŀǇǇǊƻȄƛƳŀǘŜƭȅ нпр Ŧǳƭƭ-time and 8 part-time green jobs in 
the last four years, and the proposed plan will continue this kind of support for local economic 
development.  
 
The Phase II Plan is designed to meet the requirements set forth by the CommissionΩǎ LƳǇƭŜƳŜƴǘŀǘƛƻƴ 
Order. Those requirements are:  

 Comply with the designated expenditure cap of 2% of 2006 Annual Revenues for each year of 
the three-year Plan, which equates to an average of approximately $61.5 million per year for 
three years and approximately $184.5 million 1 for the Phase II period. The three-year Plan will 
start on June 1, 2013 and conclude on May 31, 2016. 

 Achieve a total overall energy reduction of at least 821,072 MWh/yr. by May 31, 2016. At least 
25% of the energy reduction target must be achieved in each of the three program years. 

 Achieve a minimum of 10% (82,107 MWh/yr.) of the total required energy reductions from the 
Institutional customer sector by May 31, 2016. The institutional sector includes government, 
education, non-profit, and multifamily housing. 

 Achieve a minimum of 4.5% (36,948 MWh/yr.) of the total required energy reductions from the 
low-income customer sector (<= 150% of Federal Poverty Income Guidelines) by May 31, 2016. 
This includes savings from low-income programs and low-income participation in general 
residential programs. 

 The proportion of measures available to the low-income sector is at least 9.95% of the total 
measures available to all customer sectors. A list of measures is included in Appendix E. 

 Offer at least one energy-efficiency program for each customer sector and offer a reasonable 
mix of energy-efficiency programs for all customer sectors. Offer at least one comprehensive 
measure for residential and commercial customer sectors. 

 The portfolio is cost-effective based on the Total Resource Cost Test (TRC). 

 Allocate the cost of measures to the customer class(es) that receive(s) the benefit of those 
measures. 

 Define the roles and responsibilities of Conservation Service Providers. (CSP) 

 Include procedures to measure, evaluate, and verify performance of the programs and the Plan 
ŀǎ ŀ ǿƘƻƭŜΦ ¢ƘŜǎŜ ǇǊƻŎŜŘǳǊŜǎ ŀǊŜ ŘŜǎŎǊƛōŜŘ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ 9Ǿŀƭǳŀǘƛƻƴ tƭŀns, which are 
ǎǳōƳƛǘǘŜŘ ǎŜǇŀǊŀǘŜƭȅ ŀƴŘ ŀǇǇǊƻǾŜŘ ōȅ ǘƘŜ /ƻƳƳƛǎǎƛƻƴΩǎ {tatewide Evaluator (SWE).  

 Define a mechanism for recovery of all applicable costs.  
 
1.1.3. Overall Strategy to Achieve Energy-Efficiency Goals 
PPL Electric carefully evaluated each Phase I program to determine its viability for Phase II. For programs 
and measures offered in Phase I, PPL Electric program staff reviewed data to compare what was 
achieved against what had been expected. Information from the SWE Market Potential Study2 was 
reviewed, including achievable potential, incremental costs, kWh/yr. savings, and TRCs. Measures with a 
low savings and a low TRC were generally excluded. PPL Electric also considered market transformation 
and free-ridership during the program planning process and excluded some measures accordingly.  

                                                           
1
 $184.5 million excludes Statewide Evaluator costs that are not subject to the funding cap. 

2
 Electric Energy Efficiency Potential for Pennsylvania Final Report (released by the Commission on May 10, 2012). 
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The process to establish the overall portfolio (the mix of measures and programs for customer sectors) 
required many iterations to successfully meet all of the Act 129 requirements described above and 
achieve a reasonable balance between sectors, savings, budget, and an overall TRC. In addition, the 
portfolio was designed to ensure a transition from Phase I to Phase II that is as seamless as possible to 
customers and trade allies. 
 
The maximum allowable funding specified in the Implementation Order for PPL Electric is $184.5 million. 
The proposed Plan totals $183.6 million3, and with anticipated changes in the TRM that will likely reduce 
savings and increase acquisition costs, PPL Electric fully expects to expend all available funds in Phase II.   
 
¢ƘŜ LƳǇƭŜƳŜƴǘŀǘƛƻƴ hǊŘŜǊ ǊŜǉǳƛǊŜǎ ά95/ǎ ǘƻ ŘŜǾŜƭƻǇ 99ϧ/ Ǉƭŀƴǎ ǘƘŀǘ Ŏƻƴǘŀƛƴ ŀǘ ƭŜŀǎǘ ƻƴŜ 
comprehensive measure for residential and small commercial rate classes in EE&C Plans going ŦƻǊǿŀǊŘΦέ  
Implementation Order at 20. To meet this requirement, PPL Electric will offer the Home Comfort 
Program designed for new and existing homes. This comprehensive program will include an incentive for 
contractors who build energy-efficient new homes and customer incentives for audits and 
weatherization for existing homes. To meet the requirement for the Small C&I sector, PPL Electric will 
also offer free audits and a comprehensive array of measures specifically designed for farms as part of 
the Prescriptive Equipment Program for Small C&I.  
 
Consistent with the recommendation in the Implementation Order, PPL Electric will offer a program 
designed to address energy-efficiency within multifamily low-income master metered buildings. 
Implementation Order at 49. It is expected that the Master Metered Low-Income Multifamily Housing 
Program will provide approximately 6,500 MWh/yr. toward the required GNI 10% savings goal.    
 
PPL Electric designed its portfolio to provide options for all customer sectors. PPL Electric engaged 
stakeholders throughout the development process and wherever possible and practical included their 
suggestions in the final plan. As an example, the School Benchmarking Program suggested by 
stakeholders will not yield any quantifiable energy savings. However, PPL Electric recognized the value 
of providing school administrators with energy-efficiency information that will help them make 
informed decisions about energy-efficiency upgrades, and included it in the proposed Plan as an 
effective complement to other program offerings.  
 
1.2.1. Plan Development Process and Key Assumptions 
tt[ 9ƭŜŎǘǊƛŎ ōŜƎŀƴ ŘŜǾŜƭƻǇƛƴƎ ŀ tƘŀǎŜ LL Ǉƭŀƴ ǇǊƛƻǊ ǘƻ ǘƘŜ ǊŜƭŜŀǎŜ ƻŦ ǘƘŜ /ƻƳƳƛǎǎƛƻƴΩǎ aŀǊŎƘ мΣ нлмн 
Secretarial Letter seeking comments on topics related to the Phase II EE&C Plans. In addition, PPL 
Electric engaged Cadmus Group Inc. to provide assistance in evaluating new measures and new 
programs identified for Phase II, and to conduct the TRC for the Phase II EE&C Plan.  
 
PPL Electric hired staff for Phase I to develop RFPs, lead the selection process, and manage all aspects of 
Phase I programs. Over the last four years, that staff has worked closely with CSPs, trade allies, 
customers, and stakeholders to seek their input on programs and measures. The success of Phase I and 
design of the Phase II Plan is a result of drawing on their expertise.  
 

                                                           
3
 Excludes Statewide Evaluator costs that are not subject to the cost cap. These costs are estimated to be $3 

million for PPL Electric.  
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An in-house Steering Committee made up of executives and managers with direct and indirect 
involvement in Act 129 guided the overall Plan development process. The Act 129 requirements and 
/ƻƳƳƛǎǎƛƻƴΩǎ LƳǇƭŜƳŜƴǘŀǘƛƻƴ hǊŘŜǊΣ ŀǎ ǿŜƭƭ ŀǎ ŜȄǇŜǊƛŜƴŎŜ ŦǊƻƳ tƘŀǎŜ L ŀƴŘ ǎǘakeholder input, formed 
the primary basis for the development of the Plan. 
  

Figure 1. Process for Developing the Plan 
 

 
 
The Phase II targets set parameters for constructing a portfolio of measures and programs for different 
customer classes. For each sector, a set of program concepts was developed based on Phase I 
experiences, the Market Potential Study, best practices, and lessons learned in utility-sponsored or 
publically funded energy-efficiency programs. The programs were designed to satisfy the requirements 
of Act 129 and ensure a range of program options were available to all customer classes and market 
segments while meeting the reduction targets for governmental/non-profit and low-income sectors. The 
process for developing the Plan consisted of establishing a set of guiding principles including: 1) using a 
top-down approach to establish possible targets based on Phase I achieved performance by sector; 2) 
evaluating energy-efficiency measures by potential, cost, and TRC, using the SWE Market Potential Study 
ŀƴŘ tt[ 9ƭŜŎǘǊƛŎΩǎ ƳŀǊƪŜǘ ǊŜǎŜŀǊŎƘ ŀƴŘ ŜȄǇŜǊƛŜƴŎŜ ŦǊƻƳ tƘŀǎŜ LΤ оύ ŘŜǾŜƭƻǇƛƴƎ ŀƴŘ ōŀƭŀƴŎƛƴƎ ǘƘŜ 
portfolio to meet all of the Act 129 requirements; 4) providing opportunities for stakeholders to 
participate and contribute to Plan development; and 5) making adjustments based on what is 
affordable, customer feedback, and the requirements set forth in the Act (i.e., GNI savings target). 

1.2.2.  Principles Guiding Development of the Plan 
PPL Electric has a long-standing commitment to energy-efficiency and helping customers use electricity 
wisely, as well as helping customers save on their electricity bills. The following guiding principles served 
as a backdrop to development of the measures, programs, and implementation strategies in PPL 
9ƭŜŎǘǊƛŎΩǎ ǇƻǊtfolio: 

 Customer focus: PPL Electric has a long history of educating consumers and acting as a 
trusted energy advisor to its customers. Its Plan was developed to empower customers to 
take energy-efficiency actions that save money in a way that is simple to understand and 
cost-effectively optimizes customer benefits to the greatest extent possible. 

 Compliance with Act 129: PPL Electric takes seriously its regulatory obligations to offer 
energy-efficiency and conservation programs to its customers. Consistent with the 
requirements of Act 129, PPL Electric has sought significant stakeholder input, and has 
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developed a portfolio of cost-effective programs to generate the energy savings needed to 
meet the goals outlined by the Pennsylvania Legislature and the Commission. 

 Leadership in efficiency and conservation: tt[ 9ƭŜŎǘǊƛŎΩǎ tƭŀƴ ōǳƛƭŘǎ ǳǇƻƴ ǘƘŜ ǎǳŎŎŜǎǎ ƻŦ ƛǘǎ 
Act 129 Phase I Plan and its consumer education programs. tt[ 9ƭŜŎǘǊƛŎΩǎ ŜŦŦƻǊǘǎ ǘƻ ŜƴƎŀƎŜ 
customers in energy-efficiency have included offering an online home energy use analysis 
tool; providing customers with hourly and daily electricity use information via the Internet; 
offering financial incentives and rebates for all customer segments; promoting education 
and community outreach to encourage energy-efficiency; and providing easy access to Act 
мнф ǇǊƻƎǊŀƳ ƳŀǘŜǊƛŀƭǎ ƻƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ŎƻƳǇŀƴȅ ǿŜōǎƛǘŜΦ CƛƴŀƭƭȅΣ tt[ 9ƭŜŎǘǊƛŎ ǿŀǎ ŀ ƭŜŀŘŜǊ 
in installing smart meter technology at every customer site in its service territory.  

 Proven solutions and sustainable savings: tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻƎǊŀƳǎ ŦƻŎǳǎ ƻƴ ǇǊƻǾŜƴΣ Ŏƻǎǘ-
effective, energy-efficiency technologies that can be installed alone or as part of an 
integrated strategy to long-term, sustainable energy-efficiency. Despite the challenges 
presented by the need to balance savings targets and available funding with decreasing TRM 
values (lower savings), lower avoided costs (lower benefits for energy savings), and inflation 
(hƛƎƘŜǊ ƛƳǇƭŜƳŜƴǘŀǘƛƻƴ Ŏƻǎǘǎ ŦƻǊ tt[ 9ƭŜŎǘǊƛŎ ŀƴŘ ŦƻǊ ŎǳǎǘƻƳŜǊǎΩ ŜƴŜǊƎȅ-efficiency projects), 
PPL Electric in designing its Act 129 Phase II Plan sought to optimize energy savings for each 
participating customer location through extensive efficiency strategies, and will encourage 
participation in its multiple programs and incentives wherever such participation makes 
ǎŜƴǎŜ ŦƻǊ ŎǳǎǘƻƳŜǊǎΦ tǊƻƎǊŀƳǎ ǘƘŀǘ ƳƛƎƘǘ ƘŀǾŜ ǇǊƻǾƛŘŜŘ άŘŜŜǇέ ǎŀǾƛƴƎǎ Ƴŀȅ ƴŜŜŘ ǘƻ ōŜ 
adjusted mid-course because savings may no longer make a program or measure cost-
effective.    

 Flexibility and options: tt[ 9ƭŜŎǘǊƛŎΩǎ tƭŀƴ ƛǎ designed to be flexible enough to address 
changing market conditions. The Plan provides multiple program options, education, 
ƛƴŦƻǊƳŀǘƛƻƴΣ ŦƛƴŀƴŎƛŀƭ ƛƴŎŜƴǘƛǾŜǎΣ ŀƴŘ ǎŜǊǾƛŎŜǎ ǘƻ ǎǳǇǇƻǊǘ ŎǳǎǘƻƳŜǊǎΩ ŜƴŜǊƎȅ-efficiency 
needs. Some programs provide customers with audit information that allows them to make 
informed decisions based on personal and organizational priorities, while allowing energy-
efficiency improvements to be made in phases. 

 Market transformation: tt[ 9ƭŜŎǘǊƛŎΩǎ tƭŀƴ ƛǎ ŘŜǎƛƎƴŜŘ ǘƻ ǎǘƛƳǳƭŀǘŜ ōǊƻŀŘŜǊ ƳŀǊƪŜǘ 
acceptance and installation of energy-efficient technologies. PPL Electric will take steps to 
assist its customers with the installation of low-cost, high-savings, energy-efficiency 
ƳŜŀǎǳǊŜǎ ǘƘŀǘ ǇǊƻǾƛŘŜ ǎǳǎǘŀƛƴŀōƭŜ ǎŀǾƛƴƎǎ ƻǾŜǊ ǘƛƳŜΦ ¢ƘŜ tƭŀƴ ǎǳǇǇƻǊǘǎ ŎǳǎǘƻƳŜǊǎΩ ŜŦŦƻǊǘǎ 
to install innovative technologies, particularly through its proposed Commercial and 
Industrial (C&I) Custom Incentive Program, and includes provisions for training and 
education, outreach to trade allies and stakeholders, and an active overarching customer 
awareness campaign to ensure customers are kept abreast of ever-changing advances in 
technology. PPL Electric will monitor performance of its programs and adjust programs as 
required if there is sufficient market transformation or high free-ridership. 

 Commitment to low-income customers: Act 129 contiƴǳŜǎ tt[ 9ƭŜŎǘǊƛŎΩǎ ǎǘǊƻƴƎ 
commitment to helping low-income customers reduce their electricity consumption and 
ǎŀǾŜ ƳƻƴŜȅΦ Lƴ ŀŘŘƛǘƛƻƴ ǘƻ ŎƻƴǘƛƴǳƛƴƎ tt[ 9ƭŜŎǘǊƛŎΩǎ ǎǳŎŎŜǎǎŦǳƭ [L¦wt ό[ƻǿ-Income Usage 
Reduction Program) known as the Winter Relief Assistance Program (WRAP), Phase II will 
offer the E-Power Wise program and the low-income Energy-Efficiency Behavior & 
Education Program. Further, although the Master Metered Low-Income Multifamily Housing 
Program is designed as a GNI program, it is expected that there will be energy-efficiency 
educational materials provided to the tenants. 
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1.2.3. Assessment of Resource Potentials 
In January 2012, PPL Electric started evaluating Act 129 Phase I Programs and measures to determine 
what programs and measures should be considered for Act 129 Phase II. Using ǘƘŜ /ƻƳǇŀƴȅΩǎ ƳŀǊƪŜǘ 
ǊŜǎŜŀǊŎƘ ŀƴŘ ǎǘǳŘƛŜǎΣ ǘƘŜ /ƻƳƳƛǎǎƛƻƴΩǎ ƳŀǊƪŜǘ ǇƻǘŜƴǘƛŀƭ ǎǘǳŘȅΣ information garnered from discussions 
with other utilities, ENERGY STAR®, and Consortium of Energy Efficiency (CEEύΣ tt[ 9ƭŜŎǘǊƛŎΩǎ trogram 
staff systematically studied the energy-savings potential available in each market sector and used that in 
presenting programs and measures to be considered in the design of Act 129 Phase II.  

1.2.4. Developing the Portfolio 
The energy-saving targets, the expenditure cap, cost-effectiveness of the portfolio, the GNI and low-
income set-asides, and the customer equity guidelines established by Act 129 defined the major 
parameters and constraints for developing the portfolio. Development of the portfolio and subsequent 
revisions began with a άtop-Řƻǿƴέ process that involved evaluating each sector based on what was 
being achieved in Act 129 Phase I. At the same time, PPL Electric Program Staff evaluated program and 
measure levels from the άōƻǘǘƻƳ ǳǇέ and identified possible programs for consideration in Phase II: 
those that were innovative, those that were successfully being offered by other utilities and those 
programs requested by customers, trade allies, CSPs, or stakeholders.  
 

Step 1: PPL Electric reviewed required targets, targeted funding, the market potential study, and 
performance from Phase I. Then, PPL Electric drafted a list of potential Phase II measures, 
grouped those measures by programs and sectors, and put those into its Portfolio Model. 
 
Step 2: For each measure, data on technical specifications and potential end-use energy and 
costs weǊŜ ŎƻƳǇƛƭŜŘ ǇǊƛƳŀǊƛƭȅ ŦǊƻƳ ǘƘŜ ¢wa ŀƴŘ ŦǊƻƳ tt[ 9ƭŜŎǘǊƛŎΩǎ ŜȄǇŜǊƛŜƴŎŜ ƛƴ delivering 
energy-efficiency programs. Other technical resources, including the Database for Energy-
Efficiency Resources (DEER), CEE, and ENERGY STAR® were also consulted. PPL Electric 
contacted energy-efficiency professionals from around the country regarding program design, 
costs, savings, and customer response. 
 
Step 3: PPL Electric determined the life-cycle costs, savings, and avoided cost benefits for each 
ƳŜŀǎǳǊŜ ǘƻ ŎƻƳǇǳǘŜ ǘƘŜ ƳŜŀǎǳǊŜΩǎ Ŏƻǎǘ-effectiveness from a TRC perspective.4 Application of 
the TRC identified some measures that did not meet the cost-effectiveness threshold. However, 
to ensure a well-balanced, comprehensive and complementary mix, some measures with high-
saving potentials such as insulation, heat pump water heater (HPWH), and packaged air 
conditioning units were retained in the portfolio. To ensure consistency with Phase I methods 
and EM&V procedures, TRC calculations were performed by The Cadmus Group, Inc., PPL 
9ƭŜŎǘǊƛŎΩǎ 9aϧ± /{tΦ YŜȅ ŀǎǎǳƳǇǘƛƻƴǎ ǳǎŜŘ to determine cost-effectiveness are listed in  
Table 7- 7E, Section 8.  

Step 4: For each program in the portfolio, savings were calculated, using the draft 2013 TRM and 
ǘƘŜ ǊŜǎǳƭǘǎ ŦǊƻƳ ǘƘŜ {²9Ωǎ нлмн Electric Energy Efficiency Potential in Pennsylvania to compile 
information on measure savings and costs. The available potential for each program was guided 
largely by the results of the potential study, tt[ 9ƭŜŎǘǊƛŎΩǎ ŎǳǎǘƻƳŜǊ ǎǳǊǾŜȅǎ, and program 
experience from the Act 129 Phase I programs. 
 

                                                           
4
 Calculation methods and assumptions used for estimating all program costs are provided in Appendix D.  
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Step 5: The aggregate, plan-level savings for programs were spread over the three-year plan 
cycle to establish annual saving targets. Expected ramp-up of annual savings varied across 
programs. In the case of new programs where no prior local implementation experience or 
infrastructure exists, savings are expected to accrue at lower levels initially and accelerate 
gradually over the course of the Plan. 
 
Step 6: Finally, the expected number of participants and customer incentive levels in each 
program were adjusted iteratively to balance the portfolio. The objective of this balancing 
exercise was to provide a reasonable mix of programs that meets all of the Act 129 
requirements, such as GNI and low-income set-asides, the overall cost cap, equity across various 
customer segments, and cost-effectiveness at the portfolio level.  

 
1.2.5. Managing Uncertainty 
The proposed EE&C program portfolio was developed within the confines established by Act 129 and 
ǘƘŜ /ƻƳƳƛǎǎƛƻƴΩǎ LƳǇƭŜƳŜƴǘŀǘƛƻƴ hǊŘŜǊΦ ¢ƘŜ ǇǊƻǇƻǎŜŘ ǇƻǊǘŦƻƭƛƻ ǘƻƻƪ ƛƴǘƻ ŎƻƴǎƛŘŜǊŀǘƛƻƴ ǊŜǉǳƛǊŜƳŜƴǘǎ 
including energy savings, and cost-effectiveness of the portfolio, expenditure limits, customer equity, 
and set-aside provisions for low-income and governmental/non-profit customer segments, and other 
ǊŜǉǳƛǊŜƳŜƴǘǎ ƻŦ ǘƘŜ !Ŏǘ ŀƴŘ ǘƘŜ /ƻƳƳƛǎǎƛƻƴΩǎ LƳǇƭŜƳŜƴǘŀǘƛƻƴ hǊŘŜǊΦ  
 
As was the case during Phase I, the consumption reduction targets set by the Commission for Phase II 
are cumulative in nature. That is, to achieve the target set by the Commission in its Implementation 
Order, PPL Electric is required to achieve three-year cumulative reduction of 2.1% MWh/yr. Although 
PPL Electric has developed a plan to achieve its three-year cumulative target, the Company has 
identified a few areas of uncertainty that could impact the success of the Phase II EE&C Plan.    
 
First, the state of the economy is constraining cuǎǘƻƳŜǊǎΩ ǿƛƭƭƛƴƎƴŜǎǎ ǘƻ ƳŀƪŜ ƛƴǾŜǎǘƳŜƴǘǎ ƛƴ ŜƴŜǊƎȅ-
efficiency, especially Small C&I and institutional customers (schools, non-profits, and governments). In 
addition, at present, electric rates are relatively low. The combination of current state of the economy, 
coupled with low energy prices may reduce the likelihood that customers will participate in energy-
efficiency programs.   
 
To address this concern for Small C&L ŎǳǎǘƻƳŜǊǎΣ tt[ 9ƭŜŎǘǊƛŎΩǎ ǎǳŎŎŜǎǎŦǳƭ 5ƛǊŜŎǘ 5ƛǎŎƻǳƴǘ tǊƻƎǊŀƳΣ 
enhanced during the middle of Act 129 Phase I, will be continued in Act 129 Phase II and is key to the 
Prescriptive Incentive Program. Further, PPL Electric has designed its incentives to cover a sufficient 
portion of the incremental cost of each measure. These incentives, coupled with effective marketing and 
ŎǳǎǘƻƳŜǊ ǎŜƎƳŜƴǘŀǘƛƻƴΣ ǿƛƭƭ ŜƴŀōƭŜ ǘƘŜ ƳŜǎǎŀƎŜǎ ǘƻ ōŜ ǘŀƛƭƻǊŜŘ ǘƻ ŎǳǎǘƻƳŜǊǎ άƻƴ ǘƘŜ ŦŜƴŎŜΦέ tt[ 
9ƭŜŎǘǊƛŎΩǎ tƘŀǎŜ LL 99ϧ/ tƭŀƴ ƛǎ ƻŦŦŜǊƛƴƎ {ŎƘƻƻƭ .ŜƴŎƘƳŀǊƪƛƴƎ ŀǘ άƴƻ ŎƻǎǘΦέ ¢Ƙƛǎ ǇǊƻƎǊŀƳ ǿƛƭƭ ŜƴŀōƭŜ 
Electric to reach school administrators and teachers, as well as schoolchildren and parents, to educate 
them on energy-efficiency. These are just some of the ways the Plan has been designed to ensure 
customers are aware and take advantage of the programs being offered. 
 
Second, the likelihood of future changes to the TRM has the potential to result in further downward 
adjustments to savings in future versions of the TRM (2013 ς 2015) and could reduce the savings 
attributable to energy-efficiency measures. In an attempt to address this uncertainty, PPL Electric 
ŘŜǎƛƎƴŜŘ ƛǘǎ tƭŀƴ ǘƻ ǳǎŜ ǘƘŜ ǎŀǾƛƴƎǎ ŀǎǎǳƳǇǘƛƻƴǎ ŦǊƻƳ ǘƘŜ /ƻƳƳƛǎǎƛƻƴΩǎ ǇǊƻǇƻǎŜŘ нлмо ¢waΦ ¢ƘƻǎŜ 
savings are generally lower than the 2012 TRM ŀƴŘ ǘƘŜ ǎŀǾƛƴƎǎ ǳǎŜŘ ƛƴ ǘƘŜ {²9Ωǎ aŀǊƪŜǘ tƻǘŜƴǘƛŀƭ 
Study.  If there are further reduction in savings in 2013, 2014, or 2015 TRMs, PPL Electric would likely 
have to adjust its mix of measures, programs, and sectors to attempt to accommodate the lower savings 
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and reach the compliance target. Further, PPL Electric has designed its Phase II Plan to exceed the 
compliance target by 2.5%. In addition, PPL Electric estimates a  carryover of 110,000 MWh/yr. from 
Phase I. The over-compliance and carryover provides the flexibility to accommodate lower per-measure 
savings or to provide additional savings to customers. 
 
Third, there is limited time available between the approval of the Phase II programs (expected in March 
2013) and the earliest allowable launch date, June 1, 2013. That limited time may delay the launch of 
some programs, may limit the time available to achieve the savings, and could prevent PPL Electric from 
ŀŎƘƛŜǾƛƴƎ нр҈ ƻŦ ǘƘŜ 99ϧ/ tƭŀƴΩǎ ǎŀǾƛƴƎǎ ƛƴ ǘƘŜ ŦƛǊǎǘ ǇǊƻƎǊŀƳ ȅŜŀǊΦ tt[ 9ƭŜŎǘǊƛŎ Ƙŀǎ ŀŘŘǊŜǎǎŜŘ ǘƘƛǎ άǊŀƳǇ 
ǊŀǘŜέ ǳƴŎŜǊǘŀƛƴǘȅ ōȅ carefully planning and initial marketing efforts to stimulate early interest and by 
assuming lower savings in the first program year compared to the second and third years. This ramp-up 
rate also addresses the issue where large commercial and industrial projects typically require a longer 
lead time than the residential sector to identify, budget, and implement energy-efficiency measures, 
especially for customers with budget cycles and lengthy funding or procurement processes. Phase II 
projects must be implemented no earlier than June 1, 2013 (i.e. no retroactivity like Phase I). Therefore, 
these large projects may not come on line ŜŀǊƭȅ ƛƴ ǘƘŜ ŦƛǊǎǘ tƘŀǎŜ LL ǇǊƻƎǊŀƳ ȅŜŀǊ όάtǊƻƎǊŀƳ ¸ŜŀǊ рέύΦ  

 
In addition, reaching key energy decision makers in both the small and large C&I customer sectors can 
present a special challenge to PPL Electric and its CSPs, especially if the building owner (landlord, 
property manager, etc.) is not the customer and does not pay the electric bill (paid by the tenant).  
 
To address the uncertainty relating to reaching key energy decision makers, as well as the related time 
lag, PPL Electric worked with its CSPs and trade allies to develop strategies that mitigate the time 
required to deliver programs. PPL Electric worked with trade allies to assess and expedite, where 
necessary, the availability of trained and qualified personnel to deliver services, especially in the early 
stages of the Plan.  
 
The next uncertainty is how to adjust the EE&C Plan if actual performance differs from estimates in the 
EE&C Plan. The flexibility to quickly adjust programs is critical to achieving the savings compliance 
target, equitable distribution of savings and costs among customer sectors, and other requirements of 
Act 129. This includes adjusting incentive levels and participation estimates if customer preferences and 
program performance are different than estimated in the Phase II EE&C Plan. Program delivery is not an 
exact science, and it is difficult to predict the exact number of customers willing to participate in the 
programs offered. The Commission recognizes this and allows EDCs to establish ranges in their EE&C 
Plan for incentive levels and customer participation. This flexibility allows PPL Electric to quickly adapt to 
ŎƘŀƴƎŜǎ ƛƴ ƳŀǊƪŜǘ ŎƻƴŘƛǘƛƻƴǎ ōȅ ŀŘƧǳǎǘƛƴƎ ƛƴŎŜƴǘƛǾŜ ƭŜǾŜƭǎΣ ǎǳŎƘ ŀǎ άƭƛƳƛǘŜŘ ǘƛƳŜ ƻŦŦŜǊǎΣέ ŀƴŘ ŀŘƧǳǎǘƛƴƎ 
participation estimates. 

1.2.6. Stakeholder Involvement  
Throughout the development of this Plan, PPL Electric pursued opportunities to inform stakeholders of 
ǘƘŜ /ƻƳǇŀƴȅΩǎ ǇǊƻƎǊŜǎǎ ŀƴŘ ǘƻ ǎƻƭƛŎƛǘ ƛƴǇǳǘΦ .ƻǘƘ ŦƻǊƳŀƭ ŀƴŘ ƛƴŦƻǊƳŀƭ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ǿŀǎ ƳŀƛƴǘŀƛƴŜŘ 
with many parties, including other Pennsylvania electric distribution companies; consumer and 
environmental advocates; chambers of commerce; state, local, and private economic development 
organizations; community-based organizations; trade associations; governmental agencies; trade allies; 
market partners; and CSPs.  
 
Based upon the input of participating stakeholders, PPL Electric added new programs/measures and 
refined others, resulting in a more creative and robust portfolio than would have been possible 
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otherwise.5 This collaborative process increased the likelihood of success in implementing the portfolio. 
PPL Electric intends to meet with stakeholders as needed, but not less than twice annually until May 31, 
2016. 

 
Key information about stakeholder participation including meeting dates and topics discussed with the 
participants is summarized in Table A. PPL Electric also meets regularly with its CSPs, trade allies, 
equipment installers, engineers, consultants, equipment dealers, retailers, etc., who provide products 
and services to customers, and potential CSPs (companies who would like to contract with PPL Electric 
to provide EE&C products and services) to review the Plan progress, consider new products and services, 
and/or identify opportunities to improve EE&C programs. 
 

Table A: Stakeholder Coordination Activities and Participation 

Meeting Invitees or Attendees Topics Discussed 

2/9/2012 Low-income advocates, 
contractors, CBOs, PUC 
Staff, and other 
interested parties. 

Presented information about Act 129 Phase I 
low-income programs and sought input for Act 
129 Phase II program design. At the time of this 
meeting, the Secretarial Letter had not been 
released. Included group discussions on: 1) 
possible ways to reduce low-income program 
costs, 2) ways to improve the low-income 
initiatives in Act 129 Phase II, 3) program models 
ŦǊƻƳ ƻǘƘŜǊ ŀǊŜŀǎ ƻǳǘǎƛŘŜ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ 
territory that may hold merit for PPL Electric in 
designing Phase II low-income programs, 4) 
barriers to program participation. Notes from 
this meeting were distributed.  

6/5/2012 Full stakeholder group
5
 

Reviewed Act 129 timeline for Plan development. 
5ŜǎŎǊƛōŜŘ tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻŎŜǎǎ ŦƻǊ ŘŜǾŜƭƻǇƛƴƎ 
the Plan. Identified possible issues and concerns. 
Established best process for obtaining future 
stakeholder input. Presented proposed funding 
targets, challenges faced with reductions in 
savings, mandatory savings targets and funding, 
and obtained broad stakeholder input. From this 

                                                           
5
 PPL 9ƭŜŎǘǊƛŎΩǎ ǎǘŀƪŜƘƻƭŘŜǊ ƎǊƻǳǇ ƛƴŎƭǳŘŜǎ ōǳǘ ƛǎ ƴƻǘ ƭƛƳƛǘŜŘ ǘƻ ǊŜǇǊŜǎŜƴǘŀǘƛǾŜǎ ŦǊƻƳΥ ǊŜƎƛǎǘŜǊŜŘ ŀƴŘ ƻǘƘŜǊ 

potential CSPs, environmental advocacy groups, chambers of commerce, public and private economic 
development organizations, community-based organizations, trade allies, including contractors, trade associations, 
energy services companies, and vendors, market partners that deliver or promote energy-efficiency programs, 
including Keystone HELP, PHFA, SEDA-COG, Community Action Committee of the Lehigh Valley, Schuylkill 
Community Action, Community Action Program of Lancaster, other Community Action Groups, property/facilities 
management companies; Pennsylvania  Public Utility Law Project, the Sustainable Energy Fund, statutory 
advocates, the PA Department of Environmental Protection, municipal and local government groups, county 
commissioners, township commissioners, the EFMR Monitoring Group, the Pennsylvania Department of 
Community & Economic Development (DCED) Energy-efficiency engineers and consultants, Penn Future, PPLICA 
and Commission staff. 
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Meeting Invitees or Attendees Topics Discussed 

meeting, it was decided to hold two small focus 
group meetings: combined heat and power, and 
lighting.  

7/11/2012 Low-income  
Reviewed possible savings requirements. 
Presented comments following up on 
suggestions made in February meeting. 

7/12/2012 
Combined Heat and 
Power (CHP) meeting 

Meeting led by a facilitator with discussion about 
the role of CHP projects in Phase II. Suggestions 
included offering fewer projects with a higher 
kWh incentive while others recommended a 
lower kWh incentive and more projects. 

7/26/ 2012 Lighting Meeting 

Meeting led by a facilitator with discussion 
centering on the role of lighting in Act 129  
Phase II. Recommendations included offering 
Direct Discount to Large C&I customers and 
schools. 

8/7/2012 Full stakeholder group
5
 

Updated stakeholders on progress of Plan 
ŘŜǾŜƭƻǇƳŜƴǘΦ tǊŜǎŜƴǘŜŘ άǘƻǇ-Řƻǿƴέ ǎŀǾƛƴƎǎ ŀƴŘ 
possible costs by sector. Reviewed, by sector, 
programs under consideration. Highlighted the 
Master Metered Low-Income Multifamily 
Housing Program and asked for stakeholder 
comments. Provided responses to the majority of 
questions, comments, or issues raised in the 
6/5/2012 Stakeholder meeting.  

8/3/2012 
tt[ 9ƭŜŎǘǊƛŎΩǎ ǊŜǎƛŘŜƴǘƛŀƭ 
survey panel  

Survey focused on several residential measures 
and programs being considered for Phase II.  

9/26/2012 Full stakeholder group
5
 

Reviewed the timeline and focused on discussing 
challenges posed by the TRC comparing Act 129 
Phase I ¢w/Ωǎ ǿƛǘƘ initial Phase II TRC results. 
Presented possible distribution of costs and 
savings by sector and programs under 
consideration. Addressed outstanding questions 
from the 7/11/2012 Stakeholder meeting.  

From February 2012- 
September 2012 

Meetings with many of 
the stakeholders 
individually. 

Discussed issues specific to that stakeholder or 
issues a stakeholder did not want to discuss in 
large group meetings for competitive or other 
reasons. 

 
1.3.1. Summary tables of portfolio savings goals, budget and cost-effectiveness. 
The following tables provide summaries of estimated savings, budget and cost-effectiveness for PPL 
9ƭŜŎǘǊƛŎΩǎ ŜƴǘƛǊŜ ǇƻǊǘŦƻƭƛƻΦ 
These include: 

 Table 1Υ tƻǊǘŦƻƭƛƻ {ǳƳƳŀǊȅ ƻŦ [ƛŦŜǘƛƳŜ /ƻǎǘǎ ŀƴŘ .ŜƴŜŦƛǘǎ ŦƻǊ tt[ 9ƭŜŎǘǊƛŎΩǎ ŜƴǘƛǊŜ ǇƻǊǘŦƻƭƛƻ 

 Table 2: Shows an estimated portfolio of energy and demand savings. 

 Table 3: Shows the overall estimated portfolio budget, broken out by sector and program year. 
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Table 1: Portfolio Summary of Lifetime Costs and Benefits 

 

Portfolio 
Discount 

Rate 

Total 
Discounted 

Lifetime Costs 
($000) 

Total 
Discounted 

Lifetime 
Benefits 
($000) 

Total 
Discounted 

Net1 
Lifetime 
Benefits 
($000) 

Benefit- 
Cost Ratio 

(TRC) 

Residential 
(exclusive of Low-

Income) 
8.14% $80,621  $204,119  $123,498  2.53 

Residential Low- 
Income 

8.14% $17,020  $12,160  ($4,860) 0.71 

Commercial/ 
Industrial Small 

8.14% $67,274  $128,670  $61,395  1.91 

Commercial/ 
Industrial Large 

8.14% $90,082  $113,559  $23,476  1.26 

Governmental/ 
Educational/ 
Non-Profit 

8.14% $44,885  $58,876  $13,991  1.31 

Total 8.14% $299,882  $517,383  $217,502  1.73 

 
1
 "Net" refers to the arithmetic difference between the previous two columns. It does not refer to net verified savings. 

 Includes savings from measures installed and operable between June 1, 2013 and May 31, 2016. Excludes carryover of Phase I savings. 

 Total Discounted Lifetime Costs are inclusive of common, portfolio-level expenditures. 
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Table 2: Summary of Portfolio Energy and Demand Savings  

MWh/yr. and kW Saved for Consumption Reductions 

PY5 PY6 PY7 Total 

MWh/yr. 
Saved 

kW Saved MWh/yr. 
Saved 

kW Saved MWh/yr. 
Saved 

kW Saved MWh/yr. 
Saved 

kW Saved 

Baseline
1
 38,214,368 

 
38,214,368 

 
38,214,368 

 
38,214,368 

 
Residential Sector (exclusive of Low- Income) - 
Cumulative Projected Portfolio Savings

2 and 4
 

109,510 17,496 258,522.64 41,111 377,671 59,291 377,671 59,291 

Residential Low-Income Sector - Cumulative Projected 
Portfolio Savings

2 and 
3 4,906 477 12,481 1,283 22,091 2,340 22,091 2,340 

Commercial/Industrial Small Sector - Cumulative 
Projected Portfolio Savings

2
 51,949 9,060 105,336.24 18,336 157,774 27,476 157,774 27,476 

Commercial/Industrial Large Sector - Cumulative Net 
Weather Adjusted Savings

2
 49,794 8,349 132,611.09 22,398 191,583 32,450 191,583 32,450 

Governmental/ Educational/Non-Profit Sector - 
Cumulative Projected Portfolio Savings

2
 30,009 4,947 65,037.96 10,593 92,835 15,205 92,835 15,205 

EE&C Plan Total - Cumulative Projected Savings 
246,169 40,329 573,989 93,721 841,953 136,762 841,953 136,762 

EE&C Plan Total - Percentage of Target to be Met
1
 

30% 
 

70% 
 

103% 
 

103% 
 

Estimated Phase I Carryover Savings 110,000 
 

110,000 
 

110,000 
 

110,000 
 

Total Cumulative Projected Savings Phase II and Phase 
I Carryover 356,169 

 
683,989 

 
951,953 

 
951,953 

 

Percent Reduction From Baseline  0.93% 
 

1.79% 
 

2.49% 
 

2.49% 
 

Commission Identified Goal 
      

821,072 
 

Percent Savings Due to Portfolio Above or Below 
Commission Goal 43% 

 
86% 

 
116% 

 
116% 

 

1 
As defined in the August 3, 2012 Implementation Order, Docket No. M-2012-2289411. 

2 
Adjusted for weather and extraordinary load as applicable. 

3 Includes only the savings for low-income programs. An additional 49,192 MWH/yr.  is from Low-income participation in non-low income programs.  

4. Includes low-income saving in general residential programs.  
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Table 3: Summary of Portfolio Costs 

Note: Program Year is June 1-May 31.  
 
  

 

Estimated Direct Costs 

Estimated Common 
Costs, All Years 

Total Portfolio 
Budget 

 

PY5 PY6 PY7 Total Direct Costs 

 

Portfolio Budget Portfolio Budget Portfolio Budget Portfolio Budget  

 

$ 
% of 

budget 
$ 

% of 
budget 

$ 
% of 

budget 
$ 

% of 
budget 

$ 
% of 

budget 
$ 

% of 
budget 

Residential Portfolio Annual 
Budget  

$13,278,589 29.63% $17,760,665 31.05% $16,919,886 32.97% $47,959,139 31.28% $10,165,629 30.44% $58,124,768 31.13% 

Residential Low-Income 
Portfolio Annual Budget  

$4,677,317 10.44% $5,214,817 9.12% $5,303,717 10.33% $15,195,850 9.91% $3,220,979 9.64% $18,416,829 9.86% 

Commercial/Industrial 
Small Portfolio Annual 
Budget  

$11,629,808 25.95% $12,024,559 21.02% $11,774,116 22.94% $35,428,483 23.11% $7,863,183 23.54% $43,291,666 23.18% 

Commercial/Industrial 
Large Portfolio Annual 
Budget  

$7,723,976 17.24% $13,601,583 23.78% $9,923,140 19.34% $31,248,699 20.38% $6,935,499 20.76% $38,184,198 20.45% 

Governmental/Educational/ 
Non-Profit Portfolio Annual 
Budget  

$7,498,486 16.73% $8,597,273 15.03% $7,399,727 14.42% $23,495,486 15.32% $5,214,711 15.61% $28,710,196 15.38% 

Total Portfolio Annual 
Budget 

$44,808,175 100% $57,198,896 100% $51,320,586 100% $153,327,658 100% $33,400,000 100% $186,727,658 100% 
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1.4. Summary Description of Implementation Schedule 

 
Figure 2: Summary of Program Implementation Schedule over Three-Year Plan Period 
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1.5 Summary Description of Strategy to Achieve 25% Reduction in each Program Year  
/ƻƴǎƛǎǘŜƴǘ ǿƛǘƘ ǘƘŜ /ƻƳƳƛǎǎƛƻƴΩǎ LƳǇƭŜƳŜƴǘŀǘƛƻƴ hǊŘŜǊΣ tt[ 9ƭŜŎǘǊƛŎ ŘŜǾŜƭƻǇŜŘ ŀ ǎǘǊŀǘŜƎȅ ǘƻ 
ensure at least 25% of the total consumption reduction target is achieved each program year.   
Implementation Order at 28. However, as EDCs may not start implementing Phase II programs 
until June 1, 2013 and retroactive transactions are not permitted (the measure must be installed 
and operable no earlier than June 1, 2013), the first year of Phase II poses ramp-up challenges.  
It is very difficult for PPL Electric to directly control actual participation rates (market forces) 
with tight precision. PPL Electric has addressed these challenges through the following activities 
and its Phase II Plan has approximately 30% of its savings in PY5, 40% in PY6, and 30% in PY7. 
 
In an attempt to ensure that the 25% reduction target is met in PY5, PPL Electric identified and 
evaluated programs that were successful in Act 129 Phase I, and is negotiating contracts with 
CSPs, as well as making arrangements to continue those programs on June 1, 2013. Those 
programs should have a seamless and quick transition from Phase I to Phase II. 
 
tt[ 9ƭŜŎǘǊƛŎ ǿƛƭƭ ƳƻƴƛǘƻǊ ŀŎǘǳŀƭ ǇŜǊŦƻǊƳŀƴŎŜ ƛƴ ƴŜŀǊ άǊŜŀƭ ǘƛƳŜέ ŀƴŘ ǿƛƭƭ ŀŘƧǳǎǘ ƳŀǊƪŜǘƛƴƎΣ 
advertising, and incentives to attempt to increase or decrease participation levels as necessary 
to ensure at least 25% of the savings in each year. 

 
1.6.  Summary Description of Implementation Strategy to Engage Customers and Trade 
Allies 
tt[ 9ƭŜŎǘǊƛŎΩǎ ƛƳǇƭŜƳŜƴǘŀǘƛƻƴ ǎǘǊŀǘŜƎȅ ǊŜƭƛŜǎ ƻƴ ŀ ōǊƻŀŘ ǊŀƴƎŜ ƻŦ ŎƻƴǘǊŀŎǘƻǊǎΣ partners, trade 
allies, community agencies, and other entities engaged in energy-efficiency to promote, deliver, 
and support the effective deployment of programs.  
 
PPL Electric uses CSPs to deliver services in support of its programs, with many CSPs operating as 
turnkey program delivery contractors and others providing specific functions across multiple 
programs. CSPs, in some instances, engage subcontractors as well as trade allies to provide 
comprehensive customer service.  
 
tt[ 9ƭŜŎǘǊƛŎΩǎ ƛƳǇƭŜƳŜƴǘŀǘƛƻn strategy is based on an assessment of features needed to 
encourage customer energy-efficiency actions and generate a high level of energy savings. The 
approach includes: 

 Ongoing targeted market research to ensure programs are meeting customer needs. 

 A wide range of voluntary customer programs that provide tangible benefits. 

 Flexibility to allow eligible customers to use their own resources and combine incentives 
from multiple programs or from other sources to form the best solution for any facility 
or system. 

 Ongoing evaluation of customer feedback. 

 ¢ŀǊƎŜǘŜŘ ƳŀǊƪŜǘƛƴƎ ǘƘŀǘ ōƭŜƴŘǎ tt[ 9ƭŜŎǘǊƛŎΩǎ ƛƴ-house resources with external expertise 
from CSPs and trade allies to match specific program outreach to the customers most 
likely to participate. 

 Coordination with trade allies, community-based organizations, and other local market 
participants through outreach, training, and potential co-marketing to ensure that these 
ŎǊƛǘƛŎŀƭ ǇŀǊǘƴŜǊǎ ŀǊŜ ǿŜƭƭ ŀǿŀǊŜ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻƎǊŀƳǎΣ ŀǊŜ ŀōƭŜ ǘƻ ŜŦŦŜŎǘƛǾŜƭȅ 
articulate program features and benefits to potential customers, and can support 
customers in their decision to take energy-efficiency and demand reduction actions. 
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tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻƎǊŀƳǎ ŘŜǇŜƴŘ ƻƴ ǘǊŀŘŜ ŀƭƭƛŜǎ ŀƴŘ ƻǘƘŜǊ ƳŀǊƪŜǘ ǇŀǊǘƴŜǊǎ ǘƻ ŜƴƎŀƎŜ ŎǳǎǘƻƳŜǊǎΣ 
promote programs, evaluate projects, and install energy-ŜŦŦƛŎƛŜƴǘ ŜǉǳƛǇƳŜƴǘΦ ¢ƘŜ /ƻƳǇŀƴȅΩǎ 
objective is to strike a reasonable balance of costs, ratepayer value, customer choice, quality 
service, and energy and capacity savings.  

1.7.1.  Summary of Data Management, Quality Assurance and Evaluation Processes 

tt[ 9ƭŜŎǘǊƛŎΩǎ 9ƴŜǊƎȅ 9ŦŦƛŎƛŜƴŎȅ aŀƴŀƎŜƳŜƴǘ LƴŦƻǊƳŀǘƛƻƴ {ȅǎǘŜƳ όά99aL{έύ ŀƭƭƻǿǎ ǇǊƻƎǊŀƳ 
activities to be tracked in near real-time. This system generates reports and queries to allow 
ongoing monitoring, management, analysis, and reporting of activities. A detailed description of 
tt[ 9ƭŜŎǘǊƛŎΩǎ 99aL{ ƛǎ ǇǊƻǾƛŘŜŘ ƛƴ Section 5.2. 

1.7.2.  Quality Assurance 
Quality assurance and quality control (QA/QC) is integral to implementation plans for each 
program. QA/QC procedures have been deployed at various levels of program development and 
implementation, including CSP recruitment and training, program operations, and 
implementation. PPL ElectrƛŎΩǎ ƛƴǘŜǊƴŀƭ v!κv/ ǎǘŀŦŦ ƳŜŜǘ with PPL Electric Customer Program 
Specialists responsible for the managing each Program. tt[ 9ƭŜŎǘǊƛŎΩǎ ƛƴǘŜǊƴŀƭ v!κv/ ǇǊƻŎŜŘǳǊŜǎ 
for Act 129 include: 

 Focus on anticipating, detecting, and preventing problems or errors rather than reacting 
to them. 

 Strive to ensure work is done correctly the first time. 

 Ensure CSPs utilize qualified individuals to perform all work functions through: 
o A thorough, competitive hiring process for each CSP that mandates the use of 

appropriately skilled personnel; 
o Proper training of personnel to maintain current knowledge and skills needed 

for their position;  
o Adequate planning, coordination, supervision, and technical direction; and 
o Proper definition and a clear understanding of job requirements and 

procedures. 
 
! ŘŜǘŀƛƭŜŘ ŘŜǎŎǊƛǇǘƛƻƴ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ vuality Assurance/Quality Control process and standards 
is provided in Section 6.1.1. 

1.7.3.  Evaluation Process 
PPL Electric will prepare an Evaluation Plan for each program and submit it to the SWE for 
approval. Each program will have an impact evaluation, a process evaluation, a net-to-gross 
evaluation and a cost-effectiveness evaluation. All of these evaluations will be conducted by PPL 
9ƭŜŎǘǊƛŎΩǎ ƛƴŘŜǇŜƴŘŜƴǘ ŜǾŀƭǳŀǘƻǊ ό9aϧ± /{tύΦ  
 
The impact evaluation will be conducted yearly and will focus on developing accurate estimates 
ƻŦ ǘƘŜ ǇǊƻƎǊŀƳΩǎ ŀŎǘǳŀƭ ǎŀǾƛƴƎǎΣ ōŀǎŜŘ ƻƴ ǇǊƻǘƻŎƻƭǎ ŘŜǾŜƭƻǇŜŘ ōȅ ǘƘŜ {²9 ŀƴŘ ǘƘŜ /ƻƳƳƛǎǎƛƻƴΦ 
¢ƘŜ ǇǊƻŎŜǎǎ ŜǾŀƭǳŀǘƛƻƴ ǿƛƭƭ ŦƻŎǳǎ ƻƴ ǉǳŀƭƛǘŀǘƛǾŜ ŀǎǎŜǎǎƳŜƴǘǎ ƻŦ ǘƘŜ ǇǊƻƎǊŀƳΩǎ ŘŜǎƛƎƴΣ ƻǇŜǊŀǘƛƻƴΣ 
and implementation. The process evaluation also will include an assessment to ensure all data 
required for the impact evaluation are collected. The cost-effectiveness evaluation will be 
conducted yearly to determine the cost-effectiveness of the programs and portfolio using the 
Total Resource Cost Test method specified by the Commission. The net-to-gross evaluation will 
be conducted yearly to determine the net verified savings of each program. Net savings includes 
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the effects of free-ridership and spillover. PPL Electric develops an Evaluation Plan that 
describes the EM&V requirements for each program. 

1.7.4. Updating the Plan 
Over the life of the Phase II Plan, PPL Electric expects that a number of assumptions will have to 
be revisited and revised to reflect updated market conditions. The Company anticipates the 
need to continually refine its proposed programs. Required revisions will be submitted to the 
/ƻƳƳƛǎǎƛƻƴ ŦƻǊ ƛǘǎ ǊŜǾƛŜǿ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ /ƻƳƳƛǎǎƛƻƴΩǎ ǊŜǉǳƛǊŜƳŜƴǘǎ ŦƻǊ ǊŜǾƛǎƛƴƎ 99ϧ/ 
Plans.  
 
1.8.  Summary of cost recovery mechanism 
Section 2806.1(g) of Act 129 requires that the total cost of any EE&C Plan cannot exceed 2% of 
the EDC's total annual revenues as of December 31, 2006. PPL Electric's total annual revenues 
for calendar year 2006 were approximately $3 billion. Accordingly, the 2% cost cap established 
by Act 129 is approximately $61.5 million. In the Implementation Order entered on August 3, 
2012, at Docket No., M-2012-2289411; M-2008-2069887 the Commission concluded that this 
limitation on the "total cost of any plan" should be interpreted as an annual amount, rather than 
an amount for the full term of the Plan. Implementation Plan at 103.    
 
The total spending cap for three years is $184.5 million plus an additional $3 million of 
estimated costs for the Statewide Evaluator that are not subject to the $184.5 million cost cap.  
 PPL Electric projects spending most of the $184.5 million to implement its EE&C Plan, including 
administrative costs with some funds directed at the costs incurred to develop its EE&C Plan. 
 
Section 2806.1(a)(11) of Act 129 requires that EE&C measures must be paid for by the same 
customer class that receives the energy and conservation benefits of those measures. PPL 
Electric will follow this direct assignment approach wherever possible. However, some costs will 
relate to EE&C measures that are applicable to more than one customer class or that provide 
system-wide benefits. In Act 129, Phase I, the Commission directed EDCs to allocate those costs, 
and general administrative costs, using reasonable and generally acceptable cost of service 
principles as are commonly utilized in base rate proceedings. As in Phase I, PPL Electric proposes 
to allocate such costs using an allocation factor equal to the percentage of the EE&C costs 
directly assigned to each customer class to the total of the EE&C costs directly assigned to all 
customer classes. 
 
Section 2806.1(k)(1) of Act 129 authorizes EDCs to recover the costs of their EE&C Plan through 
a reconcilable adjustment clause under Section 1307 of the Public Utility Code. The Commission 
reiterated this requirement in its August 3, 2012 Implementation Order. Implementation Order 
at 118.  

 
In its EE&C Plan filing, PPL Electric has included pro forma tariff pages to implement such a cost 
recovery mechanism. The Implementation Order also directs that such cost recovery 
mechanisms must be non-bypassable, and not affect the EDC's price-to-compare, if the EE&C 
Plan benefits both shopping and non-shopping customers. Because all of the programs included 
in PPL Electric's proposed EE&C Plan will benefit both shopping and non-shopping customers, 
the Company has designed its cost recovery mechanism to be non-bypassable. For residential 
customers, the cost recovery mechanism will be applied as a levelized cents/kWh component 
included in the distribution charge. For Small C&I customers, the cost recovery mechanism will 
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be applied as a levelized cents/kWh charge that will be a separate line item on the ŎǳǎǘƻƳŜǊΩǎ 
bill. For Large C&I customers, the cost recovery mechanism will be applied as a $/kW charge, as 
ŀ ǎŜǇŀǊŀǘŜ ƭƛƴŜ ƛǘŜƳ ƻƴ ǘƘŜ ŎǳǎǘƻƳŜǊΩǎ ōƛƭƭΣ ǿƘŜǊŜ ǘƘŜ ŘŜƳŀƴŘ όƪ²ύ ƛǎ ǘƘŜ ŎǳǎǘƻƳŜǊΩǎ tWa 
Interconnection, LLC Peak Load Contribution (PLC) which may change yearly. 
 
The Company proposes to calculate separately the applicable Plan costs for each of the three 
major customer classes on its system: (1) residential, (2) small commercial and industrial, and (3) 
large commercial and industrial. These costs will vary in each program year of the Plan. 
However, over the three program years, the total costs of the Plan for all customer classes will 
not exceed $184.5 million. 
 
Although costs will vary year-to-year, PPL Electric proposes to recover those costs on a levelized 
basis as the preference of stakeholders. Annual budget amounts for each customer class will be 
developed on a levelized basis for the three years of the Company's proposed EE&C Plan. The 
budget amounts will be adjusted by $1 million to include the annual costs that PPL Electric will 
incur to pay for the SWE. Section 2806.1(h) of Act 129 provides that the Commission can recover 
such program implementation costs from EDCs, and logically it follows that EDCs can recover 
those costs from customers. ¢ƘŜ Ŏƻǎǘǎ ŦƻǊ ǘƘŜ {²9 ŀƴŘ ŦƻǊ ǘƘŜ /ƻƳǇŀƴȅΩǎ ƴŜǘ-to-gross 
ŜǾŀƭǳŀǘƛƻƴǎ ŀǊŜ ƴƻǘ ƛƴŎƭǳŘŜŘ ǳƴŘŜǊ ǘƘŜ /ƻƳǇŀƴȅΩǎ н҈ Ŏƻǎǘ ŎŀǇΦ Lƴ ŜǎǘŀōƭƛǎƘƛƴƎ ǘƘŀǘ Ŏƻǎǘ ŎŀǇΣ 
{ŜŎǘƛƻƴ нулсΦмόƎύ ǎǇŜŎƛŦƛŎŀƭƭȅ ŎƘŀǊŀŎǘŜǊƛȊŜǎ ǘƘŜ ŎŀǇ ŀǎ ŀ ƭƛƳƛǘŀǘƛƻƴ ƻƴ ǘƘŜ άǘƻǘŀƭ Ŏƻǎǘǎ ƻŦ ŀƴȅ Ǉƭŀƴ 
requiǊŜŘ ǳƴŘŜǊ ǘƘƛǎ ǎŜŎǘƛƻƴΦέ .ŜŎŀǳǎŜ ǘƘŜ Ŏƻǎǘǎ ƻŦ ǘƘŜ {²9 ŀǊŜ ƴƻǘ ǘƘŜ Ŏƻǎǘǎ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ 
EE&C Plan, they are not subject to the limitation set forth in Section 2806.1(g). The Commission 
has determined that costs for annual net-to-gross evaluations are not subject to the cost cap.  
 
For each customer class, PPL Electric proposes to separately reconcile the revenues collected 
under the cost recovery mechanism with the adjusted budget amounts for that year. This 
reconciliation, which will be performed on an annual basis, primarily will reflect variations in 
actual sales from forecasted sales. The Company does not propose to reconcile the revenues 
collected under the cost recovery mechanism to its actual spending levels in each year. As 
discussed above, those spending levels can vary from year-to-year. Although allowed in the 
Implementation Order, PPL Electric does not propose to collect or pay interest on under- or 
over-collections of Act 129 costs. 
 
In addition to the annual reconciliation, PPL Electric proposes to make "mid-course" corrections 
in the cost recovery mechanism to reflect major changes to any of its EE&C programs. Mid-
course corrections will be submitted to the Commission for approval. Finally, at the end of the 
three-year EE&C Plan, the Company will reconcile total revenue collected to its total budget for 
the three-ȅŜŀǊ 99ϧ/ tƭŀƴΦ Lǘ ƛǎ ǳƴŘŜǊǎǘƻƻŘ ǘƘŀǘ ǘƘŜ ŀƴƴǳŀƭ ǊŜŎƻƴŎƛƭƛŀǘƛƻƴΣ ŀƴȅ άƳƛŘ-ŎƻǳǊǎŜέ 
corrections, and the end of Plan reconciliation all will be subject to Commission review and 
approval ōŜŦƻǊŜ tt[ 9ƭŜŎǘǊƛŎ ŀŘƧǳǎǘǎ ŎǳǎǘƻƳŜǊǎΩ ǊŀǘŜǎΦ 
 
Finally, PPL Electric is not proposing an expiration date for the cost recovery mechanism. The 
mechanism will be needed to refund any over collection or recover any under collection existing 
at the end of the three-year EE&C Plan and for the purpose of any ongoing program cost 
recovery.  
 
PPL Electric is not including any capital costs as part of the Act 129 Phase II cost recovery rider 
nor will any capital costs be placed into rate base outside of a base rate proceeding. 
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2.  Energy-Efficiency Portfolio/Program Summary Tables and Charts 
2.1.  Residential, Commercial/Industrial Small, Commercial/Industrial Large and Governmental/Non-profit Portfolio Summaries. 
 

Table 4: Program Summaries 
 tǊƻǾƛŘŜǎ ŀ ǎǳƳƳŀǊȅ ƻŦ ŜǎǘƛƳŀǘŜŘ ƴŜǘ ƭƛŦŜǘƛƳŜ ŜƴŜǊƎȅ ǎŀǾƛƴƎǎ ŦƻǊ ŜŀŎƘ ǇǊƻƎǊŀƳ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ǇƻǊǘŦƻƭƛƻΣ ōȅ ŎǳǎǘƻƳŜǊ ǎŜƎƳŜƴǘ. 

 Includes only savings from measures installed and operable between June 1, 2013 and May 31, 2016, and excludes carry over from Phase I 
Savings.  

        

         

   Program Name 
Program 
Market 

Program Summary 
Program 

Years 
Operated 

Lifetime 
MWh 

Savings 

Lifetime *  
kW Savings 

Percentage of Portfolio and 
Total Lifetime MWh savings 

%/% 

Residential Portfolio 
Programs (exclusive of 

Low Income) 

Appliance Recycling All customers 
Free pick up, environmentally 
responsible recycling and disposal of 
appliances and participant rebate. 

PY5, PY6, 
PY7 

221,047 30,808 3.63% / 2.65% 

Residential Retail All customers 
CFL and lighting buy down and efficient 
equipment rebates.  

PY5, PY6, 
PY7 

2,101,547 344,050 33.83% / 25.19% 

Residential Home Comfort 

Existing and 
new 

residential 
homes 

New home construction rebates, audits 
and weatherization and rebates for 
efficient equipment 

PY5, PY6, 
PY7 

191,884 20,613 1.82% / 2.30% 

Residential Energy-Efficiency 
Behavior & Education 

All customers 
High-use customers receive report 
cards comparing them to similar 
customers. Energy tips and suggestions.  

PY6, PY7 32,193 3,969 3.82% / 0.39% 

Prescriptive Equipment 
Incentive 

 Residential 
Farms  

 Audits and rebates for farms.  
PY5, PY6, 

PY7 
15,967 2,710 0.15% / 0.19% 

Student and Parent Energy-
Efficiency Education 

Students, 
parents and 

teachers 

In-school sessions with children 
teaching energy-efficiency. Workshops 
for teachers. Parent workshops in low-
income neighborhoods held at local 
schools. All participants receive energy 
take-home kit.  

PY5, PY6, 
PY7 

104,683 12,906 1.60% / 1.25% 

Totals for Residential Sector   2,667,321 415,057 44.86% / 31.97% 
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Table 4: Program Summaries (cont.) 
     

  Program Name 
Program 
Market 

Program Summary 
Program 

Years 
Operated 

Lifetime 
MWh 

Savings 

Lifetime *  
kW Savings 

Percentage of Portfolio 
and Total Lifetime MWh 

savings %/% 

Residential Low-
Income Sector 

Programs 

Low-Income WRAP 
Income 
qualified 

customers 

Baseline WRAP and HPWH for low-
income customers.  

PY5, PY6, 
PY7 

142,185 11,776 1.13% / 1.70% 

Low-Income Energy-Efficiency 
Behavior & Education 

Income 
qualified 

customers 

Low-income customers receive report 
cards comparing them to similar 
customers. Energy tips and suggestions.  

PY6, PY7 8,335 1,028 0.99% / 0.10% 

E-Power Wise Program 
Income 
qualified 

customers 

Energy kits and workshops for low-
income customers. 

PY5, PY6, 
PY7 

26,957 3,323 0.50% / 0.32% 

Totals for Low-Income Sector   177,477 16,127 2.62% / 2.13% 

 

  Program Name 
Program 
Market 

Program Summary 
Program 

Years 
Operated 

Lifetime 
MWh 

Savings 

Lifetime *  
kW Savings 

Percentage of Portfolio 
and Total Lifetime MWh 

savings %/% 

Commercial/ 
Industrial Small 

Portfolio Programs 

Prescriptive Equipment 
Incentive 

All Small C&I 
customers  

Prescriptive list of rebates for 
installation of energy-efficient 
equipment. Direct Discount 
component.  

PY5, PY6, 
PY7 

1,867,651 328,070 18.17% / 22.38% 

Custom Incentive 
All Small C&I 

customers  

Incentives for custom energy-
efficiency projects. 

PY5, PY6, 
PY7 

71,250 10,400 0.56% / 0.85% 

Totals for C/I Small Sector   1,938,901 338,470 18.74% / 23.24% 
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Table 4: Program Summaries (cont.) 

  Program Name 
Program 
Market 

Program Summary 
Program 

Years 
Operated 

Lifetime 
MWh 

Savings 

Lifetime * 
kW Savings 

Percentage of Portfolio 
and Total Lifetime MWh 

savings %/% 

Commercial/ 
Industrial Large 

Portfolio Programs 

Prescriptive Equipment 
Incentive 

All Large C&I 
customers  

Prescriptive list of rebates for 
installation of energy-efficient 
equipment. Direct Discount 
component.  

PY5, PY6, 
PY7 

1,593,069  291,478  15.33% / 19.09% 

Custom Incentive 
All Large C&I 

customers  

Incentives for custom energy-
efficiency projects. 

PY5, PY6, 
PY7 

937,365  131,505  7.42% / 11.23% 

Totals for C/I Large Sector   2,530,434  422,983  22.75% / 30.33% 

 

  Program Name 
Program 
Market 

Program Summary 
Program 

Years 
Operated 

Lifetime 
MWh 

Savings 

Lifetime * 
kW Savings 

Percentage of Portfolio 
and Total Lifetime MWh 

savings %/% 

Governmental/ 
Educational/Non-Profit 

Portfolio Programs 

Prescriptive Equipment 
Incentive 

GNI existing 
facilities 

Prescriptive list of rebates for 
installation of energy-efficient 
equipment. Direct Discount 
component.  

PY5, PY6, 
PY7 

833,147 137,782 8.75% / 9.98% 

Custom Incentive 
GNI New 

and Existing 
Facilities 

Incentives for custom energy-
efficiency projects. 

PY5, PY6, 
PY7 

136,800 19,580 1.08% / 1.64% 

Master Metered Low-Income 
Multifamily Housing Program 

Master 
Metered Low-

Income 
Multifamily 
buildings 

Audits, direct installation and rebates 
for low-income master metered 
buildings. 

PY5, PY6, 
PY7 

49,485 8,277 0.78% / 0.59% 

Continuous Energy 
Improvement 

School 
buildings 

Schools selected to develop a 
Sustainable Energy Management 
Plan. Series of workshops and 
training.  

PY6, PY7 10,500 1,503 0.42% / 0.13% 

School Benchmarking 
School 

buildings 
Benchmarking service available to up 
to 25 schools per program year. 

PY5, PY6, 
PY7 

- - 0.00% / 0.00% 

¢ƻǘŀƭǎ ŦƻǊ DƻǾΩǘκbt tǊƻƎǊŀƳǎ   1,029,932 167,142 11.03% / 12.34% 

Total for Plan   8,344,065 1,359,778 100.00% / 100.00% 

*  Lifetime kW savings are cumulative values that assume the peak reduction recurs each year, for the life of a measure. 
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2.3  Budget and Parity Analysis   
Table 5:  Budget and Parity Analysis Summary  

Customer Class     Budget 

% of 
Total 
EDC 

Budget 

 % of Total 
Budget 

Excluding 
Other 

Expenditures 

% of 
Total 

Customer 
Revenue 

% Difference 

 

Residential   $58,420 31% 31% N/A N/A 

Residential Low Income $18,510 10% 10% N/A N/A 

Residential Subtotal $76,930 41% 41% 45% (4%) 

Small C&I 
1
     

$43,156 23% 23% 32% (9%) 

Large C&I 
1
     

$38,065 20% 20% 23% (3%) 

C&I Subtotal $81,221 44% 44% 55% (11%) 

 

Governmental/Educational/Non-
Profit 

$28,377 15% 15% 
 

15% 

Governmental/Educational/Non-
Profit Subtotal 

$28,377 15% 15% 0% 15% 

Residential/C&I/Governmental/  
Educational/Non-Profit Subtotal 

$186,528 100% 100% 100% 
 

Other Expenditures   N/A 
    

Other Expenditures Subtotal $0 
    

EDC TOTAL $ 186,528 
   

 

 2008 revenue was used as it was the last year without significant shopping. Subsequent years have had significant  
shopping and much of the EGS revenue from C&I customers is billed directly by EGSs and is not known by PPL Electric. 

 Includes common costs allocated to sectors.  
1.  Excludes GNI customers who are in the Small C&I and Large C&I rate schedules. 
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Table 5a. Program Summary by Sector ($1000)  

 1. Includes cost for SWE and the Net-to-gross valuation that are not subject to the cost cap. 
2. Savings are for measures installed and operable 6/1/13-5/31/16 and exclude Phase I carryover .  
3. Program acquisition cost equals program costs divided by first year's savings. 
*MWh/yr. and MW are on a verified gross basis ς MW have been grossed-ǳǇ ǘƻ ǊŜŦƭŜŎǘ ¢ϧ5 ƭƻǎǎŜǎ όŎƻƳǇƭƛŀƴŎŜ ƛǎ ŀǘ ǘƘŜ άDŜƴŜǊŀǘƛƻƴέ ƭŜǾŜƭύΦ a² ŀǊŜ ŎǳƳǳƭŀǘƛǾŜ ŀǘ рκомκнлмсΦ MW 
are a 1-year peak, not cumulative for 3 program years.  
**  Low-income programs only. There is a total of 71,283 MWh/yr. including low-income customer participation in non-low-income programs. 

  
 

 

Program Residential 
Low 

Income 
Small 
C&I 

Large 
C&I 

Govt/Non-
Profit 

Total 
Cost 

Total 
MWh/yr. 

Reduction* 
$/kWh 

Total MW 
Reduction* 

Benefit-
to-Cost 
Ratio 

Appliance Recycling $5,763 $0 $0 $0 $0 $5,763 30,551 $0.19 4.66 3.20 

Residential Retail $25,755 $0 $0 $0 $0 $25,755 284,815 $0.09 47.09 4.57 

Residential Home Comfort  $8,052 $0 $0 $0 $0 $8,052 15,359 $0.52 1.70 0.57 

Residential Energy-Efficiency Behavior & Education $2,439 $0 $0 $0 $0 $2,439 32,193 $0.08 3.97 1.69 

Low-Income WRAP $0 $13,277 $0 $0 $0 $13,277 9,544 $1.39 1.26 0.74 

Low-Income Energy-Efficiency Behavior & Education $0 $1,184 $0 $0 $0 $1,184 8,335 $0.14 0.04 0.92 

E-Power Wise Program $0 $735 $0 $0 $0 $735 4,212 $0.17 0.61 3.09 

Prescriptive Equipment Incentive $208 $0 $34,418 $22,705 $18,805 $76,136 357,073 $0.21 63.06 1.69 

Custom Incentive $0 $0 $1,010 $8,544 $1,541 $11,095 76,361 $0.15 10.77 1.52 

Student and Parent Energy-Efficiency Education $5,743 $0 $0 $0 $0 $5,743 13,453 $0.43 1.66 1.49 

Master Metered Low-Income Multifamily Housing Program $0 $0 $0 $0 $2,265 $2,265 6,562 $0.35 1.11 1.12 

Continuous Energy Improvement $0 $0 $0 $0 $585 $585 3,500 $0.17 0.50 1.24 

School Benchmarking $0 $0 $0 $0 $300 $300 -  - - 

Total - Direct Program Cost $47,959 $15,196 $35,428 $31,249 $23,495 $153,328  $0.18   

Common Cost Allocation 1 $10,166 $3,221 $7,863 $6,935 $5,215 $33,400  $0.04   

TOTAL ESTIMATED COST $58,125 $18,417 $43,292 $38,184 $28,710 $186,728  $0.22  1.73 

Total Estimated MWh/yr. Reduction 2 377,675 22,091**  157,774 191,583 92,835  841,957    

MWh/yr. Reduction Target - - - - -  821,072    

$/kWh (direct & common) 3 $0.15 $0.83 $0.27 $0.20 $0.31      

Total Estimated MW Reduction  60 2 28 32 15    137  
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3.  Program Descriptions  
 
3.1. Process Used for Selection of Programs. 
 
3.1.1.  Portfolio objectives and metrics that define success.  
tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƛƳŀǊȅ ƻōƧŜŎǘƛǾŜ ƛǎ ǘƻ ŘŜƭƛǾŜǊ ŀ ǇƻǊǘŦƻƭƛƻ ƻŦ ǇǊƻƎǊŀƳǎ ǘƘŀǘ ǿƛƭƭ ƳŜŜǘ ŎǳǎǘƻƳŜǊǎΩ 
needs, fulfilƭ ǘƘŜ /ƻƳǇŀƴȅΩǎ tƭŀƴ ƻōƧŜŎǘƛǾŜǎ as defined in Section 1.1.2., and achieve the results 
required by Act 129 Phase II. PPL Electric is well positioned to deliver customized energy-
efficiency and conservation programs to meet the needs of its customers. The Company has 
ongoing relationships, regular communications with its customers using a variety of methods, 
and understands the unique characteristics and needs of various customer segments.  
To achieve these goals, PPL Electric has designed a portfolio that:  

 Is based on a strategic targeted approach that is flexible enough to adjust and expand as 
warranted by changing market conditions and progress toward Plan goals. 

 Focuses on depth and sustainability of savings by offering customers a logical continuum 
of actions coupled with increasingly valuable incentives for cost-effective efficiency 
strategies. 

 Builds customer, trade ally, and stakeholder relationships through ongoing training, 
education, upgrades, marketing strategies, and customer support. 

 Supports the local economy by reducing customer utility costs, utilizing local labor to 
deliver elements of the programs where appropriate, helping owners to increase the 
value and marketability of their buildings, and promoting the adoption of high quality 
energy-efficient equipment and services. 

 Utilizes precision targeted marketing technƛǉǳŜǎ ǘƘŀǘ ŎŀǇƛǘŀƭƛȊŜ ƻƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ƳŀǊƪŜǘ 
research and customer feedback to match program marketing with likely participants 
and to promote depth of savings in every customer facility. 

 
tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻƎǊŀƳǎ ŀǊŜ ŘŜǎƛƎƴŜŘ ǘƻ ǇǊƻǾƛŘŜ ŀ ŎƻƘŜǎƛǾŜ ǎǘǊǳŎǘure intended to support 
residential, low-income, Small and Large C&I, and GNI sector customers through a logical 
continuum of energy-efficiency actions, starting with facility review, analysis and 
implementation, change when necessary and ending with verification, and evaluation. 
Marketing and education functions, customer care and quality assurance, program tracking, and 
evaluation, monitoring, and verification are all common features of the programs. The entire 
continuum is supported by financial incentives and a delivery approach focused on providing 
customers with the support they need to achieve their efficiency objectives. Implementation 
activities range from simple, common energy-efficiency measures that can be installed with 
minimal oversight or administrative burdens to more complex measures that are vetted and 
may (but are not required to) be part of a facility-wide energy management strategy. The Plan 
identifies opportunities for all customers to participate in one or more programs. From simply 
installing an energy-saving CFL to participating in an energy audit and installing qualifying 
energy-efficient equipment on a farm, there are program opportunities available to all PPL 
Electric customers. This approach is depicted in Figure 3.  
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Figure 3. PPL Portfolio Continuum 

 

The ultimate objective of the proposed Plan is to meet the requirements of Act 129 and 
ŜƴŎƻǳǊŀƎŜ ƳƻǊŜ ŜŦŦƛŎƛŜƴǘ ǳǎŜ ƻŦ ŜƭŜŎǘǊƛŎ ǇƻǿŜǊ ōȅ tt[ 9ƭŜŎǘǊƛŎΩǎ ŎǳǎǘƻƳŜǊǎ ǿƛǘƘƻǳǘ ŘƛƳƛƴƛǎƘƛƴƎ 
the quality of electrical services they receive. In the case of measures and program options 
where the nature of electrical service may be affected, participants will be compensated 
through financial incentives. PPL Electric intends to accomplish this objective by offering its 
customers an extensive mix of technically sound and economical EE&C products and services.  
PPL Electric will monitor its progress in meeting these objectives by tracking specific indicators 
of success and identify corrective action when necessary. At least five key indicators will be 
tracked, including market response, impacts, customer satisfaction, operating efficiency and 
cost-effectiveness, using the criteria and metrics, shown in Table B.  
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Table B: Key Indicators and Metrics for Monitoring Portfolio Success 

Key Indicator Metrics 

Market Response 
 Number of participants 

 Number of measures installed 

Impacts  kWh/yr. savings 

Customer Satisfaction 
 Responses to periodic surveys administered as part of quality 
assurance 

Operating Efficiency 

 

 Application processing time  

 Incentive processing time 

 Expenditures in each category 

Cost-Effectiveness  TRC benefit-to-cost ratio 

 
3.1.2.  How programs were constructed. 
tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻƎǊŀƳ ǎǘǊǳŎǘǳǊŜ ǿŀǎ ŘŜǎƛƎƴŜŘ ŀŦǘŜǊ ŎŀǊŜŦǳƭƭȅ ŎƻƴǎƛŘŜǊƛƴƎ ǘƘŜ ǊŜǉǳƛǊŜƳŜƴǘǎ ƻŦ 
Act 129, market characteristics of its service territory, best practices of programs and incentives 
offered by other utilities and organizations around the country and barriers associated with 
deploying energy-ŜŦŦƛŎƛŜƴŎȅ ǎƻƭǳǘƛƻƴǎ ǘƻ tt[ 9ƭŜŎǘǊƛŎΩǎ ŎǳǎǘƻƳŜǊǎΦ !ǘ ǾŀǊƛƻǳǎ Ǉƻƛƴǘǎ ƛƴ ǘƘŜ 
program development process, the Company met with stakeholders individually and in large 
groups to seek input, discuss progress, convey certain program constraints, and generate new 
ideas and perspectives. PPL Electric used these resources and information to compile a mix of 
proven energy-efficiency strategies to enable PPL Electric to reach its program goals, within the 
parameters set forth in Act 129.  
 
Once a robust set of customer programs were identified, PPL Electric completed an extensive 
technical and economic program screening analysis (see Section 8), and examined a number of 
other factors to determine how best to structure the portfolio and implement individual 
programs. PPL Electric also determined how to facilitate a program launch and delivery schedule 
that would capitalize on existing activities, account for the seasonal nature of some programs, 
address CSP functions, and allow PPL Electric to achieve its Act 129 goals.  
 
In compliance with the Secretarial Letter, PPL Electric has differentiated its programs according 
to the five customer classes defined in the EE&C Plan Template. PPL defines large commercial 
and industrial customers as those customers served at primary and transmission voltage levels 
(rate schedules (LP4, LP5, LP6, IST, LPEP, ISA, PR1, and PR2). Small commercial and industrial 
customers include all nonresidential accounts served at secondary voltage levels (i.e., any rate 
ǎŎƘŜŘǳƭŜ ǘƘŀǘ ƛǎ ƴƻǘ άLarge C&Iέ ŀƴŘ ƴƻǘ άǊŜǎƛŘŜƴǘƛŀƭέύΦ IƻǿŜǾŜǊΣ tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻƎǊŀƳǎ ŀǊŜ 
defined according to delivery strategies, the nature of custƻƳŜǊǎΩ ōǳǎƛƴŜǎǎŜǎΣ ǘȅǇŜǎ ƻŦ ŦŀŎƛƭƛǘƛŜǎΣ 
and types of energy-using equipment rather than on the PPL Electric rate class for that 
customer. In other words, where programs offer customer benefits across multiple classes, and 
where similar implementation, marketing, and administrative strategies may be utilized to 
capture functional efficiencies, those programs will be offered to all appropriate customer 
segments. However, PPL Electric will document, track and report on its program results and 
progress toward goals by the customer classes identified in this Plan.  
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The distribution of program eligibility and energy savings are listed in Table C.  
 

Table C: Customer Eligibility by Program 
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Appliance Recycling            3.20 

Residential Retail            4.57 

Residential Home Comfort           0.57 

Residential Energy-Efficiency Behavior & Education            1.69 

Student and Parent Energy Efficiency Education           1.49 

Prescriptive Equipment - Residential            1.99 

Low-Income WRAP           0.74 

Low-Income Energy-Efficiency Behavior & Education           0.92 

E-Power Wise Program           3.09 

Prescriptive Equipment - Small C&I           2.18 

Prescriptive Equipment -  Large C&I           1.27 

Prescriptive Equipment - GNI           1.54 

Custom Incentive - Small C&I           1.50 

Custom Incentive - Large C&I           1.54 

Custom Incentive -  GNI           1.39 

Master Metered Low-Income Multifamily Housing Program           1.12 

Continuous Energy Improvement           1.24 

School Benchmarking           0.00 

              

Primary Customer Target             

Eligible Customers             

 
 
 
Residential customers are, in addition to being eligible for programs designed for residential 
customers, are eligible for the agricultural component of the Prescriptive Equipment Program 
(Small C&I) with savings and associated costs directed toward Residential Savings. Initial PPL 
Electric Market research suggests that at least 50% of the farms in the PPL Electric territory have 
a residential rate class. Although available to residential customers, participation in the Custom 
Incentive Program is expected to be minimal. Recycling, again in Act 129 Phase II is available to 
any customer with a residential grade refrigerator or freezer disregarding rate class.  
 
For programs that are being introduced in Phase II, rŀƳǇ ǊŀǘŜǎ ǿŜǊŜ ŀǎǎƛƎƴŜŘ ǘƻ ŜŀŎƘ ǇǊƻƎǊŀƳǎΩ 
participation estimates that account for a gradual build-up of customer outreach and 
acceptance, leading to market adoption rates that would be realistic but sufficiently aggressive 
ǘƻ ǎǳǇǇƻǊǘ ǘƘŜ /ƻƳǇŀƴȅΩǎ ƎƻŀƭǎΦ For example, the newly offered Residential Home Comfort 
Program will require outreach and development of the delivery infrastructure to ensure 
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customers are aware of the program and program benefits. The same is true for the Continuous 
Energy Improvement Program ǊŜǉǳƛǊƛƴƎ ƻǳǘǊŜŀŎƘ ǘƻ ǎŎƘƻƻƭ ŘƛǎǘǊƛŎǘǎ ǘƻ ŜƴǎǳǊŜ ŀ ǎƻƭƛŘ άǘŀƪŜ 
rateΦέ For new programs, estimated participation will start at a low level, will steadily increase in 
PY6, and level off to full participation rates that represent expected total saturation by the end 
of PY7. Other programs, those that were offered in Phase I and are being carried forward in 
Phase II will require less time to ramp-up. These assumptions, both for new program offerings 
and ongoing programs, were guided by the SWE Market Potential Study and the market 
ŎƘŀǊŀŎǘŜǊƛǎǘƛŎǎ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ǘŜǊǊƛǘƻǊȅΣ ŀƴŘ ǊŜǎŜŀǊŎƘ ōȅ tǊƻƎǊŀƳ {ǘŀŦŦ ǘƘŀǘ ǊŜŦƭŜŎǘŜŘ ƛƴ ǘƘŜ 
experience of other utilities operating similar, successful programs. 
 
Savings estimates for most measures in the Plan are drawn frƻƳ ǘƘŜ /ƻƳƳƛǎǎƛƻƴΩǎ proposed 
2013 TRM ƻǊ ŎŀƭŎǳƭŀǘƛƻƴǎ ōȅ /ŀŘƳǳǎ ŦƻǊ ƳŜŀǎǳǊŜǎ ǘƘŀǘ ǿŜǊŜƴΩǘ ŀǾŀƛƭŀōƭŜ ƛƴ ǘƘŜ ¢waΦ 
Incremental measure and labor costs were determined through the Market Potential Study, 
online research and discussions with installation contractors, with cost-of-living adjustments for 
tt[ 9ƭŜŎǘǊƛŎΩǎ ǎŜǊǾƛŎŜ ǘŜǊǊƛǘƻǊȅΦ It is understood that technical interactions may slightly alter 
savings if multiple measures are installed together. In the instance of the Residential Home 
Comfort Program, the New Homes component takes this into account. In other instances, PPL 
9ƭŜŎǘǊƛŎΩǎ ŀƴŀƭȅǎƛǎ ǘǊŜŀǘǎ individual measure savings as independent.  
 
3.1.3. PPL Electric chose not to include solar photovoltaic systems in this Plan. It was 
determined that these systems have a benefit cost ratio below 1 and such large participant costs 
would adversely impact the TRC of a program, as experienced in Phase I.  

 

3.1.4.  Comprehensive measures to be offered to the Residential and Small C&I rate classes.  
Residential: Comprehensive measures being offered to the residential sector include 
measures within the Residential Home Comfort Program and Residential Retail program. 
The first, Residential Home Comfort offers two comprehensive opportunities. This includes: 

 A new homes component providing incentives to builders installing a mix of energy-
efficient measures 

 An audit and weatherization component providing several options for home audits with 
a direct install component, with individualized audit results that lead to customers 
making the choice to install measures that will assist in making their homes energy-
efficient. 

 An audit and installation program for farmers. Some PPL Electric farms are classified as 
Residential and some are classified as Small C&I. Further description follows in next 
paragraph. 

 
Small C&I: Comprehensive measures being offered to the Small C&I rate class include:  

 An audit program specifically designed to address energy-efficiency needs of farmers. 
The farming industry is a significant part of the ǊŜƎƛƻƴŀƭ ŜŎƻƴƻƳȅ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ 
territory. This program will help farmers address increasing costs to managing their 
farms by assisting in reducing their energy consumption. As noted above, some farms in 
tt[ 9ƭŜŎǘǊƛŎΩǎ ǘŜǊǊƛǘƻǊȅ ŀǊŜ ŎƭŀǎǎƛŦƛŜŘ ŀǎ wŜǎƛŘŜƴǘƛŀƭ ŀƴŘ ǎƻƳe are classified as Small C&I. 
Savings and costs for this comprehensive program will be allocated based on customer 
rate class. 

 A custom incentive program. The custom incentive program will provide Small C&I 
customers with the opportunity to identify comprehensive measures needed to make 
their businesses energy-efficient.   
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Program Descriptions 
Following are descriptions of each program. Estimated program participation levels, savings, 
costs, and specific incentives and incentive ranges are approximate and subject to change. 
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Residential Programs  
Section 3.2 

 
Appliance Recycling Program       2013ς2016 
(Residential Sector) 
 
Summary 
Appliance recycling provides customers with a rebate for recycling inefficient refrigerators, 
freezers and room air conditioners. The program is available to all PPL Electric customers with a 
residential size refrigerator, freezer or room air conditioner. JACO Environmental Inc. (JACO) was 
the Phase I turnkey CSP for this program and will continue to provide this service in Phase II. 

Objectives 

The objectives of the Appliance Recycling Program are to:  

 Encourage customers to dispose of their existing, inefficient refrigerators, freezers, and 
air-conditioning units. 

 Reduce the use of secondary, inefficient refrigerators, freezers, and air-conditioning 
units. 

 Ensure appliances are disposed of in an environmentally responsible manner. 

 Enhance relationships with box stores and independent retailers to encourage 
ǇŀǊǘƛŎƛǇŀǘƛƻƴ ƛƴ ǘƘŜ ά.ǳȅ new and rŜŎȅŎƭŜέ6 component. 

 Decommission appliances on-site to ensure they are not able to be resold in a secondary 
market.  

 Promote other PPL Electric energy-efficiency programs. 

 Collect and recycle approximately 49,500 appliances, with a total reduction of 
approximately 30,000 MWh/yr. 

 
Target Market 
The Appliance Recycling Program primarily targets residential customers, but it is available to all 
PPL Electric customers with working, residential grade refrigerators, freezers, or room air-
conditioning units. In addition, PPL Electric may encourage retailers, landlords, or building 
managers in its service territory to recycle their refrigerators and freezers. Refrigerators must be 
between 10 and 30 cubic feet. Actual units, savings and costs are allocated to the appropriate 
customer sector.7 The majority of units are expected to come from the residential sector with a 
few units from other customer sectors. Table D1 identifies eligibility parameters. 

 
  

                                                           
6
 ά.ǳȅ bŜǿ ŀƴŘ wŜŎȅŎƭŜΣέ ƳŀƴŀƎŜŘ ōȅ ǘƘŜ /{tΣ ǇǊƻǾƛŘŜǎ ŎǳǎǘƻƳŜǊǎ ǿƛǘƘ ǘƘŜ ŀŘǾŀƴǘŀƎŜ ƻŦ ōŜƛƴƎ ŀōƭŜ ǘƻ 

coordinate the delivery of a new unit with the removal and recycling of their old unit. 
7
 Allocation to the low-income sector will be determined as part of the annual impact evaluation of low-

income participation in general residential programs.  
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Table D1: Appliance Recycling Customer Eligibility Parameters  

Customer Sector(s)  All 

Rate Class All 

Building Type  All  

Building Vintage  All 

Building Ownership Owner or tenant 

 
Program Description 
The Appliance Recycling Program offers free pick-up and recycling of inefficient refrigerators, 
freezers, and room air conditioners. An incentive is paid to a customer for each eligible 
appliance. Room air conditioners are picked up with a refrigerator/freezer but are not picked up 
as a stand-alone service. Eligible appliances must be plugged in and functioning when picked up.  
 
All units are decommissioned on site and disposed of in an environmentally responsible manner. 
This involves removing hazardous materials such as chlorinated fluorocarbons from the 
refrigerant and foam insulation, preparing refrigerant for reclamation, and recycling other 
materials including metal and plastic. 
 
Implementation Strategy 
The turnkey CSP from Phase I, JACO, will be engaged to manage the program. PPL Electric staff 
will provide overall strategic direction and program management. The program design and 
delivery will basically remain the same with the transition appearing seamless to customers 
from Phase I to Phase II. 
 
Program Issues, Risks and Risk Management Strategy 
Table D2 presents key market risks to an effective Appliance Recycling Program, as well as the 
strategies the program will use to mitigate each risk.  
 

Table D2: Appliance Recycling Program Issues, Risks and Risk Management Strategy 

Program Issues Risks Management Strategy 

Convenient time 
required for customer 
to be available for 
pick-up. 

 Customer may have the 
interest to recycle but not 
have the available time to 
do so. 

 CSP responsible to work with 
customer to ensure the pick-up is 
as convenient as possible. On a 
case-by-case basis, special pick-up 
times may be arranged to meet 
customer needs.  

Lack of program 
awareness among 
customers. 

 Customer participation 
might be low. 

 Robust marketing strategy, 
including distributing materials at 
community events, to CBOs, a 
media campaign and PPL Electric 
bill inserts. 

Customer may not see 
the benefit of 
recycling qualified 
appliance(s). 

 Customer disposes of 
units through channels 
other than this program. 

 CSP will work with retailers, where 
new units are sold, to display 
information about the benefits of 
recycling.  
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 Customize educational material to 
highlight the high cost of operating 
an inefficient unit and the benefits 
of eliminating inefficient units.  

 
Anticipated Costs to Participating Customers 
There are no direct costs incurred by customers in this program. 
 
Ramp-Up Strategy 
The Appliance Recycling Program will be managed by JACO Environmental Inc., the CSP that 
provided this service in Phase I. The program will continue to operate in the same manner in 
Phase II as in Phase I with the transition being seamless to customers.  
 
Marketing Strategy 
Marketing for this program will be the responsibility of the Appliance Recycling CSP. The 
marketing strategy may include:  

 tǊƻƳƻǘƛƴƎ ǘƘŜ ǇǊƻƎǊŀƳ ƛƴ άConnect" and bill inserts. 

 tǊƻǾƛŘƛƴƎ ƻƴƭƛƴŜ ŀŎŎŜǎǎ ǘƻ ǘƘŜ tǊƻƎǊŀƳ Ǿƛŀ ǘƘŜ /ƻƳǇŀƴȅΩǎ ǿŜōǎƛǘŜΦ  

 Advertising through newspapers, radio, television, and other media. 

 Designing program brochures for customers.  

 tǊƻƳƻǘƛƴƎ ά.ǳȅ new and rŜŎȅŎƭŜέ ǿƛǘƘ ǇŀǊǘƛŎƛǇŀǘƛƴƎ ǊŜǘŀƛƭŜǊǎΦ 
 
Eligible Measures and Incentive Strategy 
Qualified customers receive a rebate for recycling working refrigerators, freezers, and room air 
conditioners.8 
 
There is an annual limit of two incentives for a refrigerator/freezer per customer address and up 
to four room air conditioners. Allowances are made for customer classes other than residential. 
For example, a commercial customer may be replacing multiple refrigerators in its break rooms 
and have more than two qualifying units. In that instance, JACO, with approval from PPL Electric 
staff, will pick up and recycle those units. Savings will be reported to the correct customer class. 
 
The measures, eligibility requirements, number of participants, and incentives are approximate 
and may change to reflect market and other conditions. Eligible measures and rebates are 
shown in Table D3. 
 
  

                                                           
8
 Room air conditioners may be picked up along with a qualified refrigerator or freezer, but will not be 

picked up as a stand-alone item. 
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Table D3: Appliance Recycling Eligible Measures 

Measure Eligibility Rating Incentive Range 

Refrigerator 
Working unit; > 10 CU FT. 

ŀƴŘ Җ ол /¦ C¢Φ 
Between $25 and $50 

Freezer 
 Working unit; > 10 CU FT. 

ŀƴŘ Җ ол /¦ C¢Φ 
Between $25 and $50 

Room air conditioner Working unit Between $10 and $25 

 
Program Start Date with Key Schedule Milestones 
Strategic planning, execution, and schedule for the Appliance Recycling Program are listed in 
Table D4. PPL Electric staff will lŜŀŘ ǘƘŜ ǇǊƻŎŜǎǎ ǿƛǘƘ ƛƴǇǳǘ ŦǊƻƳ tt[ 9ƭŜŎǘǊƛŎΩǎ EM&V staff.  

 
Table D4: Appliance Recycling Program Schedule and Milestones 

Schedule Milestones 

10/1/12 
Revise detailed work scopes, terms and conditions, quality assurance, and 
budget for CSP. 

10/31/12 
Execute program implementation contract with CSP (Contract submitted 
with PPL Electric Act 129 Phase II Plan.) 

TBD Receive PUC response for approval/denial of contract. 

3/1/13 Begin program development. 

6/1/13 Launch program. 

 
Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control 
(QA/QC). Evaluations and QA/QC will be in accordance with ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ 
submitted to the SWE for review/approval. 
 
The Evaluation Plan for this program is expected to be similar to the Phase I Evaluation Plan for 
the Appliance Recycling Program. Reported and verified savings will be determined using the 
method specified in the TRM (fully stipulated savings for each measure type) to calculate the 
savings of each measure, and then sum the savings of all measures in this program. The EM&V 
CSP will confirm the quantity of each measure and will confirm savings were determined in 
accordance with the TRM. 
 
Administrative Requirements 
PPL Electric will oversee the operations and administration of the Appliance Recycling Program. 
The major anticipated roles for the program are listed in Table D5. 
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Table D5: Appliance Recycling Stakeholder Roles 

Primary 
Conservation 
Service 
Provider 
(CSP) 

 Marketing and advertising. 

 Providing call center services, including customer 
intake and scheduling. 

 Verifying customer and appliance eligibility. 

 Processing applications and rebates. 

 ¦ǘƛƭƛȊƛƴƎ ŀ ά.ǳȅ bŜǿ ŀƴŘ wŜŎȅŎƭŜέ ŎƻƳǇƻƴŜƴǘΦ  

 Scheduling and executing appliance collection.  

 On-site decommissioning. 

 Picking up and transporting appliances to recycling 
facility. 

 Recycling applicable components and appropriately 
disposing of remaining components.  

 Tracking customer data, appliances, and outcomes 
throughout the process. 

 Submitting customer transaction information to PPL 
9ƭŜŎǘǊƛŎΩǎ 99aL{ ǘǊŀŎƪƛƴƎ ǎȅǎǘŜƳΦ 

 Processing and sending rebates to customers. 

 Submitting required monthly information to PPL 
Electric. 

 Maintaining systems to ensure customer data is 
protected. 

PPL Electric 

 Guiding program strategy.  

 Confirming CSP uploads to EEMIS. 

 Reviewing, verifying and approving CSP invoices. 

 Overseeing CSP activities to ensure compliance with 
tt[ 9ƭŜŎǘǊƛŎΩǎ 99ϧ/ tƭŀƴ ŀƴŘ tŜƴƴǎȅƭǾŀƴƛŀ tǳōƭƛŎ 
Utility Commission protocols.  

EM&V CSP 
 Conducting evaluation, measurement and verification 

of energy savings. 

 Coordinating protocols with the SWE. 

Retailers  

 tǊƻƳƻǘƛƴƎ ǘƘŜ ά.ǳȅ bŜǿ ŀƴŘ wŜŎȅŎƭŜέ ŎƻƳǇƻƴŜƴǘΦ  

 Educating customers on energy-efficient appliances. 

Customer 

 Scheduling the recycling of their appliances. 

 Being available at designated pick-up time so their 
units may be decommissioned and removed for 
recycling.  

 
Estimated Participation 
Estimated participation levels are shown for general guidance only. These numbers may 
increase or decrease based on the rebate levels. Table D6 identifies projected participation. 
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Table D6: Appliance Recycling Projected Participation 

 PY5 PY6 PY7 Total 

Refrigerators and Freezers  14,500 14,500 14,500 43,500 

Room Air Conditioners 2,000 2,000 2,000 6,000 

Total 16,500 16,500 16,500 49,500 

 
Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 
The Appliance Recycling program is expected to achieve electricity consumption savings of 
approximately 30,000 MWh/yr. during the Plan. The budget allocation MWh/yr. savings through 
2016 and overall program cost-effectiveness for the residential customer sector are shown in 
Table D7.  

 
Table D7: Appliance Recycling Summary of Projected Benefits, Costs, and Cost-effectiveness 

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 10,184  10,184  10,184  30,551  

Capacity Savings (MW) 1.55  1.55  1.55  4.66  

Total Resource Cost $1,921,070  $1,921,070  $1,921,070  $5,763,210  

Direct Participant Costs $0  $0  $0  $0  

Direct Utility Costs $1,921,070  $1,921,070  $1,921,070  $5,763,210  

Customer Incentives $557,500  $557,500  $557,500  $1,672,500  

EDC Labor, Materials & Supplies $105,000  $105,000  $105,000  $315,000  

CSP Variable Costs $0  $0  $0  $0  

CSP Labor, Supplies & Marketing $1,258,570  $1,258,570  $1,258,570  $3,775,710  

 
 

  
  TRC Test 

NPV Benefits $17,064,949 

NPV Costs $5,340,282 

Net Benefits (NPV) $11,724,667 

Benefit-Cost Ratio 3.20  
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Residential Retail Program 2013ς2016 
(Residential Sector) 
 
Summary 
The Residential Retail Program provides a comprehensive program grouping together energy-
efficiency products used by residential customers and found in retail stores. A turnkey CSP will 
manage this program. Participating customers will be able to purchase a variety of energy-
efficient light bulbs at a discount and in some instances, receive free CFLs. Customers will also 
be able to receive rebates for energy-efficient equipment. Finally, there will be a component to 
distribute smart strips. The CSP will provide a call and rebate processing center. The CSP will also 
present the program to retailers as one program and not two distinct programs (lighting and 
residential efficient equipment) as in the past. Offering this as one comprehensive retail 
program will create operational and economic synergy.  
 
Objectives 
The objectives of the Residential Retail Program are to: 

 Provide a mechanism for customers to easily obtain discounted ENERGY STAR® qualified 
energy-efficient light bulbs and efficient-equipment sold in retail stores. 

 Achieve widespread visibility through independent and regional retailers that carry the 
eligible ENERGY STAR® products. 

 Develop and execute strategies aimed at transforming the market for ENERGY STAR® 
qualified bulbs and equipment.  

 Encourage customers to install CFLs obtained from a give-away program. 

 Provide customers with the opportunity to recycle CFLs and provide customer education 
on proper recycling. 

 Educate customers on new technologies for light bulbs and the impact that the Energy 
Independence and Security Act (EISA) will have on energy-efficient light bulbs. 

 Engage retailers by educating and training retail sales associates about the energy-
efficient equipment.  

 Develop a strategy with industry partners to install smart strips in residential homes to 
reduce energy consumption of home electronics. 

 Provide a one-stop call and rebate processing center. 

 Promote other PPL Electric energy-efficiency programs.  

 Obtain approximately 269,000 MWh/yr. of savings from the lighting component of the 
program and 15,800 MWh/yr. from the energy-efficiency component. 
 

Target Market 
The Residential Retail Program will be available for all PPL Electric customers and, for the 
purposes of this Plan, allocates all savings and costs to the residential customer sector. Table E1 
identifies eligibility parameters. 

 
  



Section 3: Program Descriptions 

41 | P a g e 

 

Table E1: Residential Retail Customer Eligibility Parameters 

Customer Sector(s) All 

Rate Class All 

Building Type All 

Building Vintage All 

Building Ownership Owner, Tenant 

 
Program Description 
The Residential Retail Program brings together energy-efficiency products found in retail stores. 
It also provides opportunity to offer smart strips through a direct install program. A CSP will 
manage this turnkey program including working directly with manufacturers and retail stores 
and providing a call and rebate processing center.  
 

 Residential Lighting - The lighting component of the program includes offering 
discounted CFLs in PY5, and phase in discounted LEDs and discounted specialty CFLs 
in PY6 and PY7. The lighting component includes a give-away program.  
 
A lighting brochure will be developed and distributed at community events. The 
brochure will provide customers with information needed to make educated 
decisions when buying lighting. 
 
CFL recycling buckets and recycling educational materials will be made available 
throughout the PPL Electric territory. For bucket placement, the program CSP will 
target retail locations where CFLs are discounted. CFL recycling locations will be 
ǇƻǎǘŜŘ ƻƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ǿŜōǎƛǘŜΦ 

 

 Efficient Equipment ς The efficient equipment portion of the program will provide 
customers with rebates for specific residential retail efficient equipment. 
 
Smart Strips will play a role in this program. The CSP will collaborate with cable 
providers and retailers to develop and support energy-efficient smart strip 
installations. 

 

The CSP will establish and manage a call and rebate processing center, accepting customer 
calls, supporting customer participation, cross-marketing, processing rebates, and providing 
basic customer care and quality assurance for the Residential Retail Program. The center is 
expected to provide information to customers on the application process, rebate application 
status, and basic on energy-efficiency. The center will also need to efficiently direct 
customers to other CSPs for programs that are self-contained, such as the Appliance 
Recycling Program.  
 
Implementation Strategy  
PPL Electric will identify and select, through a CSP bid process, a turnkey CSP to manage the 
Residential Retail Program, which will include residential lighting, efficient equipment, smart 
strip installation, and a call and rebate processing center. PPL Electric staff will provide overall 
strategic direction and program management for the Residential Retail Program.  
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The CSP will establish a call and rebate processing center to handle all calls for the Residential 
Retail Program and all of its components. This center will be a critical entry point for many 
customers to participate in the Program and will be fully operational by July 2013. 
 
Program Issues, Risks, and Risk Management Strategy 
Table E2 presents key market risks to an effective Residential Retail Program, as well as the 
strategies the program will use to mitigate each risk.  
 

Table E2: Residential Retail Program Issues, Risks, and Risk Management Strategy 

Program Issues  Risks Risk Management Strategy 

Cost of energy-efficient bulbs 
may be higher than the 
customer is willing to pay. The 
cost is increasing because of 
the cost of materials used in 
the bulbs and manufacturing. 

 Low sales translating to low 
savings. 

 Customers may not be willing 
to purchase new, more-
efficient light bulbs if their 
light bulbs are currently 
functioning. 

 Economic conditions may limit 
ŎǳǎǘƻƳŜǊΩǎ ŀōƛƭƛǘȅ ǘƻ ǇǳǊŎƘŀǎŜ 
bulbs. 

 Provide upstream incentive 
providing affordable bulbs at 
retail locations and free bulbs at 
customer give-away events.  

 Educate customers on the long-
term energy cost-saving benefits 
of higher efficiency equipment. 

Lack of customer awareness 
about traditional energy bulb 
usage. 

 Customers do not see a need 
to use more efficient bulbs. 

 Deliver a robust marketing 
strategy, including point-of-sale 
promotions and discounts. 

Reduction in savings due to the 
new EISA standards. 

 Higher cost for each kWh 
saved.  

 Determine the proper product 
mix to offset the saving changes 
for specific bulbs and optimize 
energy savings, given budget 
constraints. 

Improper disposal of CFLs, and 
negative media attention 
associated with CFL mercury 
content and CFL disposal. 

 Customers may not purchase 
CFLs if they do not think there 
is a way to safely recycle used 
bulbs. 

 Customers may not purchase 
CFLs if they perceive the 
amount of mercury is harmful.  

 Provide locations for customers 
to dispose of CFLs. 

 Provide customer education and 
outreach on the proper handling 
and disposal of CFLs and mercury 
content. 

Energy-efficient bulb 
performance. 

 Customers may not purchase 
energy-efficient bulbs as they 
may perceive that these bulbs 
do not perform well. 

 Ongoing retailer communications, 
training, outreach, and education. 

Changing technology may 
affect lifecycle cost. 

 Customer decision-making 
process may change as new 
technology becomes available 
in the market. 

 Add new programs or measures 
and/or increase eligible 
equipment efficiency levels as 
efficiency improves. 
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Customers needing emergency 
replacement may not know 
about the program. 

 Distress purchases frequently 
ŘƻƴΩǘ ƛƴǾƻƭǾŜ ǇǊƻŘǳŎǘ 
research before decision-
making. 

 Provide retail store and trade ally 
training explaining the benefits of 
selling higher-efficiency 
equipment.  

 Develop in-store brochures and 
collateral. 

 Promote general energy-
efficiency awareness to 
customers and trade allies. 

Identifying participating 
customers at time of purchase.  

 Retailers are not able to 
identify customers as PPL 
Electric participants at time of 
purchase. 

 Ensure retailers are trained to 
identify participating customers. 

Customer perceives a delay in 
electronic response time when 
installing a smart strip. 

 Customer unplugs smart 
strips. 

 Educate customers on the savings 
and tools to best utilize the smart 
strip with home electronics. 

Inventory management of 
installed smart strips. 

 Smart strips are deployed to 
providers, but inventory is 
difficult to control. 

 Ensure all units are accounted for 
by providing a tracking/ 
reconciliation process.  

When contacting the Call 
Center, Customers perceive 
they are talking to another 
entity and not PPL Electric. 

 Reps may not provide level of 
customer service acceptable 
to PPL Electric. 

 Monitor customer satisfaction 
and performance to avoid 
customer dissatisfaction.  

 
Anticipated Costs to Participating Customers 
The average customer cost of a discounted CFL under the Residential Retail Program is expected 
to be approximately $2 or less. The average cost of discounted LEDs and specialty bulbs will 
vary. The average direct mail-in rebate and upstream incentive amount and final prices paid by 
customers vary by energy-efficient product. The Residential Retail Program CSP will propose 
recommendations to adjust the upstream incentives to ensure that they are appropriate and 
sales levels are controlled. Limited-time offers may be included, increasing incentives that 
coordinate with a manufacturer incentive to increase take rates.  
 
Ramp-up Strategy 
PPL Electric will utilize a turnkey CSP to deliver the Residential Retail Program. PPL Electric will 
work with the selected CSP to take advantage of the changes in EISA standards, strongly 
promoting CFLs in PY5 while savings are greater than in future years, and encourage customers 
to purchase specialty and LED bulbs in PY5,   PY6 and PY7. The CSP will be expected to develop a 
marketing strategy and delivery plan to achieve program goals. The selected CSP will need to 
develop a robust marketing strategy to engage both manufacturers and consumers to influence 
customers to make energy-efficient equipment choices. The CSP will begin operations with a 
ramp-up strategy that focuses heavily on marketing, recruiting, and engaging retail stores and 
manufacturers. The first half of PY5 will focus on relationship-building. It is expected that there 
will be a steady increase throughout the end of PY5 and then approximately equal program 
participation in PY6 and PY7. 
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The selected CSP will need to develop a robust marketing strategy to reach local and regional 
cable providers and retailers. Customers will need to be educated on the value of installing 
energy-efficient smart strips for use with their home electronics. The CSP will design, produce, 
distribute, and display creative retail point-of-purchase (POP) materials. These materials could 
include items such as brochures, fact sheets, and user guides. These materials should augment 
and complement the POP that partners are providing in conjunction with their smart strip 
installations. 
 
Additionally, the selected CSP will need to staff a center and train call center representatives on 
the specifics of the PPL Electric Plan. The CSP will design a user friendly tracking system for 
internal and customer use. This tracking system will allow customers to check, in real time, their 
rebate status and provide complete transparency to the PPL Electric program manager. The 
/{tΩǎ ǘǊŀŎƪƛƴƎ ǎȅǎǘŜƳ ǿƛƭƭ ōŜ ǳǎŜŘ ǘƻ ŎŀǇǘǳǊŜ ǊŜōŀǘŜ ŀǇǇƭƛŎŀǘƛƻƴ Řŀǘŀ ŀƴŘ ǿƛƭƭ ƛƴǘŜǊŦŀŎŜ ǿƛǘƘ ǘƘŜ 
PPL Electric Energy Efficiency Management Information System (EEMIS). The CSP will need to be 
able to efficiently verify applicant and measure eligibility. The CSP will all need to develop and 
implement a process to pay rebate requests in a timely manner.  
 
Marketing Strategy 
Marketing for this program will be led by the Residential Retail CSP with support from PPL 
Electric staff. The marketing strategy may include: 

 Providing point-of-purchase advertising and marketing materials in retail stores and 
educating retail store personnel about the Residential Retail Program.  

 Promoting the Program and identified energy-ŜŦŦƛŎƛŜƴŎȅ ŜǉǳƛǇƳŜƴǘ ƛƴ άConnectέΦ 

 Communicating and providing access to program information, and participating 
ǊŜǘŀƛƭŜǊǎΣ ƻƴ ǘƘŜ /ƻƳǇŀƴȅΩǎ ǿŜōǎƛǘŜΦ 

 Advertising using newspaper, radio, and other mass media and in-store advertising. 

 Branding marketing material with the ENERGY STAR® and PPL Electric logos. 

 Presenting program information at community events and home shows. 

 Coordinating co-branding advertising opportunities with trade allies (i.e., equipment 
dealers, distributors, and manufacturers), retailers, and cable providers  

 Developing, publishing and distributing a program brochure and a lighting brochure. 

 Developing relationships with manufacturers for the upstream component. 

 Developing relationships with cable providers to promote smart strip component. 

 Promoting the smart strip component by advertising in cable bill inserts. 

 Cross-promoting through other PPL Electric efficiency programs. 
 
Eligible Measures and Incentive Strategy 
The CSP will manage the delivery of upstream incentives to participating energy-efficient light 
bulb manufacturers. In general, the incentives provided at the retail level are designed to cover 
between 25% to 50% of the retail cost of CFLs, LEDs, and other energy-efficient bulbs and 100% 
of the cost of giveaway bulbs.  
 
The program also provides a financial incentive in the form of a rebate to customers installing 
qualifying equipment and technologies and an incentive to participating for qualified equipment 
and technologies.  
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The program may also provide smart strips to customers who purchase TVs that are rebated 
through PPL Electric and also customers who sign up for a new cable contract or need service on 
an existing cable account. 
 
Table E3A and Table E3B ƛŘŜƴǘƛŦƛŜǎ tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻǇƻǎŜŘ ƭƛǎǘ ƻŦ ŜƭƛƎƛōƭŜ ŜǉǳƛǇƳŜƴǘΣ ƛƴŎŜƴǘƛǾŜ 
levels and efficiency qualifications. 
 

Table E3A: Residential Retail Program Eligible Direct Mail-In Rebate Eligible Measures 

Measure Eligibility Rating Incentive Range  

Refrigerator ENERGY STAR ® $10- $25 

TVs 9b9wD¸ {¢!wϯ aƻǎǘ 9ŦŦƛŎƛŜƴǘ ҔҐплέ $10- $25 

Heat Pump Hot Water 
Heater 

ENERGY STAR ®, EF>=2.3 $200- $300 

Efficient non-electric hot 
water (oil, gas, propane) ς 
Max. 100 units for all 
Programs.  

Switch from electric to non-electric. 
Excluding new construction and 

non-electric to non-electric 
replacement. Tankless nat. gas ςEF 
.82 and storage natural gas ς EF.67 

$200-$300 

 
Table E3B: Residential Retail Program Smart Strip Eligible Measure 

Measure Eligibility Rating Give-away program 

Smart Power Strip ENERGY STAR® $34 

PPL Electric will perform periodic reviews of the Residential Retail Program at least annually, and 
may adjust measures, rebate levels, performance criteria, and/or eligibility ratings in the future 
as conditions change. 
 
Program Start Date with Key Schedule Milestones 
Strategic planning, execution, and schedule for the Residential Retail Program are listed in Table 
E4. Some tasks will be led by PPL Electric; others will be led by various CSPs with oversight from 
PPL Electric. 

Table E4: Residential Retail Program Schedule and Milestones 

Schedule Milestones 

10/26/12 
Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

10/26/12 Issue RFP for CSP. 

2/22/13 Execute program implementation contract with selected CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 

Evaluation, Measurement, and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control 
(QA/QC)Φ 9Ǿŀƭǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ 
submitted to the SWE for review/approval. 
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For the lighting portion of this program, the Evaluation Plan is expected to be similar to the 
Phase I Evaluation Plan. Reported and verified savings will be determined using the method 
specified in the TRM (algorithm with open variables) to calculate the savings of each bulb, and 
then sum the savings of all bulbs. The EM&V CSP will confirm the quantity of each bulb and will 
confirm savings were determined in accordance with the TRM. 
 
For the efficient equipment portion of this program, the Evaluation Plan is expected to be 
similar to the Phase I Evaluation Plan for the Efficient Equipment Program. Reported and verified 
savings will be determined using the method specified in the TRM (algorithms with open 
variables for some measures; fully stipulated savings for some measures) to calculate the 
savings of each measure, and then sum the savings of all measures in this program. The EM&V 
CSP will confirm the quantity of each measure and will confirm savings were determined in 
accordance with the TRM. 
 
For the smart strip portion of this program, the reported and verified savings will be based on 
the deemed values specified in the TRM. The EM&V CSP will confirm the quantity of smart strips 
installed and will confirm savings were determined in accordance with the TRM. 
  
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the Residential Retail 
Program. Table E5 lists the major anticipated participant roles.  
 

Table E5: Residential Retail Program Stakeholder Roles 

Primary 
Conservation 
Service 
Provider (CSP) 

 Marketing and advertising. 

 Educating and recruiting potential manufacturers and 
retailers. 

 Recruiting retailers to promote the direct mail-in 
rebate on efficient equipment. 

 Providing educational materials to retailers about 
energy-efficiency. 

 Encourage cable providers to promote smart strip 
program. 

 Verifying measure eligibility and that the incentives 
are for PPL Electric customers only. 

 Monitoring measure quantities and trends and 
recommending possible changes to PPL Electric. 

 Reviewing, verifying, and processing payments to 
retailers, manufacturers, and customers. 

 Collaborating with community groups to distribute 
CFLs at community events.  

 Monitoring the industry and developing a lighting 
product mix that will enable PPL Electric to meet its 
goals. 

 Educating customers on the proper disposal of CFLs, 
and identifying and placing CFL recycling buckets in 
key locations throughout the territory.  

 Providing a call center, fielding customer calls and 
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inquiries and tracking call center statistics. 

 Negotiating bulk purchases of smart strips. 

 Working with local and regional cable companies to 
develop a delivery strategy for smart strips. 

 Tracking sales and saving results and reporting 
monthly to PPL Electric.  

 Maintaining systems to ensure customer data is 
protected. 

PPL Electric 

 Guiding program strategy. 

 Providing administrative support.  

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to 
kWh/savings/customers.  

 Overseeing CSP activities to ensure compliance with 
EE&C, PPL Electric and Pennsylvania Public Utility 
Commission protocols.  

 Ensure all reporting and documentation is submitted 
in a timely manner and accurate. 

EM&V CSP 
 Conducting evaluation, measurement, and verification 

of energy savings. 

 Coordinating protocols with the SWE. 

Manufacturers/ 
Retailers  

 Providing sales data to the CSP on a monthly basis.  

 Educating customers on energy-efficient bulbs, based 
on training from the CSP. 

 Following the required Memorandum of 
Understanding (MOU) provided by the CSP. 

 Working with CSP, if feasible, to develop a recycling 
plan. 

Cable Providers 

 Providing monthly installation data to CSP. 

 Educating customers on the value of using smart strips 
with home electronics. 

 Working in conjunction with CSP to monitor smart 
strip inventory. 

Customer 

 Purchasing energy-efficient equipment and lighting to 
replace outdated non-efficient equipment and 
lighting. 

 Installing a smart strip with the purchase of a rebated 
TV or with new or existing cable contract. 

 Recycling CFLs. 

 
Estimated Participation 
Program participation rates were developed by analyzing the SWE Market Penetration Study 
and from the Annual PPL Electric residential lighting survey. Approximately 7.3 million energy-
efficient bulbs will be distributed over the course of Phase II. Approximately 15,000 smart power 
strips and 3,600 energy-efficient heat pump water heaters (EF 2.3 or better) refrigerators, and 
televisions will be eligible for customer rebates.  
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Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets, and Cost-Effectiveness 
The lighting portion of the Residential Retail Program is expected to achieve approximately 
269,000 MWh/yr. savings in electricity consumption over the three-year program with the 
efficient equipment components achieving 15,800 MWh/yr. Overall cost-effectiveness and 
projected savings levels are summarized in the Table E6.  

 
Table E6: Residential Retail Summary of Projected Benefits, Costs, and Cost-effectiveness 

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 89,213  117,413  78,185  284,811  

Capacity Savings (MW) 14.75  19.47  12.87  47.09  

Total Resource Cost $9,115,190 $13,060,444 $16,503,317 $38,678,951 

Direct Participant Costs $2,264,530 $3,006,664 $7,653,242 $12,924,436 

Direct Utility Costs $6,850,660 $10,053,780 $8,850,075 $25,754,515 

Customer Incentives $3,887,750 $6,335,260 $6,205,085 $16,428,095 

EDC Labor, Materials & Supplies $225,000 $225,000 $225,000 $675,000 

CSP Variable Costs $0 $0 $0 $0 

CSP Labor, Supplies & Marketing $2,737,910 $3,493,520 $2,419,990 $8,651,420 

 

  
 
  

  TRC Test 

NPV Benefits $161,402,455  

NPV Costs $35,304,861  

Net Benefits (NPV) $126,097,594  

Benefit-Cost Ratio 4.57  
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Residential Home Comfort Program      2013ς2016 
(Residential Sector) 
 
Summary 
The Residential Home Comfort Program provides a comprehensive energy-efficiency program 
for new home construction and for existing homes. A turnkey CSP will be engaged to manage 
this program. There are three components to the program: incentives for home builders; audits, 
surveys and insulation rebates for existing home customers; and customer rebates for ENERGY 
STAR ® rated equipment. The program will provide builders and customers with one central 
άpoint of entry.έ This CSP will be required to maintain a call and rebate processing center, 
recruit and train contractors, and to market the program to ensure solid program participation.  

Objectives 

The objectives of the Residential Home Comfort Program are to:  

 Encourage customers to view energy-efficiency in a holistic manner. 

 Promote construction of energy-efficient new homes. 

 Educate construction industry professionals about the benefits of energy-efficient new 
homes. 

 Provide customers with audits, surveys, and energy-saving solutions.  

 Provide immediate energy savings to customers by providing rebates for direct install 
measures. 

 Obtain participation by approximately 16,000 customers through 2016, with a total 
reduction of approximately 15,350 MWh/yr. 

Target Market 

The Residential Home Comfort Program targets residential customers. Table F1 identifies 
customer eligibility parameters.  

 Table F1: Residential Home Comfort Program Customer Eligibility Parameters 

Customer Sector(s)  Residential 

Rate Class RS,RTS,RTD  

Building Type  Residential 

Building Vintage  New and Existing Construction 

Building Ownership Owner 

Program Description 

The Residential Home Comfort Program is designed to offer energy-saving measures and 
rebates for new construction as well as existing homes. The program offers a wide range of 
energy-efficient measures, rebates, education, and services that provide customers options to 
customize solutions to meet their homeΩǎ ŜƴŜǊƎȅ-efficiency. The program includes: 

 New home component that encourages construction of energy-efficient new homes by 
offering a rebate to builders for installing a specific package of measures. 

 Audit and weatherization component that provides customer rebates for professional 
home energy audits. Based on recommendations from an audit, rebates will be offered 
for insulation and duct sealing.  
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 Energy-efficiency equipment component that provides rebates for high-performance 
heat pumps and pool pumps. 
 

Implementation Strategy 
PPL Electric will engage a turnkey CSP to implement all aspects of the Residential Home Comfort 
Program. With direction from PPL Electric, the CSP will be responsible for the following:  

 New homes: Identifying, recruiting and training potential builders; assisting new 
home builders with completion of paperwork; and, answering program-specific 
questions.  

 Audit and weatherization: Identifying, recruiting and training HVAC contractors; 
maintaining a trade ally network; and, answering program-specific questions.  

 Energy-efficient equipment:  Working with retailers and manufacturers to 
ŀŘǾŜǊǘƛǎŜ ǘƘŜ ǇǊƻƎǊŀƳΩǎ ŜƴŜǊƎȅ-efficiency rebates. 

 
The CSP will develop and implement a marketing strategy for all three components of the 
program. The CSP will provide a call center and rebate processing service. The call center and 
rebate processing service will be in place by early fall 2013.  
 
Program Issues, Risks and Risk Management Strategy 
Table F2 presents key market risks to an effective Residential Home Comfort Program, as well as 
the strategies the Program will use to mitigate each risk.  
 

Table F2: Residential Home Comfort Program Issues, Risks, and Risk Management Strategy 

Program Issues Risks Management Strategy 

Efficiency is not a 
common priority for 
builders and 
customers. 

 Builders are not able to 
take advantage of 
rebates.  

 Educate builders on the value and 
benefits associated with energy-
efficiency. 

Builders may not 
install all of the 
measures required for 
the rebate. 

 Builders may choose 
cheaper, less-efficient 
equipment. 

 Educate builders that all required 
measures must be installed in order 
to participate in the program. 
 

Economic 
environment may limit 
ŎǳǎǘƻƳŜǊΩǎ ŀōƛƭƛǘȅ ǘƻ 
purchase energy-
efficient equipment 
and appliances 
because of the higher 
up-front costs. 
 

 High-efficiency 
equipment is viewed as 
too expensive. 

 There is little incentive to 
upgrade equipment that 
is still operational, or to 
weatherize a home. 

 Builders or customers 
may choose cheaper, 
less-efficient equipment. 

 Robust marketing of program and 
general energy-efficiency 
information to customers. 

 Offer rebates that help reduce 
incremental costs. 

 Educate customers on the long-term 
energy cost-saving benefits of 
higher-efficiency equipment and 
home weatherization. 
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Anticipated Costs to Participating Customers 

 New homes component: Builders will receive a rebate of approximately $2,000 for installing 
all program required measures. This incentive is approximately 50% of the incremental cost 
of the required measures. 

 Audit and weatherization component: The customer cost for a walk-through audit is $50. 
The cost of a comprehensive audit may vary depending on the auditor chosen by the 
customer. PPL Electric estimates a comprehensive audit will cost around $500, and 
customers will receive a rebate of varying amounts, depending on the type of heating and 
cooling equipment ƛƴ ǘƘŜ ŎǳǎǘƻƳŜǊΩǎ ƘƻƳŜ. PPL Electric will provide a rebate of $250 to an 
audit customer with central air conditioning and all-electric heat, and $125 for a home with 
either central air conditioning or electric heat. Customers will be provided with a report of 
recommendations about available energy-efficiency rebates. Unlike the Program in Phase I, 
in order to receive a rebate for home insulation and duct sealing, customers must first have 
an audit. This was changed so customers would have the opportunity to understand all 
possible energy-efficiency choices and their payback, prior to making a choice.  

 Energy-efficient equipment component: Customers will receive rebates for installing 
energy-efficient HVAC equipment and pool pumps. 

 
Ramp-Up Strategy 
The ramp-up strategy will vary for different aspects of the program. The CSP will be expected to 
develop a plan with a detailed timeline and implementation strategy for each component of the 
Program. Because the new homes component is new in Phase II, it is expected that the program 
will require extensive work with new home builders in PY5 to make them aware of the benefits 
of participating in the program. Although audit and weatherization is not a new component in 
Phase II, the program has been changed as a result of an extensive program review, and it is 
expected that it will require significant time to ramp-up. 
 
Marketing Strategy 
The CSP will be responsible for marketing all three components to ensure full program 
participation. The CSP will identify builders through collaboration with state and regional 
ōǳƛƭŘŜǊǎΩ ŀǎǎƻŎƛŀǘƛƻƴǎ ŀƴŘ ǇǊŜǎŜƴǘ ǘƘŜƳ ǿƛǘƘ ŘŜǘŀƛƭǎ ŀōƻǳǘ ǘƘŜ ǇǊƻƎǊŀƳΦ ¢ǊŀŘŜ ŀŘǾŜǊǘƛǎƛƴƎ ǿƛƭƭ 
serve as an outreach to attract and inform builders and contractors about the program. The CSP 
will ensure there are a sufficient number of qualified contractors trained and available to 
perform surveys and audits. Finally, the CSP will work with heat pump and pool pump retailers 
to provide them with rebate information.  
 
Eligible Measures and Incentive Strategy 
The following tables outline the different measures that will be offered in the Residential Home 
Comfort Program. Some measures will be directly installed as part of the audit service. Eligible 
measures and rebates are shown in Table F3. 
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Table F3: Residential Home Comfort Program Eligible Measures 

Measure Package Requirements 
Range of Incentives 

and Rebates and 
customer costs 

Unit 
Definition 

Audit Package: 
Direct installation of six 
CFLs, two faucet 
aerators, one smart 
strip, water heater set-
back, 10-ft. hot water 
pipe insulation 
 

 
Electric main source heat and 

central air conditioning 
 

Electric main source heat or 
central air conditioning 

 
$250 Rebate 

 
 

$125 Rebate 
 

Audit costs range 
from $300 to $600 
depending on the 

home. 

 
Per audit 

 
 

Per audit 

Survey Package: 
Direct installation of six 
CFLs, two faucet 
aerators, one smart 
strip, water heater set-
back, 10-ft. hot water 
pipe insulation 
 

 
Electric main source heat or 

central air conditioning 
 

Customer cost is 
$50 

 
Per survey 

Weatherization 
Measures:  
Ceiling Insulation 
 Wall Insulation 
 Duct sealing 

 
Audit or survey dependent. 

Minimum of R11 above Code 
installed. 

 
Up to $750 
Up to $650 
Up to $100 

 
Per audit or 

survey 

Builder Package: 
Air Source Heat Pump 
Heat Pump Water 
Heater 
ENERGY STAR® 
refrigerators and 
dishwasher  
Wall Insulation 
Ceiling insulation 

 
SEER 16 

Heat Pump Water Heater 
EFҗ 2.3 

ENERGY STAR® 
refrigerator and 

dishwasher 
wҗпф 
wҗпф 

 
$2,000 

paid to contractor 
 

 
Per new home 

Efficient Equipment:  
Air-Source Heat Pump 
Air-Source Heat Pump 
Pool Pumps.  
Non-electric high efficiency 
central heat (gas, oil, 
propane.) Max. of 100 units 
for all programs  

 
SEER 15 
SEER 16 

Multi-speed  
Natural Gas or propane ς AFUE 90 

Oil Furnace ς AFUE 85 
Fossil Fuel Boilers ς AFU 85 

 

 
$50 to $150 
$100 to $250 
$50 to $150 

$100- $250 per unit 

 

 
Per unit 
Per unit 
Per unit 
Per unit 

 
 
Program Start Date with Key Schedule Milestones 
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Strategic planning, execution, and schedule for the Residential Home Comfort Program are 
listed in Table F4. Some tasks will be led by PPL Electric; others will be led by various CSPs with 
oversight by PPL Electric. 

 
Table F4: Residential Home Comfort Program Start Date with Key Schedule Milestones 

Schedule Milestones 

11/19/12 
Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/21/12 Issue RFP for CSP. 

3/20/13 Execute program implementation contract with selected CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 

 
Evaluation, Measurement, and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control. 
9Ǿŀƭǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ ǎǳōƳƛǘǘŜŘ ǘƻ 
the SWE for review/approval. 
 
Reported and verified savings will be determined using the method specified in the TRM 
(algorithms with open variables for some measures; fully stipulated savings for some measures) 
to calculate the savings of each measure, and then sum the savings of all measures in this 
program. The EM&V CSP will confirm the quantity of each measure and will confirm savings 
were determined in accordance with the TRM. 
 
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the Residential Home 
Comfort Program. Table F5 lists the major anticipated participant roles for the program. 
 

Table F5: Residential Home Comfort Program Stakeholder Roles 
  

Primary 
Conservation 
Service 
Provider (CSP) 

 Marketing and advertising to promote the Residential 
Home Comfort Program. 

 Recruiting potential builders, retailers, contractors, 
and manufacturers. 

 /ƻƭƭŀōƻǊŀǘƛƴƎ ǿƛǘƘ ōǳƛƭŘŜǊǎΩ ŀǎǎƻŎƛŀǘƛƻƴǎΣ ŎƻƴǘǊŀŎǘƻǊǎΣ 
manufacturers, and other interested parties to 
promote the program. 

 Verifying eligibility of the builders and participating 
homes. Verify that incentives paid are to PPL Electric 
customers. 

 Assisting with the completion of rebate applications. 

 Processing rebate payments. 

 Managing and reporting participant data. 

 Customer service. 
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Estimated Participation 

 New home component: It is estimated contractors will participate in the program 
generating 750 new homes receiving incentives. 

 Audit and Weatherization component: It is estimated that approximately 4,500 customers 
will have an audit or survey. Of those customers, it is estimated that 1,800 will weatherize 
their homes with ceiling and wall insulation and duct sealing. 

 Efficient Equipment component: It is estimated that approximately 11,000 customer 
rebates will be approved for quality air-source heat pumps and pool pumps. 

   
Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets, and Cost-Effectiveness 
Over the duration of the Plan, the Residential Home Comfort Program is expected to achieve 
savings in electricity consumption savings of approximately 15,350 MWh/yr. The annual budget 
allocation, cumulative MWh/yr. and overall program cost-effectiveness for the residential 
customer sector are shown in the Table F6.  
 
  

PPL Electric 

 Guiding program strategy. 

 Overseeing CSP activities to ensure compliance with 
tt[ 9ƭŜŎǘǊƛŎΩǎ 99ϧ/ tƭŀƴ ŀƴŘ tŜƴƴǎȅƭǾŀƴƛŀ ¦ǘƛƭƛǘȅ 
Commission protocols.  

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to kWh/customers.  

 Ensuring all reporting and documentation is submitted 
in a timely manner and is accurate. 

EM&V CSP 
 Conducting evaluation, measurement, and verification 

of energy savings. 

 Coordinating protocols with the SWE. 

Customer 

 Participating in the audit and weatherization 
component. 

 Following up on audit recommendations. 

 Purchasing energy-efficient equipment to replace 
outdated equipment. 
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Table F6: Residential Home Comfort Program Summary of Project Benefits, Costs, and Cost-
Effectiveness 

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 5,069  5,170  5,121  15,359  

Capacity Savings (MW) 0.56  0.57  0.56  1.70  

Total Resource Cost $7,937,115  $8,209,490  $8,177,039  $24,323,644  

Direct Participant Costs $5,357,165  $5,472,790  $5,442,089  $16,272,044  

Direct Utility Costs $2,579,950  $2,736,700  $2,734,950  $8,051,600  

Customer Incentives $1,422,500  $1,564,375  $1,544,750  $4,531,625  

EDC Labor, Materials & 
Supplies 

$150,000  $150,000  $150,000  $450,000  

CSP Variable Costs $384,250  $396,125  $392,000  $1,172,375  

CSP Labor, Supplies & 
Marketing 

$623,200  $626,200  $648,200  $1,897,600  

 

  
  TRC Test 

NPV Benefits $12,947,627  

NPV Costs $22,521,006  

Net Benefits (NPV) $(9,573,379) 

Benefit-Cost Ratio 0.57  
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Residential Energy-Efficiency Behavior & Education Program 2013ς2016 
(Residential Sector) 
 
Summary 
The Residential Energy-Efficiency Behavior & Education Program provides high-usage residential 
ŎǳǎǘƻƳŜǊǎ ǿƛǘƘ ŀ ǎŜǊƛŜǎ ƻŦ άǊŜǇƻǊǘ ŎŀǊŘǎέ ŎƻƳǇŀǊƛƴƎ ǘƘŜƛǊ ǳsage to comparable customers. 
These reports will also include energy savings recommendations. Savings for this program are 
not cumulative; therefore, the program will begin in PY6 with savings recorded in PY7. The 
program was offered in Phase I and will be offered in Phase II.  

Objectives 

The objectives of the Energy-Efficiency Behavior & Education Program are to:  

 Provide customers with a report card that encourages them to adopt energy-efficient 
behaviors, to install energy-efficiency measures, and to become more aware of how 
their behavior and practices affect their energy usage. 

 Educate customers about free or low-cost measures and behavior changes that may 
reduce energy consumption. 

 9ŘǳŎŀǘŜ ŎǳǎǘƻƳŜǊǎ ŀōƻǳǘ tt[ 9ƭŜŎǘǊƛŎΩǎ ƻƴƭƛƴŜ ǊŜǎƻǳǊŎŜǎΦ 

 Promote other PPL Electric energy-efficiency programs. 

 Obtain participation by approximately 110,000 customers through 2016, with a total 
reduction of approximately 32,000 MWh/yr.  

 
Target Market 
The Residential Energy-Efficiency Behavior & Education Program targets high-use residential 
customers. Table G1 identifies customer eligibility parameters.  
 

Table G1: Residential Energy-Efficiency Behavior & Education Program Customer Eligibility 
Parameters 

Customer Sector(s)  Residential 

Rate Class RS,RTS,RTD  

Building Type  Residential 

Building Vintage  All 

Building ownership Owner or tenant 

 
Program Description 
The Residential Energy-Efficiency Behavior & Education Program focuses on ways customers 
may implement free or low-cost measures and behaviors that reduce energy consumption or 
ŘŜƳŀƴŘΦ ¢ƘŜ ǇǊƻƎǊŀƳΩǎ education and awareness is separate from the advertising and 
ǇǊƻƳƻǘƛƻƴ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ ǎǇŜŎƛŦƛŎ ŜƴŜǊƎȅ-efficiency programs. The Residential Energy-
Efficiency Behavior & Education Program includes: 

 Periodic reports to customers comparing their usage with other, comparable customers 
in the same geographical area. 

 Energy-efficiency tips such as turning down the thermostat, turning off the lights, taking 
shorter showers, etc. 

 Low-cost energy-efficiency tips such as replacing incandescent light bulbs with CFLs, 
installing weather stripping, and using power strips. 



Section 3: Program Descriptions 

57 | P a g e 

 

 
Implementation Strategy 
PPL Electric will engage a turnkey CSP to provide a home energy reporting system. That system 
will use behavioral science and data analytics to drive reductions in residential energy 
consumption. Customers will receive approximately 10 reports during the Plan. The reports will 
encourage customers to take action and make behavioral changes. Residential customers who 
use more electricity than average will be targeted for the program since their potential to save is 
greater. 
 
The CSP, with support from PPL Electric, will identify approximately 110,000 customers to 
receive energy report cards. Approximately 25,000 additional customers will be identified to 
serve in a control group.  
 
Program Issues, Risks and Risk Management Strategy 
Table G2 presents key market risks to an effective Residential Energy-Efficiency Behavior & 
Education Program as well as the strategies the program will use to mitigate each risk.  
 

Table G2: Residential Energy-Efficiency Behavior & Education Program Issues, Risks and Risk 
Management Strategy 

Program Issues Risks Management Strategy 

A large number of 
customers may opt-
out of the program. 

 Fewer customers 
participating in the 
program would 
negatively affect energy 
savings. 

 Monitor opt-outs on a monthly basis 
to ensure the number of customers 
remains at an acceptable level. 

 Ensure there is a pool of customers 
available who meet the selection 
criteria to receive home energy 
reports to maintain program 
participation.  

Customers do not 
change behavior 
based on 
recommended tips. 

 Tips are not resonating 
with customers; 
therefore they will not 
change their behavior.  

 Monitor savings on a monthly basis. 

 Adjust and change report card 
messaging should monthly savings 
targets not meet goals. 

Customers become 
confused with 
information on the 
energy report card 
because it may be 
different than what is 
found on their PPL 
Electric account Home 
Energy Analyzer.  

 Customers who receive 
report cards and are 
signed up for PPL 
9ƭŜŎǘǊƛŎΩǎ 9ƴŜǊƎȅ !ƴŀƭȅȊŜǊ 
may receive 
contradictory 
information regarding 
their efficiency (i.e., one 
will state the customer is 
more efficient than 
similar homes and the 
other will state they are 
less efficient). 

 Monitor customer inquiries. 

 Provide customers with information 
about the difference between a 
baseline home for the energy report 
cards and Energy Analyzer to ensure 
customers understand why the 
information could be dissimilar. 
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Customers think 
neighbor comparisons 
are not accurate. 

 Customers believe the 
information in the 
reports is incorrect and 
ŘƻƴΩǘ ŎƘŀƴƎŜ ǘƘŜƛǊ 
behavior.  

 Periodically and at least once per 
program year review the accuracy of 
the data that is used to make up the 
neighbor comparisons to determine 
if there is additional public 
information available, and/or if 
there are other ways to increase the 
accuracy of other customer data 
(such as the heating source). 

 
Anticipated Costs to Participating Customers 
There are no direct costs incurred by customers for this program. 
 
Ramp-Up Strategy 
The CSP, working with PPL Electric staff, will identify qualified customers to participate in this 
program. The CSP will prepare energy report cards for review and approval by PPL Electric staff.  
 
Marketing Strategy 
The program does not require marketing. 
 
Eligible Measures and Incentive Strategy 
No specific incentives will be provided through this program. Rather, by virtue of providing 
energy conservation education, information, and strategies, customers will make behavioral 
changes and gain energy savings.  
Program Start Date with Key Schedule Milestones 
Strategic planning, execution and schedule for the Residential Energy-Efficiency Behavior & 
Education Program are listed in Table G3. Some tasks will be led by PPL Electric; others will be 
led by various CSPs with oversight by PPL Electric. 
 

Table G3: Residential Energy-Efficiency Behavior & Education Program Start Date with Key 
Schedule Milestones 

Schedule Milestones 

10/24/12 
Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

10/26/12 Renegotiate contract with CSP. 

3/1/13 Execute program implementation contract with selected CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 
6/1/14 

 

Launch program. 

 
Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control. 
9Ǿŀƭǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ ǎǳōƳƛǘǘŜŘ ǘƻ 
the SWE for review/approval. 
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The Evaluation Plan for this program is expected to be similar to the Phase I Evaluation Plan for 
the Residential Behavior and Education Program. Reported and verified savings will be 
determined using a billing regression analysis. The regression analysis compares the difference 
in usage (actual billing data) of the participant group (treatment group) with a comparable non-
participant group (control group). 
 
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the Residential Energy-
Efficiency Behavior & Education Program. Table G4 lists the major anticipated participant roles 
for the program. 

 
Table G4: Residential Energy-Efficiency Behavior & Education Program Stakeholder Roles 

Primary 
Conservation 
Service 
Provider (CSP) 

 Generating customized energy report cards that 
incorporate electricity usage comparisons and 
recommendations. 

 Incorporating documented behavior change research 
findings into reports. 

 Receiving and processing data (e.g., billing, rate, 
program, real property, demographic and consumer 
data) from multiple sources to generate reports in 
paper and electronic forms.  

 Acquiring and incorporating data from other sources, 
ǎǳŎƘ ŀǎ DL{Σ ǿŜŀǘƘŜǊΣ ŘŜƳƻƎǊŀǇƘƛŎΣ ŀƴŘ ŀǎǎŜǎǎƻǊΩǎ 
data, into the reports to improve accuracy and 
customization. 

 Printing, inserting and mailing or emailing reports. 

 Developing and hosting a web application for PPL 
Electric staff to view electronic reports and change 
report preferences. 

 Following established procedures that maintain 
confidential customer data usage. 

PPL Electric 

 Guiding program strategy. 

 Overseeing CSP activities to ensure compliance with 
tt[ 9ƭŜŎǘǊƛŎΩǎ 99ϧ/ tƭŀƴ ŀƴŘ tŜƴƴǎȅƭǾŀƴƛŀ tǳōƭƛŎ 
Utility Commission protocols.  

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to 
kWh/savings/customers.  

 Providing CSP with usage data for all homes in the 
service territory on a weekly basis. 

 Providing responses to customer inquiries. 

EM&V CSP 
 Conducting evaluation, measurement and verification 

of energy savings. 

 Coordinating protocols with the SWE. 

Customer  wŜŀŘƛƴƎ ǊŜǇƻǊǘǎ ŀōƻǳǘ ǘƘŜƛǊ ƘƻƳŜΩǎ ŜƴŜǊƎȅ ǳǎŜ and 
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Participation 
Approximately 110,000 customers will receive home energy reports starting halfway through 
PY6, and continuing throughout all of PY7. Note: Projected participation is not cumulative and 
the total number of customers receiving reports is 110,000. Table G5 outlines projected 
participation.  
Table G5: Residential Energy-Efficiency Behavior & Education Program Projected Participation 

 PY5 PY6 PY7 Total 

Participants 0  110,000   110,000  110,000  

 
Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, Savings Targets 
and Cost-Effectiveness 
The Energy-Efficiency Behavior & Education program is expected to achieve savings in electricity 
consumption that amount to approximately 32,000 MWh/yr. The expected measure life is one year. 
Savings, therefore, are not cumulative over multiple program years. Overall cost-effectiveness and 
projected savings levels are summarized in Table G6.  

 
Table G6: Residential Energy-Efficiency Behavior & Education Program Summary of Projected 
Benefits, Costs, and Cost-Effectiveness.  

 

  TRC Test 

NPV Benefits $3,650,788  

NPV Costs $2,158,107  

Net Benefits (NPV) $1,492,681  

Benefit-Cost Ratio 1.69  

 
 

taking action. 

Benefit/Cost 
Component 

Plan Year 
Total 

PY5 PY6 PY7 

Savings (MWh) - 11,445  32,193  32,193  

Capacity Savings (MW) - 1.41  3.97  3.97  

Total Resource Cost $0 $1,047,250 $1,391,250 $2,438,500 

Direct Participant Costs $0 $0 $0 $0 

Direct Utility Costs $0 $1,047,250 $1,391,250 $2,438,500 

Customer Incentives $0 $0 $0 $0 

EDC Labor, Materials & 
Supplies 

$0 $56,250 $56,250 $112,500 

CSP Variable Costs $0 $0 $0 $0 

CSP Labor, Supplies & 
Marketing 

$0 $991,000 $1,335,000 $2,326,000 
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Student and Parent Energy-Efficiency Education Program   2013ς2016 
(Residential Sector) 
 
Summary 
The Student and Parent Energy-Efficiency Education Program is a new program being added to 
Phase II. For several years, PPL Electric has offered this successful program outside of Act 129. 
 
There are five components to the program. Participants in all components will receive an 
energy-efficiency kit and educational materials. Three of the components provide school-based 
workshops for children of varying ages. The fourth component provides teachers with training 
and classroom materials. The remaining component targets schools in low-income communities 
and provides incentives to Parent Teacher Organizations for inviting parents to participate in an 
interactive energy-efficiency workshop in their community. Parents attend these sessions at 
schools in their community.  

Objectives 

The objectives of the Student and Parent Energy-Efficiency Education Program are to:  

 Expand and promote energy-efficiency literacy through education outreach programs. 

 Provide energy-efficiency education to students offered through school assemblies and 
classroom curriculum and presentations to parent groups. 

 Ensure energy-efficiency education correlates to Pennsylvania Education Academic 
Standards. 

 Build awareness of energy-efficiency in targeted lower-income neighborhoods. 

 Provide students, parents and teachers with a take-home kit of energy-efficiency 
measures that can be installed at home. 

 Provide teachers with energy-efficiency information, lesson plans, activities, training, 
materials and support for classroom use. 

 Obtain participation by approximately 79,000 students, parents, and teachers through 
2016, with a total reduction of approximately 13,500 MWh/yr.  

Target Market 

The Student and Parent Energy-Efficiency Education Program targets residential customers. 
Table H1 identifies customer eligibility parameters. 

Table H1: Student and Parent Energy-Efficiency Education Program Customer Eligibility 
Parameters 

Customer Sector(s)  Residential 

Rate Class RS,RTS,RTD  

Building Type  Residential  

Building Vintage  Existing buildings 

Building Ownership Owner or tenant 

 
Program Description 
The Student and Parent Energy-Efficiency Education Program will consist of five separate 
components: 
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 Primary Grade Energy-Efficiency Education 
o Interactive classroom presentation consisting of general energy and energy-

efficiency information, as well as hands-on activities. 
o Curriculum correlated to PA Education Academic Standards for the 

appropriate grade level(s) and endorsed by the Pennsylvania Department of 
Education. 

o Take-home energy-efficiency kit. 

 Intermediate Grade Energy-Efficiency Education 
o Interactive classroom presentation consisting of general energy and energy-

efficiency information, as well as hands-on activities. 
o Curriculum correlated to PA Education Academic Standards for the 

appropriate grade level(s) and endorsed by the Pennsylvania Department of 
Education. 

o Take-home energy-efficiency kit. 

 Secondary Grade Energy-Efficiency Education 
o Interactive classroom presentation consisting of general energy and energy-

efficiency information, as well as hands-on activities. 
o Curriculum correlated to PA Education Academic Standards for the 

appropriate grade level(s) and endorsed by the Pennsylvania Department of 
Education. 

o Take-home energy-efficiency kit. 

 Teacher Workshops 
o Series of regional teacher training workshops focused on energy-efficiency. 
o Workshops are designed to address the sustainability standard of the 

Pennsylvania academic standards and endorsed by the Pennsylvania 
Department of Education. 

o Teachers receive seven hours of credit applicable to Act 48 requirements. 
o Take-home energy-efficiency kit. 

 Parent Teacher Organization Fundraiser/Parent Workshops 
o Fundraising opportunity for the school or Parent Teacher Organization by 

securing parents to attend a customer energy-efficiency workshop held at 
their school. 

o Presentation given to attendees consisting of general energy and energy-
efficiency information. 

o Take-home energy-efficiency kit. 
o Targets lower-income communities. 

 
Implementation Strategy 
PPL Electric will identify and select, through a competitive bid process, a CSP that will manage 
the Student and Parent Energy-Efficiency Education Program. The CSP will undertake a broad 
spectrum of responsibilities, including marketing to and recruiting potential schools, teachers, 
and Parent Teacher Organizations; creating curriculum correlated to PA Education Academic 
Standards; securing endorsement of the program(s) by the Pennsylvania Department of 
Education; conducting the various energy-efficiency presentations; and assembling and shipping 
the take-home energy-ŜŦŦƛŎƛŜƴŎȅ ƪƛǘǎΦ tt[ 9ƭŜŎǘǊƛŎ ǿƛƭƭ ŎƻƭƭŀōƻǊŀǘŜ ǿƛǘƘ ǘƘŜ /{t ƻƴ ǘƘŜ tǊƻƎǊŀƳΩǎ 
strategic direction while maintaining overarching Act 129 administrative, program support, 
evaluation and data management systems. 
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Program Issues, Risks and Risk Management Strategy 
Table H2 presents key market risks to an effective Student and Parent Energy-Efficiency 
Education Program as well as the strategies the program will use to mitigate each risk.  
 

Table H2: Student and Parent Energy-Efficiency Education Program Issues, Risks and Risk 
Management Strategy 

Program Issues Risks Management Strategy 

Teachers may not 
have the time in their 
schedules to 
incorporate the 
presentations. 

 Lesson plans are often 
created far in advance 
and teachers may not see 
value in the presentation, 
and therefore may not 
sign up. 

 Ensure that the curriculum is 
correlated to the PA Education 
Academic Standards and fits into 
planned lessons. 

Customers do not 
install the energy-
efficiency measures 
and complete the 
survey included in 
their take-home kits. 

 Although the education 
component of the 
program would be 
completed, the 
measurable energy 
savings would not be 
achieved. 

 Provide instructions on how to 
install the devices in the kits, and 
additionally offer a customer service 
number for participants to call if 
they have any questions. 

The take-home kits 
include CFLs, and 
customers may be 
concerned about 
mercury in the bulbs. 

 Teachers and parents 
may not want to 
participate and/or install 
the CFLs if they are 
concerned about 
mercury. 

 Provide information on the proper 
handling of CFLs.  

 
Anticipated Costs to Participating Customers 
There are no direct costs incurred by customers for this program. 
 
Ramp-Up Strategy 
The CSP will begin operations with a ramp-up strategy that focuses heavily on marketing and 
recruiting eligible schools and teachers, beginning in the summer of 2013, if not before, 
followed by the execution of the presentations starting in the fall of 2013. It is critical that the 
CSP build credibility with the schools within the service territory as more than one of the 
program components could be run with the individual school or district (for example, the same 
district could participate in the Primary, Intermediate, and Secondary Energy-Efficiency 
Education programs). The CSP will ensure that in PY6 and PY7, at least 40% of participating 
schools are new to the program.  
 
Marketing Strategy 
The Student and Parent Energy-Efficiency Education Program will rely on recruitment of 
teachers, schools, and parents to participate in the Program. The CSP will be required to secure 
a qualified list of schools within the PPL Electric service territory for recruiting purposes. The list 
must have the names of educators and the grades they teach, as well as the principal name. 
Promotions for the program will be sent via U.S. mail as well as email. 
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Eligible Measures and Incentive Strategy 
Participants of all five components receive a take-home energy-efficiency kit.  

 
Program Start Date with Key Schedule Milestones 
Strategic planning, execution and schedule for the Student and Parent Energy-Efficiency 
Education Program are listed in Table H3. Some tasks will be led by PPL Electric; others will be 
led by various CSPs with oversight by PPL Electric. 
 
Table H3: Student and Parent Energy-Efficiency Education Program Schedule and Milestones 

Schedule Milestones 

11/7/12 
Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/9/12 Issue RFP for CSP. 

3/1/13 Execute program implementation contract with selected CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 

  
Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control 
(QA/QC)Φ 9Ǿŀƭǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ 
submitted to the SWE for review/approval. 
 
Reported and verified savings are expected primarily from the energy-efficiency kits and will be 
determined using the method specified in the TRM (algorithms with open variables for some 
measures; fully stipulated savings for some measures) to calculate the savings of each measure, 
and then sum the savings of all measures in this program. The EM&V CSP will confirm the 
quantity of each measure and will confirm savings were determined in accordance with the 
TRM. 
 
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the Student and Parent 
Energy-Efficiency Education Program. Table H4 lists the major anticipated participant roles for 
the program. 

 
Table H4: Student and Parent Energy-Efficiency Education Program Stakeholder Roles 

Primary 
Conservation 
Service 
Provider (CSP) 

 Marketing to and recruiting potential schools, 
teachers, and parent teacher organizations. 

 Creating curriculum correlated to PA Education 
Academic Standards.  

 Securing endorsement of the program(s) by the 
Pennsylvania Department of Education 

 Conducting the various energy-efficiency 
presentations. 
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Estimated Participation 
A combination of approximately 79,000 students, parents, and teachers will participate in the 
Student and Parent Energy-Efficiency Education Program. 
 
Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 
The Student and Parent Energy-Efficiency Education Program is expected to achieve savings in 
electricity consumption that amount to approximately 13,500 MWh/yr. Overall cost-
effectiveness and projected savings levels are summarized in Table H5. 

 
  

 Assembling and shipping the take-home energy-
efficiency kits. 

 Obtaining background checks on classroom 
presenters. 

 Providing responses to customer inquiries. 

 Reporting and uploading data to tt[ 9ƭŜŎǘǊƛŎΩǎ 99aL{Φ 

PPL Electric 

 Guiding program strategy. 

 Overseeing CSP activities to ensure compliance with 
tt[ 9ƭŜŎǘǊƛŎΩǎ 99ϧ/ tƭŀƴ ŀƴŘ tŜƴƴǎȅƭǾŀƴƛŀ tǳōƭƛŎ 
Utility Commission protocols. 

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to 
kWh/savings/customers. 

EM&V CSP 
 Conducting evaluation, measurement and verification 

of energy savings. 

 Coordinating protocols with the SWE. 

Customer 

 For the in-school components, kits will be taken home 
by children so that parents and children can install the 
measures together. 

 For the Teacher Workshops and Parent Workshop 
component, measures in kits will be installed by 
customers who attend sessions.  
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Table H5: Student and Parent Energy-Efficiency Education Program Summary of Projected 
Benefits, Costs, and Cost-Effectiveness 

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 4,921  4,266  4,266  13,453  

Capacity Savings (MW) 0.61  0.53  0.53  1.66  

Total Resource Cost $1,914,497 $1,914,497 $1,914,497 $5,743,491 

Direct Participant Costs $0 $0 $0 $0 

Direct Utility Costs $1,914,497 $1,914,497 $1,914,497 $5,743,491 

Customer Incentives $823,618 $823,618 $823,618 $2,470,854 

EDC Labor, Materials & Supplies $60,000 $60,000 $60,000 $180,000 

CSP Variable Costs $0 $0 $0 $0 

CSP Labor, Supplies & Marketing $1,030,879 $1,030,879 $1,030,879 $3,092,637 

 
 
 
 

 

  

  TRC Test 

NPV Benefits $7,947,974  

NPV Costs $5,322,010  

Net Benefits (NPV) $2,625,964  

Benefit-Cost Ratio 1.49 
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Prescriptive Equipment - Residential 2013ς2016 
(Residential Sector) 
 
Summary 
Within the Small C&I Prescriptive Equipment Program there are measures and services available 
to farmers. Some farms in the PPL Electric territory have a Residential rate class; although the 
Prescriptive Equipment Program will manage this component of Small C&I, savings and costs 
from residential agriculture customers who participate will be credited to the Residential Sector. 
 
For further details on this component including measures, see Prescriptive Equipment Program 
(Small C&I). 
 
Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 
 

Table I1: Prescriptive Equipment Program (Residential) Summary of Project Benefits,  
Costs and Cost-Effectiveness  

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 124  536  644  1,304  

Capacity Savings (MW) 0.02  0.09  0.11  0.22  

Total Resource Cost $64,318 $248,693 $304,537 $617,548 

Direct Participant Costs $51,906 $161,325 $196,493 $409,725 

Direct Utility Costs $12,412 $87,368 $108,044 $207,823 

Customer Incentives $6,558 $62,058 $77,610 $146,226 

EDC Labor, Materials & Supplies $0 $0 $0 $0 

CSP Variable Costs $5,854 $25,310 $30,434 $61,597 

CSP Labor, Supplies & Marketing $0 $0 $0 $0 

 
 

  TRC Test 

NPV Benefits $1,105,075  

NPV Costs $554,707  

Net Benefits (NPV) $550,368  

Benefit-Cost Ratio 1.99  
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Low-Income 
Section 3.2.1 

 
PPL Electric is offering the following programs designed for Low-Income customers. In addition 
to its low income programs, all low-income customers are eligible to participate in all general 
residential programs. PPL Electric estimates it will achieve 49,000 MWh/yr.  from low-income 
participation in general residential programs. The actual savings from low-income participation 
ƛƴ ƎŜƴŜǊŀƭ ǊŜǎƛŘŜƴǘƛŀƭ ǇǊƻƎǊŀƳǎ ǿƛƭƭ ōŜ ŘŜǘŜǊƳƛƴŜŘ ōȅ tt[ 9ƭŜŎǘǊƛŎΩǎ ƛƴŘŜǇŜƴŘŜƴǘ ŜǾŀƭǳŀǘƻǊ 
during the yearly impact evaluation in accordance with the method approved by the SWE. The 
estimate included in the EE&C Plan is based on actual data from Phase I.  
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Low-Income WRAP                                                                                                               2013-2016 
(Low-Income Sector) 
 
Summary 
Low-Income WRAP offers qualified low-ƛƴŎƻƳŜ ŎǳǎǘƻƳŜǊǎ ǿƛǘƘ ǿƘŀǘ ƛǎ ƪƴƻǿƴ ŀǎ άōŀǎŜƭƻŀŘέ 
WRAP and/or the installation of an energy-efficient heat pump water heater (HPWH), if needed. 
There is no cost to the customer for participation. This program is managed by PPL Electric in 
ŎƻƴƧǳƴŎǘƛƻƴ ǿƛǘƘ ǘƘŜ /ƻƳǇŀƴȅΩǎ [L¦wtΦ /.hǎ ŀƴŘ ŎƻƴǘǊŀŎǘƻǊǎ ǇǊƻǾƛŘŜ ǎŜǊǾƛŎŜǎ ŦƻǊ ǘƘƛǎ ǇǊƻƎǊam. 
 
Low-Income WRAP was offered in Phase I. Changes were made for Phase II that includes 
ƻŦŦŜǊƛƴƎ ƻƴƭȅ άōŀǎŜƭƻŀŘέ ²w!t in Phase II and not, as in Phase I, all three types of WRAP work 
(baseload, low-cost and full-cost). 
 
Objectives: 
The objectives of the Low-Income Winter Relief Assistance Program (WRAP) are to: 

 Provide low-income customers with education and measures to help reduce their 
energy costs and increase their energy-efficiency. 

 Maintain partnerships with local CBOs and contractors to ensure customers receive 
maximum and timely customer assistance. 

 Promote other PPL Electric energy-efficiency programs.  

 Install WRAP measures in approximately 9,600 low-income9 ŎǳǎǘƻƳŜǊΩǎ ƘƻƳŜǎ 
through 2016 with a total approximate reduction in energy use of 9,500 MWh/yr.  

 
Target Market 
Low-Income WRAP targets customers at or below 150% of the Federal Poverty Income 
GuidelineΦ ¢ƘŜ ǇǊƻƎǊŀƳΣ ƻǇŜǊŀǘŜŘ ƛƴ ŎƻƴƧǳƴŎǘƛƻƴ ǿƛǘƘ tt[ 9ƭŜŎǘǊƛŎΩǎ Low Income Usage 
Reduction Program (LIURP), aims at providing service to customers who have not received 
WRAP in the past as well as customers who have received WRAP and may need further service. 
Table J1 identifies eligibility parameters. 

 
Table J1: Low- Income WRAP Program Customer Eligibility Parameters 

Customer Sectors Low-income qualified residential  

Rate Class RS, RTS, RTD 

Building Type Residential 

Building Vintage Existing buildings 

Building Ownership hǿƴŜǊ ƻǊ ǘŜƴŀƴǘ ǿƛǘƘ ƻǿƴŜǊΩǎ ŀǇǇǊƻǾŀƭ 

 
Program Description 
²w!t ƛǎ tt[ 9ƭŜŎǘǊƛŎΩǎ [ƻǿ-Income Usage Reduction Program (LIURP) with three types of 
service, a/k/ŀ άƧƻōǎέ όōŀǎŜƭƻŀŘΣ ƭƻǿ-cost and full-cost), designed to meet the needs of low-
income customers. The programs offered by PPL Electric for Phase II include: 1) baseload jobs 
and 2) a heat pump water heater (HPWH) replacement component. 
 
  

                                                           
9
 Low-income is defined at 150% of FPIG or below. 
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Implementation Strategy 
PPL Electric funds, administers, monitors, and recruits customers to participate in WRAP. The 
program is delivered by CBOs and private contractors, who conduct energy audits, provide 
energy conservation education, and install measures. PPL Electric provides payments directly to 
contractors. PPL Electric also uses contractors to conduct third-party inspections.   
 
tt[ 9ƭŜŎǘǊƛŎ Ƴŀȅ ŘŜǎƛƎƴ ŀƴŘ ƛƳǇƭŜƳŜƴǘ ŀ άƴŜƛƎƘōƻǊƘƻƻŘ ōƭƛǘȊέ ǇǊƻƎǊŀƳ ƛŘŜƴǘƛŦȅƛƴƎ ƭƻǿ-income 
neighborhoods that may benefit from WRAP services. Qualified customers would receive any of 
the three types of WRAP jobs offered by PPL Electric. Baseload jobs, for customers at or below 
150% of FPIG, would be credited to Phase II with customers receiving low-cost and full-cost jobs 
credited to PPL Electric WRAP.  
 
/.hǎ ǘƘŀǘ ŎǳǊǊŜƴǘƭȅ ŘŜƭƛǾŜǊ tt[ 9ƭŜŎǘǊƛŎΩǎ ²w!t ǇǊƻƎǊŀƳ ǿƛƭƭ Ŏontinue to provide services. Key 
steps in program participation include: 

 PPL Electric staff, in conjunction with CBOs, marketing to and recruiting customers. 

 CBOs and private contractors completing on-site energy audits, providing energy 
education, and directly installing energy-efficiency measures. 

 CBOs and private contractors coordinating, where appropriate, with equipment 
installation contractors for measure installation. 

 CBOs and private contractors documenting and reporting all audit results and measure 
installations to PPL Electric. 

 
Program Issues, Risks and Risk Management Strategy 
Table J2 presents key market risks to an effective Low-Income WRAP, as well as the strategies 
the Program will use to mitigate each risk.  
 

Table J2: Low-Income WRAP Program Issues, Risks and Risk Management Strategy 

Program Issues  Market Risks Management Strategies 

Customers reluctant to ask 
for help. 

 Low program 
participation.  

 Provide audits and measures 
free for income-qualified 
customers.  

 Market to customers through 
traditional (CBO) and non-
traditional organizations 
(hospital waiting room) where 
customers may have developed 
a level of trust. 

 Provide discreet qualification 
process with attention to 
customer confidentiality. 

Homeowner and landlord 
lack of program awareness. 

 Low program 
participation.  

 Market to customers through 
CBOs and other community 
organizations.  

 Market program directly to 
landlords.  
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Customer not willing to 
participate because of the 
perception there is a fee 
for the service. 

 Customers will 
continue to pay 
higher energy bills 
because of 
participation 
concerns.  

 Provide marketing materials 
stating the service and 
measures are free for income-
qualified customers. 
 

Need to verify customer 
eligibility. Customers 
reluctant to share income 
information. 

 Customers not willing 
to share income 
information.  

 Work with CBOs to verify 
customer eligibility. Deliver 
program through CBOs to 
retain customer confidentiality.  

Possible saturation of 
WRAP participants or 
customers who receive 
energy-efficiency measures 
from other programs. 

 Low program 
participation. 

 hŦŦŜǊ ŀ άƴŜƛƎƘōƻǊƘƻƻŘ ōƭƛǘȊέ ǘƻ 
neighborhoods where there 
has not been a large number of 
customers participating in 
WRAP. 

High mobility in the low-
income sector.  

 Higher drop-out rate. 
Customers may move 
before work is 
completed, leading 
to higher program 
costs.  

 Work with CBOs to identify 
length of time a customer has 
been at a residence and 
frequency of moving.  

 
Anticipated Costs to Participating Customers 
There are no costs incurred by customers in this program.  
 
Ramp-Up Strategy 
Low-Income WRAP is an existing WRAP program and therefore will continue into Act 129 Phase 
II. PPL Electric staff meets with CBOs and contractors on an ongoing basis to discuss program 
elements. Participating CBOs and contractors will be fully informed about applicable low-income 
WRAP policies and procedures by the summer of 2013. 
 
Providing HPWHs for low-income customers is a new component to the program. PPL Electric 
program staff will review records of customers who have received WRAP in the past and at the 
time did not need a new water heater. Staff will then contact those customers to discuss a 
HPWH replacement. PPL Electric staff will also identify and qualify potential new customers that 
would benefit from a HPWH replacement. PPL Electric staff will work with manufacturers of 
HPWHs and negotiate costs and a process for installation. 
 
Marketing Strategy 
PPL Electric will conduct marketing through its existing WRAP infrastructure, but it plans to 
ramp-ǳǇ ƳŀǊƪŜǘƛƴƎ ŜŦŦƻǊǘǎ ǘƻ ƛƴŎǊŜŀǎŜ ǘƘŜ ǇǊƻƎǊŀƳΩǎ ǊŜŀŎƘ ǘƻ ƴŜǿ ŎǳǎǘƻƳŜǊǎΦ /ƻƴǘƛƴǳŜŘ ŀƴŘ 
new marketing activities may include: 

 Conducting outreach efforts with existing CBO agencies.  

 Promoting the program via the E-power team at community presentations. 

 Marketing activities to low-income neighborhoods including promoting neighborhood 
WRAP. 
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 tǊƻƳƻǘƛƴƎ ǘƘŜ ǇǊƻƎǊŀƳ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ŎǳǎǘƻƳŜǊ ōƛƭƭ ƴŜǿǎƭŜǘǘŜǊΣ άConnect," including 
promoting the availability of heat pump water heaters to qualified low-income 
customers.  

 5ŜǎƛƎƴƛƴƎ ŀƴŘ ƛƳǇƭŜƳŜƴǘƛƴƎ ŀ άƴŜƛƎƘōƻǊƘƻƻŘ ōƭƛǘȊέ ǇǊƻƎǊŀƳΦ 

 Targeting marketing to customers participating in PPL Electric άOnTrackέ, LIHEAP, and 
other energy-efficiency and weatherization programs.  

 
Eligible Measures and Incentive Strategy 
All services and measures are provided to income-qualified customers at no cost. PPL Electric 
will continue to encourage CBOs and WRAP contractors to combine Act 129 funding with 
federal, state, or other human services funding to provide a whole-house energy-efficiency 
solution. Baseload is offered to customers who have the potential to receive and benefit from 
energy-saving measures. Measures include: 

 Energy education 

 Installation of Compact Fluorescent Lights (CFLs) 

 Refrigerator replacement 

 Air conditioner replacement 

 Dehumidifier replacement 

 Changing or cleaning of heating/cooling filters 

 Dryer venting (electric dryer) 

 Power Strips/Smart Plugs 
 

In addition, PPL Electric will offer a HPWH replacement component to qualified low-income 
customers with electric water heating at no cost.  
 
PPL Electric will perform periodic reviews of its programs at least annually and may adjust 
measures, rebate levels, performance criteria and/or eligibility ratings in the future as market 
conditions change. 
 
Program Start Date with Key Schedule Milestones 
Planning and implementation tasks and schedule for Low-Income WRAP are listed in Table J3. 
Some tasks will be led by PPL Electric; other tasks will be led by CBOs and private contractors 
with oversight from PPL Electric. 
 

Table J3 Low-Income WRAP Program Schedule and Milestones 

Schedule Milestones 

1/2/12 

Develop participation standards and delivery guidelines for Act 
129-funded WRAP program (where they differ from existing 
programs) with state low-income departments and community-
based organizations. 

ongoing Coordinate with other utilities and stakeholders. 

2/1/12 
Confirm CBOs have ramped-up staffing and capabilities to meet 
the program requirements. 

5/1/13 Develop marketing plan and materials. 

6/1/13 Launch program. 
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Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control 
(QA/QC)Φ 9Ǿŀƭǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ and will be 
submitted to the SWE for review/approval. 
 
The Evaluation Plan for this program is expected to be similar to the Phase I Evaluation Plan for 
the WRAP Program. Reported and verified savings will be determined using a billing analysis that 
compares usage pre- and post-installation of the measures. Since the Baseload WRAP measures 
are expected to mirror those installed in Phase I Act 129 WRAP and LIURP WRAP, PPL Electric 
will use the LIURP billing analysis (submitted to the PaPUC for USP) for participants during 
program year 2011 (measures installed June 1, 2011 ς May 31, 2012) to allow one year for post-
installation billing data.10 The savings determined from the LIURP billing analysis will become the 
fully stipulated deemed savings for all WRAP Baseload projects in Program Year 5 (measures 
installed June 1, 2013 ς May 31, 2014). If there are no longer any Baseload WRAP projects in 
LIURP, then PPL Electric or its EM&V CSP will perform a separate billing analysis on Phase2 Act 
129 WRAP participants. 
 
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of Low-Income WRAP. Listed 
below are the major anticipated participant roles for Low-Income WRAP. 
 
Summary of administrative requirements: 

 tt[ 9ƭŜŎǘǊƛŎΩǎ ²w!t tǊƻgram staff manages all aspects of this program, including 
reporting activities and results directly associated with Act 129 funding.  

 CBOs and private contractors will track program activities and report to PPL Electric. 

 The EM&V CSP conducts evaluation, measurement, and verification activities and 
coordinates with the statewide EE&C Plan evaluator. 

 
Table J4 lists the major anticipated participant roles for Low-Income WRAP. 
 

Table J4: Low-Income WRAP Program Stakeholder Roles 

WRAP 
contractors/ 
CBOs 

 Verifying customer eligibility for the program. 

 Providing education session to customer during 
installation of measures.  

 Providing audits and installing measures in the homes 
of qualified customers.  

 Managing and reporting customer data. 

  

                                                           
10

 This date range may have to be adjusted (earlier) to permit enough time to perform the billing analysis 
and apply that deemed savings values prospectively to measures installed starting June 1, 2013. 
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PPL Electric 

 Marketing and advertising. 

 Guiding program strategy. 

 Directing program outreach and intake.  

 Fielding customer calls and inquiries. 

 Directing program administration.  

 Providing administrative support. 

 Overseeing contractor activities to ensure compliance 
wƛǘƘ tt[ 9ƭŜŎǘǊƛŎΩǎ tƭŀƴ ŀƴŘ tŜƴƴǎȅƭǾŀƴƛŀ tǳōƭƛŎ ¦ǘƛƭƛǘȅ 
Commission protocols.  

 Reviewing, verifying and processing invoices matching 
payment requests to kWh/savings/customers. 

 Reporting and uploading data to tt[ 9ƭŜŎǘǊƛŎΩǎ 99aL{Φ 

 Ensure all reporting and documentation is submitted 
in an accurate and timely manner. 

EM&V CSP 
 Conducting evaluation, measurement, and verification 

of energy savings. 

 Coordinating protocols with the Statewide Evaluator. 

Low-income 
customer 

 Allowing contractors to complete work within their 
home. 

 Participating in education session provided by 
contractor.  

 
Estimated Participation 
Estimated participation levels are shown for general guidance only. Table J5 outlines projected 
participation.  

Table J5: Low-Income WRAP Program Projected Participation 

 PY5 PY6 PY7 Total 

Base Load WRAP 3,000 3,000 3,000 9,000 

Heat Pump Water Heater 
replacement  (EF of 2.3 or 
greater) 200 200 200 600 

 
Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 
Low-Income WRAP is expected to achieve electricity consumption savings of approximately 
9,500 MWh/yr. during the Plan. The budget allocation MWh/yr. savings through 2016, and 
overall program cost-effectiveness are shown in Table J6.  
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Table J6: Low-Income WRAP Program Summary of Project Benefits, Costs and Cost-
Effectiveness 

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 3,181 3,181 3,181 9,544 

Capacity Savings (MW) 0.26  0.26  0.26  0.79  

Total Resource Cost $4,425,667 $4,425,667 $4,425,667 $13,277,000 

Direct Participant Costs $0 $0 $0 $0 

Direct Utility Costs $4,425,667 $4,425,667 $4,425,667 $13,277,000 

Customer Incentives $0 $0 $0 $0 

EDC Labor, Materials & Supplies $676,667 $676,667 $676,667 $2,030,000 

CSP Variable Costs $0 $0 $0 $0 

CSP Labor, Supplies & Marketing $3,749,000 $3,749,000 $3,749,000 $11,247,000 

 

  TRC Test 

NPV Benefits $9,089,721  

NPV Costs $12,302,679  

Net Benefits (NPV) $(3,212,958) 

Benefit-Cost Ratio 0.74  
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E-Power Wise Program 2013ς2016 
(Low-Income) 
 
Summary 
The E-Power Wise program provides low-income customers with energy-efficiency kits and 
education materials. The kits are distributed by CBOs at workshops and by direct mail. A turnkey 
CSP will be engaged to manage the program. This program was offered in Phase I and will be 
offered in Phase II.  
 
Objectives 
The objectives for the E-Power Wise program are to: 

 Provide energy-efficiency and conservation education to low-income customers so 
they can make informed choices about their energy use. 

 Provide information about low-cost/no-cost energy-efficiency strategies low-
income11 customers can use in their homes. 

 Provide low-income customers with energy-efficiency measures in a free, take-
home energy-efficiency kit. 

 Promote other PPL Electric energy-efficiency programs. 

 Obtain participation of approximately 7,900 customers through 2016 with a total 
reduction of approximately 4,200 MWh/yr. 

 
Target Market 
The program targets PPL Electric customers at or below 150% of the Federal Poverty Income 
Guideline. Customer eligibility parameters for the E-Power Wise Program are outlined in Table 
K1. 

Table K1: E-Power Wise Program Customer Eligibility Parameters 

Customer Sector(s) Low-income qualified residential 

Rate Class  RS, RTS, RTD 

Building Type Residential 

Building Vintage Existing buildings 

Building Ownership Owner or tenant 

 
Program Description 
The E-Power Wise program delivers kits to customers by two methods: direct mail and Customer 
Based Organization (CBO). The Program has the following components: 

 Train-the-trainer sessions for CBO staff. These in-person sessions provide CBO staff 
with tools needed to introduce energy education and low-cost/no-cost energy-efficiency 
measures to their low-income clients.  

 Energy Education workshop or one-to-one sessions with CBO staff. CBOs will assist in 
recruiting qualified customers through their day-to-day interactions with their clients. 
Participants may attend a one-hour energy-education workshop to be held days, 
evenings, and weekends. 

  

                                                           
11

 Low-income defined at 150% of FPIG or less.  
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 Energy Savings Kits. During the workshops and one-to-one sessions, customers will be 
introduced to the energy savings measures and educational materials in the kits. The 
kits may include CFLs, faucet aerators and high-efficiency shower heads as well as 
installation instructions. 

 Direct mail to qualified customers. Customers will be able to receive a kit via direct 
mail. In order to receive a kit, qualified customers will receive a card, with a reply card, 
in the mail outlining the program. Customers who return the reply card will receive, via 
mail, an energy-savings kit. Note: PPL Electric generates a list of qualified customers by 
ǊŜǾƛŜǿƛƴƎ ŎǳǎǘƻƳŜǊǎ ǘƘŀǘ ƘŀǾŜ ǊŜŎŜƛǾŜŘ [LI9!t ƻǊ ƘŀŘ ǉǳŀƭƛŦƛŜŘ ŦƻǊ tt[ 9ƭŜŎǘǊƛŎΩǎ άhƴ-
ǘǊŀŎƪέ ǇǊƻƎǊŀƳΦ ¢Ƙŀǘ ƭƛǎǘ ƛǎ ǘƘŜƴ ǊŜǾƛŜǿŜŘ ǊŜƳƻǾƛƴƎ ŎǳǎǘƻƳŜǊǎ ǿƘƻ ƘŀŘ ǇŀǊǘƛŎƛǇŀǘŜŘ ƛƴ 
E-Power Wise in the past. The remaining customers are sent a prepaid post card inviting 
them to participate in the program.  

 
Implementation Strategy 
PPL Electric staff provides overall strategic direction and program management. PPL Electric will 
engage a turnkey CSP to provide the following: 

 Building relationships with CBOs. 

 Hiring qualified trainers and implementing a train-the-trainer program. 

 Updating and implementing the program curriculum and ensuring materials are in 
English and Spanish. 

 Producing, delivering, distributing and maintaining an inventory of kits. 

 Tracking monthly savings, providing reports, and uploading data to tt[ 9ƭŜŎǘǊƛŎΩǎ 99aL{Φ 

 Mailing kits to income qualified customers.  
  

tt[ 9ƭŜŎǘǊƛŎΩǎ ǎǘŀŦŦ ǿƛƭƭ ǇǊƻǾƛŘŜ ƻǾŜǊŀƭƭ ǎǘǊŀǘŜƎƛŎ ŘƛǊŜŎǘƛƻƴ ŀƴŘ ǇǊƻƎǊŀƳ ƳŀƴŀƎŜƳŜƴǘΣ ŀƴŘ ǿƛǘƘ 
support from other CSPs, marketing, evaluation, and other administrative functions. 

 
Program Issues, Risks and Risk Management Strategy 
Table K2 presents key market risks to an effective E-Power Wise Program, as well as the 
strategies the program will use to mitigate each risk.  
 

Table K2: E-Power Wise Program Issues, Risks and Risk Management Strategy 

Program Issues Risks Management Strategy 

CBO unaware of 
program. 

 Customers in a CBO area 
are unaware of energy-
efficiency kit program. 

 Outreach and marketing directed at 
CBOs.  

CBOs not interested or 
able to participate. 

 Customers visiting a non-
participating CBO would 
not be aware of the 
program.  

 Use direct mail method to reach 
customers in areas without CBO 
participation.  
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CBOs need to verify 
customer eligibility; 
customer reluctant to 
share information.  

 Unqualified customers 
receive kits. 

 Use approved list of government-
funded programs as qualifiers for 
program. 

 Use PPL Electric low-income 
qualified customer list. 

 For those not receiving a 
government program, provide 
income application verification 
process. 

 
Anticipated Costs to Participating Customers 
There are no direct costs incurred by customers for this program. 
 
Ramp-Up Strategy 
PPL Electric will engage a CSP to deliver this turnkey program. The CSP will be expected to 
develop a program plan that includes outreach to hard-to-reach low-income seniors. 
Additionally the CSP will be expected to engage PPL Electric customers who qualified for WRAP 
but were not able to participate because they were not able to obtain landlord approval. 
 
CBOs will be recruited and trained by the summer of 2013, and CBOs will begin implementing 
the program in early fall 2013 (PY5). 
 
Marketing Strategy 
The E-Power Wise CSP, with assistance from PPL Electric, will lead the marketing efforts for this 
program through its existing CBO infrastructure. Additional marketing efforts will focus on 
senior housing as well as low-income housing. Marketing will be directed to: 

 CBO agencies. 

 Community groups and human services organizations that interact with low-income 
customers.12 

 Grassroots marketing in low-income neighborhoods. 

 Cross-promoting through other PPL Electric efficiency programs. 
 
Eligible Measures and Incentive Strategy  
Services and measures provided through the E-Power Wise program include: 

 Train-the-trainer opportunity and incentives for CBOs. 

 Energy-efficiency educational workshops. 

 Energy Savings Kit with educational materials for participating customers.  
 
Eligible measures and rebates are shown in Table K3. 
 

Table K3: E-Power Wise Program Eligible Measures 

Measure Eligibility Rating Incentive 

Energy Savings Kit  
 

Low-income residential at or 
below 150% of FPIG 

No direct cost to 
customer 

                                                           
12

 Community groups may include Visiting Nurse Associations, Head Start, AARP, churches, senior low-
income housing, etc. 
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PPL Electric will perform periodic reviews of the E-Power Wise Program at least annually and 
may adjust measures, performance standards and participation criteria as market and other 
conditions change. PPL Electric will track customer installations and include such data with its 
annual report on the program. 
 
Program Start Date with Key Schedule Milestones 
Strategic planning, execution and schedule for the E-Power Wise Program are listed in Table K4. 
Some tasks will be led by PPL Electric; others will be led by various CSPs with oversight from PPL 
Electric. 

 
Table K4: E-Power Wise Program Schedule and Milestones 

Schedule Milestones 

11/14/12 
Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/30/12 Renegotiate contract with CSP. 

1/31/13 Execute program implementation contract with selected CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 

 
Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control. 
Evaluations and QA/QC will be in acŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ ǎǳōƳƛǘǘŜŘ ǘƻ 
the SWE for review/approval. 
 
The Evaluation Plan for this program is expected to be similar to the Phase I Evaluation Plan for 
the E-Power Wise Program. Reported and verified savings will be determined for the kits using 
the method specified in the TRM (algorithm with open variables for some measures; fully 
stipulated savings for some measures) to calculate the savings of each measure and then sum 
the savings of all measures in this program. The EM&V CSP will confirm the quantity of the 
measure and the installation rate, and will confirm savings were determined in accordance with 
the TRM. 
 
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the E-Power Wise Program. 
External staffing needs will be a function of the CSP. Table K5 lists the major anticipated 
participant roles for the E-Power Wise Program. 

 
Table K5: E-Power Wise Program Stakeholder Roles 

Primary 
Conservation 
Service 
Provider 
(CSP) 

 Marketing and advertising of program. 

 Recruiting potential CBOs. 

 Confirming with CBO that customer is eligible for the 
program.  

 Distributing energy-efficiency kits. 

 Managing inventory to prevent shrinkage.  
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 Educating participating CBOs about the program. 

 Implementing train-the-trainer training. 

 Evaluating and updating kits and instruction. 

 Providing multilingual materials on energy-efficiency. 

 Managing and reporting customer data. 

 Reporting and uploading data to tt[ 9ƭŜŎǘǊƛŎΩǎ 99aL{Φ 

 Fielding customer calls and inquiries. 

 Operating with sensitivity to unique customer group.  

 Implementing direct mailing of kits to targeted low-
income customers.  

 Following established procedures that maintain 
confidential customer data usage. 

PPL Electric 

 Guiding program strategy. 

 Providing administrative support. 

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to 
kWh/savings/customers.  

 Overseeing CSP activities to ensure compliance with 
tt[ 9ƭŜŎǘǊƛŎΩǎ tƭŀƴ ŀƴŘ tŜƴƴǎȅƭǾŀƴƛŀ tǳōƭƛŎ ¦ǘƛƭƛǘȅ 
Commission protocols.  

 Ensuring all reporting and documentation is submitted 
in a timely manner and is accurate.  

EM&V CSP 
 Conducting evaluation, measurement and verification 

of energy savings. 

 Coordinating protocols with the Statewide Evaluator. 

CBO 

 Confirming customer eligibility.  

 Scheduling energy education classes. 

 Educating customers on energy-efficiency, kit 
measures, and installation of measures.  

Customer 

 Installing the measures from the energy-efficiency kit. 

 Completing form requesting kit to be mailed. 

 Completing and mailing survey form documenting 
completed measures. 

 
 
Estimated Participation 
Estimated participation levels in Table K6 are shown for general guidance only.  
 

Table K6: E-Power Wise Program Projected Participation 

Measure PY5 PY6 PY7 Total 

Customer participation/kits 
delivered 

2,700 2,600 2,600 7,900  
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Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 
The Program is expected to achieve approximately 4,200 MWh/yr. This number includes a 
reduction of 774 MWh/yr. in education energy savings that will expire in PY6 and PY7. The 
annual budget allocation savings through 2016 and overall program cost-effectiveness for the 
residential customer sector are summarized in Table K7.  

 
Table K7: E-Power Wise Program Summary of Project Benefits, Costs and Cost-Effectiveness 

 
 

  TRC Test 

NPV Benefits $2,107,684  

NPV Costs $682,017  

Net Benefits (NPV) $1,425,667  

Benefit-Cost Ratio 3.09  

 
 
 
  

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 1,725  1,236  1,251  4,212  

Capacity Savings (MW) 0.21  0.15  0.15  0.52  

Total Resource Cost $251,650 $241,800 $241,800 $735,250 

Direct Participant Costs $0 $0 $0 $0 

Direct Utility Costs $251,650 $241,800 $241,800 $735,250 

Customer Incentives $116,100 $111,800 $111,800 $339,700 

EDC Labor, Materials & Supplies $30,000 $30,000 $30,000 $90,000 

CSP Variable Costs $0 $0 $0 $0 

CSP Labor, Supplies & Marketing $105,550 $100,000 $100,000 $305,550 
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Low-Income Energy-Efficiency Behavior & Education Program   2013ς2016 
(Low-Income Sector) 
 
Summary 
The Low-Income Energy-Efficiency Behavior & Education Program provides qualified low-income 
ŎǳǎǘƻƳŜǊǎ ǿƛǘƘ ŀ ǎŜǊƛŜǎ ƻŦ άǊŜǇƻǊǘ ŎŀǊŘǎέ ŎƻƳǇŀǊƛƴƎ ǘƘŜƛǊ ǳǎŀƎŜ ǘƻ ŎƻƳǇŀǊŀōƭŜ ŎǳǎǘƻƳŜǊǎΦ   
These reports will also include energy savings recommendations specifically designed to help 
low-income customers. The program was offered to high-use residential customers in Phase I 
and is being adapted for low-income customers for Phase II. Savings for this program are not 
cumulative; therefore, the program will begin in PY6 with savings recorded in PY7. 
 
Objectives 
The Objectives of the Low-Income Energy-Efficiency Behavior & Education Program are to: 

 Educate targeted low-income customers (at or below 150% of Federal Poverty Income 
Guideline) about free (no-cost) or low-cost measures and behavior changes that may 
reduce energy consumption or demand. 

 9ŘǳŎŀǘŜ ŎǳǎǘƻƳŜǊǎ ŀōƻǳǘ tt[ 9ƭŜŎǘǊƛŎΩǎ ƻƴƭƛƴŜ ǊŜǎƻǳǊŎŜǎΦ 

 Encourage low-income customers to adopt more energy-efficient behaviors and to 
install energy-efficiency measures in their homes by becoming more aware of how their 
behavior and practices impact their energy usage. 

 Promote other PPL Electric energy-efficiency programs and programs for low-income 
customers. 

 Obtain participation of approximately 50,000 customers through 2016, with a total 
reduction of approximately 8,300 MWh/yr. 

Target Market 

The Low-Income Energy-Efficiency Behavior & Education Program targets low-income residential 
customers. Customer eligibility parameters for the residential sector are outlined in Table L1.  

 
Table L1: Low-Income Energy-Efficiency Behavior & Education Program Customer Eligibility 

Parameters 

Customer Sector(s)  Low-income qualified residential 

Rate Class RS, RTS, RTD 

Building Type  Residential 

Building Vintage  Existing buildings 

Building Ownership Owner and tenants 

Program Description 
Low-income customers have the greatest economic need for energy-efficiency savings but are 
often hard to reach and have limited resources to make changes. The Low-Income Energy-
Efficiency Behavior & Education Program is designed to provide low-income customers with 
information on free or low-cost measures and behaviors that may reduce energy consumption. 
While low-income weatherization programs may provide substantial savings, due to funding 
constraints, not all customers are able to participate in these programs. The Low-Income 
Energy-Efficiency Behavior & Education Program will provide no-cost and low-cost energy 
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savings education to a large number of low-income customers. Armed with information, this 
customer group will be able to take advantage of ways to lower their energy consumption 
without a large investment.  
 
Awareness ŀƴŘ ŜŘǳŎŀǘƛƻƴ ǿƛƭƭ ōŜ ǘŀƛƭƻǊŜŘ ŦƻǊ ǘƘŜ tt[ 9ƭŜŎǘǊƛŎΩǎ ƭƻǿ-income customers and may 
include: 

 Periodic reports to low-income customers comparing their usage with other, 
comparable low-income customers. 

 General conservation tips such as turning down the thermostat, turning off the lights, 
taking shorter showers, etc. 

 Low-cost energy-efficiency tips, such as replacing incandescent light bulbs with CFLs, 
installing weather stripping, and using power strips. 

 
Customized home energy reports will be delivered to low-income households through the mail. 
The reports will provide customers with no-cost/low-cost behavioral tips that will help their 
households manage their energy and save money. The reports will also be used to market other 
low-income and residential programs using targeted program promotion modules. 
 
Since energy costs for average and low-income households are similar, but are a higher burden 
for low-income consumers, the Home Energy Reports can be particularly beneficial. Low-income 
households benefit from energy savings by more than twice that of the average customer.13 
Improved efficiency may also lead to better and health and comfort, including more retained 
heat in winter. 
 
This program will be delivered by a CSP. 
 
Implementation Strategy 
The Home Energy Reports will be tailored for the low-income consumers and targeted 
specifically for them. It will include promotion of other low-income programs (e.g., E-power 
Wise, Low-Income WRAP), education on local support resources, and focus on efficiency tips for 
low-cost high-impact improvements (less than a two-year payback). 
 
Program Issues, Risks and Risk Management Strategy 
Table L2 presents key market risks to an effective the Low-Income Energy-Efficiency Behavior & 
Education Program, as well as the strategies the program will use to mitigate each risk.  
 
  

                                                           
13

 !ǎǎǳƳŜǎ ƳŜŘƛŀƴ άŀǾŜǊŀƎŜέ ƛƴŎƻƳŜ ƻŦ ϷрлΣлллΣ ƳŜŘƛŀƴ άƭƻǿ-ƛƴŎƻƳŜέ ƻŦ ϷнлΣлллΣ ŀƴŘ ϷмΣуллκȅŜŀǊ ƛƴ 
energy costs. 
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Table L2: Low-Income Energy-Efficiency Behavior & Education Program Issues, Risks and Risk 
Management Strategy 

Program Issues Risks Management Strategy 

A large number of 
customers opt-out of 
the program. 

 Fewer customers 
participating in the 
program would 
negatively affect energy 
savings. 

 Monitor opt-outs on a monthly basis 
to ensure the number of customers 
remains at an acceptable level. 

 Ensure there is a pool of customers 
available who meet the selection 
criteria to receive home energy 
reports who can be added to the 
program should opt-outs become 
too high. 

Customers do not 
change behavior 
based on 
recommended tips. 

 Tips are not resonating 
with customers; 
therefore, they will not 
change their behavior.  

 Monitor savings on a monthly basis. 

 Ensure message is meaningful to 
low-income customers.  

 Adjust and change messaging should 
monthly savings targets not meet 
goals. 

Customers become 
confused with 
information on the 
energy report card 
that may be different 
than what is found on 
their PPL Electric 
account Home Energy 
Analyzer. 

 Customers who receive 
Home Energy Reports 
and are signed up for PPL 
9ƭŜŎǘǊƛŎΩǎ 9ƴŜǊƎȅ !ƴŀƭȅȊŜǊ 
may receive 
contradictory 
information regarding 
their efficiency (i.e., one 
will state the customer is 
more efficient than 
similar homes and the 
other will state they are 
less efficient). 

 Monitor customer inquiries. 

 Provide customers with information 
about the difference between a 
baseline home for the energy report 
cards and Energy Analyzer to ensure 
customers understand why the 
information could be dissimilar. 

Customers think the 
neighbor comparisons 
are not accurate. 

 Customers do not change 
their behavior, and 
therefore savings are 
negatively impacted. 

 Periodically, and at least once per 
program year, review the accuracy 
of the data that is used to make up 
the neighbor comparisons to 
determine if there is additional 
public information available, and/or 
if there are other ways to increase 
the accuracy of other customer data 
such as the heating source. 
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Customers move 
frequently. 

 Low-income customers 
are more transient and 
therefore there could be 
a large number of 
participating customers 
who could close their 
account when they 
move.  

 Ensure there is a pool of customers 
available that meet the selection 
criteria to receive home energy 
reports who can be added to the 
program should closed account 
drops become too high. 

 
Anticipated Costs to Participating Customers 
There are no direct costs incurred by customers for this program. 
 
Ramp-Up Strategy 
The Low-Income Energy-Efficiency Behavior & Education Program CSP will develop home energy 
reports tailored for low-income customers and will include promoting other low-income 
programs including E-Power Wise, Low-Income WRAP, information on local and state resources, 
and energy-efficiency tips for low-cost, high-impact improvements.  

Marketing Strategy 

The program does not require specific marketing. Participants will be selected from customers 
that have participated in other low-income programs offered by PPL Electric.  
 
Eligible Measures and Incentive Strategy 
No specific incentives will be provided through this program. Rather, by virtue of providing 
simple energy conservation education, information, and strategies, customers will gain energy 
cost savings on their monthly utility bills.  
 
Program Start Date with Key Schedule Milestones 
Strategic planning, execution, and schedule for the Program are listed in Table L3. PPL Electric 
will led and provide oversight of the program.  

Table L3: Low-Income Energy-Efficiency Behavior & Education Program Schedule and 
Milestones  

Schedule Milestones 

10/24/12 
Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

10/26/12 Negotiate contract with CSP. 

3/1/13 Execute program implementation contract with selected CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/146/1/13 Launch program. 

 
Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control. 
9Ǿŀƭǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ ǎǳōƳƛǘǘŜŘ ǘƻ 
the SWE for review/approval. 
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The Evaluation Plan for this program is expected to be similar to the Phase I Evaluation Plan for 
the Residential Behavior and Education Program. Reported and verified savings will be 
determined using a billing regression analysis. The regression analysis compares the difference 
in usage (actual billing data) of the low-income participant group (treatment group) with a 
comparable low-income non-participant group (control group). 
 
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the Low-Income Energy-
Efficiency Behavior & Education Program. Table L4 lists the major anticipated participant roles 
for the program. 
 

Table L4: Low-Income Energy-Efficiency Behavior & Education Program Stakeholder Roles 
 

 

Primary 
Conservation 
Service 
Provider (CSP) 

 Generating customized energy report cards that 
incorporate electricity usage comparisons and 
recommendations. 

 Incorporating documented behavior change research 
findings into reports. 

 Receiving and processing data (e.g., billing, rate, 
program, real property, demographic and consumer 
data) from multiple sources to generate reports in 
paper and electronic forms.  

 Reporting and uploading data to tt[ 9ƭŜŎǘǊƛŎΩǎ 99aL{Φ 

 Acquiring and incorporating data from other sources, 
such as GIS, weather, demographic, and asǎŜǎǎƻǊΩǎ 
data, into the reports to improve accuracy and 
customization. 

 Printing, inserting and mailing or emailing reports. 

 Developing and hosting a web application for PPL 
Electric staff to view electronic reports and change 
report preferences. 

 Following established procedures that maintain 
confidential customer data usage. 

PPL Electric 

 Guiding program strategy. 

 Overseeing CSP activities to ensure compliance with PPL 
9ƭŜŎǘǊƛŎΩǎ 99ϧ/ tƭŀƴ ŀƴŘ tŜƴƴǎȅƭǾŀƴƛŀ tǳōƭƛŎ ¦ǘƛƭƛǘȅ 
Commission protocols.  

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to kWh/savings/customers.  

 Providing CSP with usage data for all homes in the 
service territory on a weekly basis. 

 Providing responses to individual customer inquiries. 

EM&V CSP 
 Conducting evaluation, measurement and verification of 
energy savings. 

 Coordinating protocols with the Statewide Evaluator. 

Customer  Reading reports about their energy use. 
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Participation  
The approximately 50,000 low-income customers will receive a home energy report card mid-
PY6 and will continue to receive report cards throughout PY7. Please note that the projected 
participation is not cumulative and the total number of customers receiving reports is 50,000. 
Table L5 outlines projected participation.  

 
Table L5: Low-Income Energy-Efficiency Behavior & Education Program Projected Participation 

 PY5 PY6 PY7 Total 

Participants 0  50,000      50,000  50,000  

 
Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 
The Low-Income Energy-Efficiency Behavior & Education Program is expected to achieve savings 
in electricity consumption of approximately 8,300 MWh/yr. The expected measure life is one 
year; therefore, savings are not cumulative over multiple program years. Overall cost-
effectiveness and projected savings levels are summarized in Table L6. 

Table L6: Low-Income Energy-Efficiency Behavior & Education Program Summary of Projected 
Benefits, Costs, and Cost-Effectiveness 

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) - 3,158  8,335  8,335  

Capacity Savings (MW) - 0.39  1.03  1.03  

Total Resource Cost $0 $547,350 $636,250 $1,183,600 

Direct Participant Costs $0 $0 $0 $0 

Direct Utility Costs $0 $547,350 $636,250 $1,183,600 

Customer Incentives $0 $0 $0 $0 

EDC Labor, Materials & Supplies $0 $56,250 $56,250 $112,500 

CSP Variable Costs $0 $0 $0 $0 

CSP Labor, Supplies & Marketing $0 $491,100 $580,000 $1,071,100 

 

  TRC Test 

NPV Benefits $962,152  

NPV Costs $1,050,220  

Net Benefits (NPV) $(88,068) 

Benefit-Cost Ratio 0.92  
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Small C&I 
Section 3.3 

 
Prescriptive Equipment Program (Small C&I)      2013ς2016 
(Small C&I Sector) 
 
Summary 
The Prescriptive Equipment Program (Small C&I) provides rebates and incentives from a list of 
specific energy-efficiency measures and services. The program also offers a Direct Discount 
component. Direct Discount is designed to make it easier and more economical for small 
businesses and institutions to install energy-efficient lighting and commercial refrigeration 
upgrades. Customers may choose to have a contractor evaluate and install energy-efficient 
lighting and refrigeration. The contractor completes and submits required paperwork providing 
ease of use.  
 
wŜŎƻƎƴƛȊƛƴƎ ǘƘŜ ƴŜŜŘǎ ƻŦ ŦŀǊƳŜǊǎ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ǘŜǊǊƛǘƻǊȅΣ ŀǳŘƛǘǎ ŀƴŘ ƳŜŀǎǳǊŜǎ ǎǇŜŎƛŦƛŎ ǘƻ 
farms are included in the Prescriptive Equipment Program (Small C&I). This component will be 
managed ōȅ ǘƘŜ /{tΦ {ƻƳŜ ŦŀǊƳǎ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ǘŜǊǊƛǘƻǊȅ ƘŀǾŜ ŀ ǊŜǎƛŘŜƴǘƛŀƭ ǊŀǘŜ ŎƭŀǎǎΦ Lƴ ǘƘƻǎŜ 
instances, savings and costs will be allocated to the residential sector.  
 
One CSP will be engaged to manage and coordinate the Prescriptive Equipment Incentive 
Program and the Custom Incentive Program. The CSP will be responsible to provide a call center 
and rebate processing services. One CSP serving all non-residential sectors provides synergy 
ǎŀǾƛƴƎ ŀƴŘ ŀ άƻƴŜ-ǎǘƻǇέ ǎŜǊǾƛŎŜ ŦƻǊ ŎǳǎǘƻƳŜǊǎΦ  
 
Objectives 
The objectives of the Prescriptive Equipment Program (Small C&I) are to: 

 Provide energy-saving opportunities to qualified customers.  

 Increase the market penetration of high-efficiency technologies and building 
systems for customers by incentivizing high-efficiency and ENERGY STAR®-rated 
appliances, lighting equipment, HVAC systems, and motors.  

 Approve and train contractors to conduct on-site facility assessments and pass 
through financial incentives for energy-efficient refrigeration measures, lighting 
upgrades, and lighting control upgrades through a direct discount delivery 
mechanism. 

 Engage trade allies to provide high-efficiency technology options to customers. 

 Promote other PPL Electric energy-efficiency programs. 

 Collect energy and operating data from customers, as required.  

 Obtain participation of approximately 10,000 customers through 2016, with a total 
reduction of approximately 153,000 MWh/yr. 

 
Target Market 
The Prescriptive Equipment Program (Small C&I) will be available to PPL Electric non-residential 
customers. This program targets customers who would benefit from replacing older, inefficient 
equipment. The program also provides education to customers on cost-effective ways to reduce 
energy consumption. Table M1 outlines the eligibility requirements for this program. 
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Table M1: Prescriptive Equipment Program (Small C&I) Customer Eligibility Parameters 

Customer Segment Small C&I  

Rate Class GS1, GS3, GH1, GH2, IS1, SLAL, (RS, RTS, 
RTD ςAgricultural only) 

Building Type Small commercial, small industrial, barn, 
residential farms 

Building Vintage Existing and new construction 

Building Ownership Owner, tenant with owner approval 

 
Program Description 
The Prescriptive Equipment Program (Small C&I) promotes the purchase and installation of a 
wide range of high-efficiency equipment, including technologies appropriate to specific building 
types for Small C&I customers and including customer owned LED street and LED area lighting. 
The program provides these customers with financial incentives to offset the higher purchase 
costs of energy-efficient equipment and offers information on the features and benefits of 
energy-efficient equipment.  
 
Within the Prescriptive Equipment Program (Small C&I) there are measures and services 
available to the farmers. Some farms in the PPL Electric territory have a Residential rate class; 
although the Prescriptive Equipment Program (Small C&I) will manage this component of Small 
C&I, savings and costs from residential agriculture customers who participate will be credited to 
the Residential Sector.  
 
Implementation Strategy 
PPL Electric staff will manage the Program CSP. The CSP will undertake a broad spectrum of 
responsibilities. The CSP will perform customer, trade ally, and manufacturer outreach and 
training along with program marketing. The Prescriptive Equipment (Small C&I) CSP will develop, 
update, and process rebate applications and payments.  
 
Key steps in this program are:  

 5ƛǊŜŎǘƛƴƎ ŎǳǎǘƻƳŜǊǎ ǘƻ ǘƘŜ ǇǊƻƎǊŀƳ ǘƘǊƻǳƎƘ tt[ 9ƭŜŎǘǊƛŎΩǎ ƳŀǊƪŜǘƛƴƎ ŀŎǘƛǾƛǘƛŜǎΣ ǘƘŜ 
Company website, equipment dealers, and equipment installation contractors/trade 
allies.  

 Working with equipment/appliance distributers and installation contractors to fill out 
program applications to help ensure customers have required documentation to submit 
for processing.  

 Reviewing documentation to verify the applicant is a PPL Electric customer and the 
installed equipment meets eligibility criteria.  

 Recruiting and developing a robust network of trade allies and holding Direct Discount 
contractors accountable for completing work and adhering to the Program 
requirements. 

 Processing rebate checks for qualified equipment. 

 Verifying equipment/appliance installation for a sample of participants, which will be a 
part of measurement and verification.  

 Conducting farm assessments and educating agricultural customers on energy-efficient 
equipment.  
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Program Issues, Risks and Risk Management Strategy  
Table M2 presents key market risks to an effective Prescriptive Equipment Program (Small C&I) 
as well as the strategies the program will use to mitigate each risk.  
 

Table M2: Prescriptive Equipment Program (Small C&I) Issues, Risk Management Strategy 

Program Issues Risks Management Strategy 

Higher up-front costs 
for high-efficiency 
equipment. 

 Decision-makers choose 
cheaper, less efficient 
equipment. 

 Payback or IRR for 
projects is too long for 
customers. 

 Restricted amount of 
capital available, energy 
using equipment not a 
priority for business. 

 Make customer operations more 
attractive with higher-efficiency 
equipment installed. 

 Offer incentives and programs to 
reduce payback and IRR for 
business owners. 

 Educate customers on long-term 
benefits of energy-efficiency, 
available incentives and other 
programs that may help. 

Equipment is typically 
replaced only upon 
failure. 

 Customers see no need to 
replace functioning 
equipment. 

 Customers not informed 
about the most efficient 
equipment available when 
the need to replace it is 
immediate. Some 
efficient-equipment may 
have longer delivery time 
that would affect 
customer operations. 

 Educate and encourage trade allies 
and owners to replace equipment 
in order to obtain rebates and start 
realizing energy savings sooner. 

 Educate trade allies and customers 
on energy-efficient choices 
available before equipment fails 
and encourage equipment 
replacement planning for their 
business. 

Energy-efficiency is 
not commonly 
prioritized by the 
customer or building 
owner. 

 High-efficiency equipment 
is viewed as being too 
expensive and/or too 
complicated. 

 Owners not informed on 
how their facility uses 
energy. 

 Servicing existing debt 
may limit funds to 
purchase new efficient 
equipment. 

 Customers place priority 
on fluctuating commodity 
prices. 

 

 Provide information to customers 
on value of energy-efficiency. 

 Offer planning assistance and 
incentives to enhance energy 
savings. 
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Anticipated Costs to Participating Customers 
Incremental costs incurred by Small C&I customers participating in the Prescriptive Equipment 
Program (Small C&I) will be subject to their level of participation and the specific type of 
efficient equipment installed in the program. 
 
No-cost audits will be offered to a limited number of farms interested in becoming more energy-
efficient.  
 
Ramp-Up Strategy 
During Phase II, PY5, the Prescriptive Equipment Program (Small C&I) CSP will develop marketing 
material, including initial program offering information and case studies, to distribute to 
customers through both trade allies and various groups. 
 
Marketing Strategy 
The Prescriptive Equipment Program relies on projects initiated by the customer, trade allies, 
and the CSP.  
 
The CSP will promote the various energy-efficiency options available to this varied customer 
segment through a host of different media. The CSP will leverage trade ally and manufacturer 
relationships to co-market energy-efficient equipment. In addition, the CSP may hold webinars, 
seminars, and participate in trade shows and individual outreach to trade ally and 
manufacturers to reinforce current program offerings. Marketing materials with case studies will 
be used to market the program.  
 
Strategies for marketing incentives may include: 

 Offering no-cost audits to farms to generate interest in energy-efficiency. 

 Advertising in local newspaper and other mass media. 

 Cross-promoting through other PPL Electric efficiency programs. 

 Developing relationships with farm associations. 

 Use limited time offers, special promotions, and no-customer-cost measures to promote 
energy-efficiency. 
 

Eligible Measures and Incentive Strategy 
Rebates and incentives will be paid to qualified customers that submit completed applications 
and documentation of the efficiency measures installed. Customers will have the option to 
assign rebate payments to a third party. Customers may work with a program-approved Direct 
Discount contractor and the contractor will conduct a free energy assessment to identify 
potential energy-saving equipment options and determine the amount of potential incentives 
paid by the Direct Discount service. Direct Discount rebates will be dependent on calculated 
energy savings due to installation of the energy-efficiency measures and hours of use. Direct 
Discount rebates will be paid directly to the contractor after review of required paper work and 
documentation of installed measures. 
 
A limited number of agricultural customers will have the option to receive a farm energy 
assessment with no direct customer cost. During the assessment, educational material 
highlighting Program rebates will be distributed to the customer. Prescriptive rebates and 
performance eligibilities will be fixed for each measure. Other measures and their rebates will 
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be dependent on calculated energy savings upon installation through the Custom Incentive 
Program. 
 
PPL Electric will perform periodic, at least annually, reviews of the Prescriptive Equipment 
Program (Small C&I) and may adjust incentive levels, performance standards and participation 
criteria as market conditions change in the future. PPL Electric will track customer installations 
and include such data within its annual report on the program. 
 
Table M3 lists the proposed measures and incentive levels for the Prescriptive Equipment 
Program (Small C&I) offered to PPL Electric to eligible customers. The listing includes those 
measures deemed to be appropriate for the Prescriptive Equipment Program participants and 
may be changed with measures added or deleted based on customer need and technology 
improvements. 

Table M3: Eligible Prescriptive Equipment Program (Small C&I) Measures 

Measure Eligibility Rating 
Approximate 
Incentive 

ASHP SEER 15,16 $50 to $200/unit 

ASHP (>5.4 tons) Qualifying EER or COP $15 to $25/ton 

Evaporator fans 
Determined by pre and post 

customer choice of fan motor type 
$10 to $120/fan 

Steam Cookers ENERGY STAR® $50 to 100/pan 

Commercial refrigerators ENERGY STAR® $70/unit 

Ice makers ENERGY STAR® or CEE tier 2 $115 

Beverage/ snack machine 
control 

Added to non- ENERGY STAR® 
machine 

$10 to $25 

LED exit signs LED replacing incandescent $25/sign 

Occupancy sensors Wall, ceiling or fixture mounted Up to $45/sensor 

T5, T8 New T5,T8 lamps and ballasts 
$1 to $4/lamp 

installed 

T5,T8 high performance 
fixtures 

Retrofit fixture with new high 
performance T8 lamp and ballast 

$2 to $6/lamp 
installed 

High performance T5,T8 
lamps 

Retrofit T8 with qualified high 
performance (cee1.org list) 

$1/lamp installed 

High bay T5, T8 New T5, T8 fixture (>100watts) 
$6 to $16/lamp 

installed 

De-lamp and install 
reflectors 

Replace existing fixture with T5,T8 
fixture with one or more lamps 

removed, must include electronic 
ballast and reflector 

$5 to $30 depending 
on number and type 

of lamps 

CFL, LED (bulk purchase 
outside of other CFL 
programs) 

Replace existing incandescent 
lamps with ENERGY STAR® CFL, LED 

Up to 50% cost of 
bulb, up to $1.50/ 

CFL, $5/LED 

Metal halide pulse start 
Replace probe start (<= 320watts, > 

320 watts) 
$25, $50/fixture 

LED street lights/ area 
lights 

ENERGY STAR®, Design Lights 
Consortium Listed or LM 79/LM 80 

tested 

$0.10 per kWh 
calculated saved per 

PA lighting form 
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Efficient non-electric hot 
water (oil, gas, propane) ς 
Max. 100 units for all 
Programs.  

Natural Gas or propane ς AFUE 90 
Oil Furnace ς AFUE 85 
Fossil Fuel Boilers ς AFU 85 
 

$100-$250 

LED interior lighting 
ENERGY STAR®, Design Lights 

Consortium Listed, or LM 79/LM 80 
tested 

$0.10 per kWh 
calculated saved per 

PA lighting form 

Induction lighting 
ENERGY STAR®, Design Lights 

Consortium Listed, or LM 79/LM 80 
testedNew fixtures or retrofit kits 

$0.10 per kWh 
calculated saved per 

PA lighting form 

VSD air compressor Single VSD unit less than 100 hp 

$0.10 per kWh 
calculated saved 

compared to existing 
system 

 
Eligible Direct Discount Measures (Small C&I) 

Measure Eligibility Rating 
Approximate 
Incentive 

Screw-in CFL (compact 
fluorescent lamp) 

ENERGY STAR® rated or meet 
ENERGY STAR® criteria 

$0.05/kWh saved 

LED lamps 
ENERGY STAR®, Design Lights 

Consortium or must be LM-79 and 
LM-80 tested 

$0.05/kWh saved 

Other lighting fixtures 
ENERGY STAR® fixtures/LED Exit 

signs 
$0.17/kWh saved 

Lighting occupancy 
sensors 

Wall, Fixture or Ceiling Mounted $0.17/kWh saved 

LED Interior Lighting 
ENERGY STAR®, Design Lights 

Consortium or must be LM-79 and 
LM-80 tested 

$0.17/kWh saved 

Induction lighting 

ENERGY STAR®, Design Lights 
Consortium or must be LM-79 and 

LM-80 tested New fixtures or 
retrofit kits 

$0.17 /kWh saved 

LED Street/Area Lighting 
ENERGY STAR®, Design Lights 

Consortium or must be LM-79 and 
LM-80 tested 

$0.17/kWh saved 

Refrigeration measures  

Includes measures such as anti- 
sweat heater controls, evaporator 

fans (ECM or PSC motor), strip 
curtains, etc. 

$0.17/kWh saved 
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Eligible Agricultural Customer Measures  

Measure Eligibility Rating Incentive 

Farm Energy Assessments Residential and Small C&I Farms 
Free to customer 

(Approximately $1,000 
value) 

Programmable 
Thermostat 

Units controlling central AC, electric 
heat or ventilationresistance. 

$25/unit 

Air Source Heat Pump SEER>15,>16 $50 to $200/unit 

LED Wall packs ENERGY STAR® or Equivalent Up to $40/fixture 

Occupancy Sensors Wall, Ceiling or Fixture Mounted Up to $45/sensor 

T5, T8 Lamps New T5, T8 lamps and ballasts 
$1 to $4/lamp 

installed 

T5,T8 high-performance 
fixtures 

Retrofit fixture with new high-
performance T8 lamp and ballast 

$2 to $6/lamp 
installed 

High performance T5,T8 
lamps 

Retrofit T8 with qualified high 
performance (cee1.org list) 

$1/lamp installed 

High bay T5,T8 New T5, T8 fixture (>100 watts) 
$6 to $16/lamp 

installed 

De-lamp and install 
reflectors 

Replace existing fixture with T5,T8 
fixture with one or more lamps 

removed, must include electronic 
ballast and reflector 

$5-$30 depending on 
number and type of 

lamps 

LED street lights/area 
lights 

ENERGY STAR®, Design Lights 
Consortium Listed or LM 79/LM 80 

Tested 

$0.10 per kWh 
calculated saved per 

PA Lighting Form 

LED interior lighting 
ENERGY STAR®, Design Lights 

Consortium Listed or LM 79/LM 80 
Tested 

$0.10 per kWh 
calculated saved per 

PA Lighting Form 

Induction lighting 
ENERGY STAR®, Design Lights 

Consortium Listed or LM 79/LM 80 
Tested New fixtures or retrofit kits 

$0.10 per kWh 
calculated saved per 

PA Lighting Form 

LED Exit Signs Replace Incandescent $25/sign 

Evaporator fans for 
Refrigeration 

SP to ECM and PSC to ECM motors $10 to $120/fan 

VSD Air Compressor Single VSD unit less than 100 hp 

$0.10 per kWh 
calculated saved 

compared to existing 
system 

VSD Controller for Dairy 
Vacuum Pumps  

UL Listed, meets Institute of 
Electrical and Electronics Engineers 

(IEEE) standards 
$5/per cow 

Circulating Fans 
Must be tested by Air Movement & 

Control Association (AMCA) 
$75/fan 

High Volume, Low Speed 
Fans 

Must be tested by Air Movement & 
Control Association (AMCA) >16 

feet in diameter 
$750/fan 
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Dairy Scroll Compressor 
Controller 

Variable-speed-drive controllers for 
dairy vacuum pumps, UL listed 
meeting IEEE harmonic control 

standards 

$250/unit 

Low-Pressure Irrigation 
Systems 

Replacement systems operating on 
50% or less than existing system 

pressure 
$20/acre 

Livestock Waterers 
Thermatically controlled with 2 

inches or more or factory-installed 
insulation 

$40/unit 

Heat Reclaimers 
Century-Therm, Therma-Store, Heat 

Bank, Sunset, Fre-Heater or 
Superheater Brands 

$5/cow 

Automatic Milker Take-
offs 

Energy-efficient automatic milk 
take-offs that determine milking 

end time 
$5/cow 

Non-electric high efficiency 
central heat (gas, oil, 
propane. Max. of 100 units 
for all programs  

See Table M3 for details  

 
Program Start Date with Key Scheduled Milestones 
Strategic planning and execution action items are listed for the Prescriptive Equipment (Small 
C&I) in Table M4. Some tasks will be performed by PPL Electric; others will be led by various 
CSPs with administrative support from PPL Electric. 
 

Table M4: Prescriptive Equipment Program (Small C&I) Schedule and Milestones 

Schedule Milestones 

10/31/12 
Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/30/12 Renegotiate contract with CSP. 

12/24/12 Execute program implementation contract with CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 

 
Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control. 
Evaluations and QA/QC will be in accƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ ǎǳōƳƛǘǘŜŘ ǘƻ 
the SWE for review/approval. 
 
Reported and verified savings will be determined using the method specified in the TRM 
(algorithms with open variables for some measures; fully stipulated savings for some measures) 
to calculate the savings of each measure, and then sum the savings of all measures in this 
program. The EM&V CSP will confirm the quantity of each measure and will confirm savings 
were determined in accordance with the TRM.  
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Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the Prescriptive Equipment 
(Small C&I) Program. Table M5 lists the major anticipated participant roles for the program. 
Table M5: Prescriptive Equipment Program (Small C&I) Stakeholder Roles 

Primary 
Conservation 
Service 
Provider 
(CSP) 

 Outreach to customers, trade allies and 
manufacturers. 

 Assistance to customers in completing applications. 

 Operating with sensitivity to unique customer needs; 
being available to meet customers, often at off hours 
at their convenience. 

 Marketing to and recruiting potential agricultural 
customers who own farm buildings. 

 Developing and distributing targeted energy-efficiency 
educational materials to agricultural customers. 

 Collaboration with farming associations, trade allies 
and farm equipment dealers. 

 Recruit, manage and ensure Direct Discount 
contractors perform in compliance with program 
rules. 

 Verifying contractor eligibility for Direct Discount 
participation. 

 Educating Direct Discount approved contractors about 
energy-efficiency measures and offers. 

 Conducting QA/QC on pre and post project installation 
as determined by PPL Electric staff. 

 Processing rebate payments to customers and 
contractors. 

 Managing and reporting savings data. 

 Fielding customer calls and inquiries. 

 Verifying Direct Discount installation conditions (pre 
and post), disburse incentives and provide program 
oversight.  

 Reporting and uploading data to tt[ 9ƭŜŎǘǊƛŎΩǎ 99aL{Φ  

 Performing audits and generating savings reports for 
farmers. 

PPL Electric 

 Provide management oversight to CSP, direction for 
initiatives and comments on proposed changes as 
market changes. 

 Guiding program strategy. 

 Providing administrative support. 

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to kWh/savings/ 
customers.  

 Ensure all reporting and documentation is submitted 
in a timely manner and accurate. 
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EM&V CSP 
 Conducting evaluation, measurement and verification 

of energy savings. 

 Coordinating protocols with the Statewide Evaluator. 

Building 
Owner 

 Gaining knowledge of products and services best 
suited for increased energy-efficiency. 

 Allowing for pre and post audits. 

 Scheduling Farm Energy Assessments. 

 Informing their farming neighbors of the rebate 
program. 

 Purchasing energy efficient equipment to replace 
outdated or non-efficient equipment and completing 
PPL Electric Rebate Applications. 

Direct 
Discount 
Program 
Approved 
Contractors 

 Conducting free energy assessments and install 
energy efficient measures. 

 Providing customers with energy-efficiency options. 

 Operating in full compliance with the Direct Discount 
program requirements.  

 Attending required training for program participation. 

 
Estimated Participation 
It is estimated that 7,600 customers will participate in the Prescriptive Equipment Program 
(Small C&I). It is difficult to calculate an exact number by measures because of uncertainty in the 
marketplace, changes in the TRM that may require reducing or increasing a rebate, and 
customers not having available resources to participate. 
 
It is estimated that approximately 2,100 Small C&I customers will participate in the Direct 
Discount component in Phase II. The average Direct Discount project is expected to be 30,000 
kWh. 
 
It is estimated that 60 customers will take advantage of free farm audits during Phase II. It is 
further estimated that 120 measures, specifically chosen for farms, will be rebated during Phase 
II. 
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Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 
 
Table M6: Prescriptive Equipment Program (Small C&I) Summary of Project Benefits, Costs and 

Cost-Effectiveness  

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 50,049  51,962  51,013  153,024  

Capacity Savings (MW) 8.78  9.07  8.93  26.78  

Total Resource Cost $20,162,776 $20,842,421 $20,590,323 $61,595,520 

Direct Participant Costs $8,912,967 $9,132,862 $9,131,207 $27,177,037 

Direct Utility Costs $11,249,808 $11,709,559 $11,459,116 $34,418,483 

Customer Incentives $8,823,454 $9,196,424 $8,987,984 $27,007,862 

EDC Labor, Materials & 
Supplies 

$112,500 $112,500 $112,500 $337,500 

CSP Variable Costs $2,313,854 $2,400,635 $2,358,632 $7,073,121 

CSP Labor, Supplies & 
Marketing 

$0 $0 $0 $0 

 
 

  

  TRC Test 

NPV Benefits $124,258,917  

NPV Costs $57,043,535  

Net Benefits (NPV) $67,215,382  

Benefit-Cost Ratio 2.18  
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Custom Incentive Program (Small C&I)      2013ς2016 
(Small C&I Sector) 
 
Summary 
The Custom Incentive Program (Small C&I) offers customers flexibility in their choice of energy-
efficiency projects. The Custom Incentive Program (Small C&I) is intended for energy-efficient 
measures not covered by other Phase II Programs. An incentive is based on kWh reduced or 
project cost. Projects vary in size and scope. Customers must agree to pre- and post-testing to 
verify savings. The same CSP responsible for implementing the Prescriptive Equipment Program 
will also implement the Custom Incentive Program. This will make communications with 
customers and trade allies more effective, convenient and efficient. 
 
Objectives 
The objectives of the Custom Incentive Program (Small C&I) are to:  

 Encourage PPL Electric Small C&I customers to install high-efficiency equipment not 
ƛƴŎƭǳŘŜŘ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ tǊŜǎŎǊƛǇǘƛǾŜ Equipment Program. 

 Encourage qualifying equipment repairs and optimization and operational or 
process changes that reduce electricity consumption. 

 9ƴŎƻǳǊŀƎŜ ŀ άǿƘƻƭŜ ŦŀŎƛƭƛǘȅέ ŀǇǇǊƻŀŎƘ ǘƻ ŜƴŜǊƎȅ-efficiency. 

 Increase customer awareness of the features and benefits of electric energy-
efficient equipment. 

 Increase the market penetration of high-efficiency equipment. 

 Support emerging technologies and non-typical efficiency solutions in cost-effective 
applications. 

 Encourage advanced energy-efficiency strategies required for certification by 
national market transformation programs such as Leadership in Energy and 
Environmental Design (LEED), Architecture 2030, ENERGY STAR® Buildings, or Energy 
Policy Act of 2005 (EPAct) tax credits. 

 Promote other PPL Electric energy-efficiency programs. 

 Achieve approximately 65 completed projects through 2016, with a total reduction 
of approximately 4,750 MWh/yr. 

 
Target Market 
PPL 9ƭŜŎǘǊƛŎΩǎ /ǳǎǘƻƳ LƴŎŜƴǘƛǾŜ tǊƻƎǊŀƳ ǘŀǊƎŜǘǎ ƴŜǿ ŀƴŘ ŜȄƛǎǘƛƴƎ ŎƻƳƳŜǊŎƛŀƭ ŀƴŘ ƛƴŘǳǎǘǊƛŀƭ 
facilities. The Plan divides the program into Small C&I, Large C&I and GNI market sectors, with 
target customers, and approximate participation, budgets, savings and impacts broken out for 
each sector. PPL Electric expects to use a consistent implementation strategy, incentive 
mechanism, and administrative process to deliver the program across all of these customer 
sectors. Table N1 identifies eligibility parameters. 

 
Table N1: Custom Incentive Program (Small C&I) Customer Eligibility Parameters 

Customer Sector(s) Small C&I 

Rate Class GS1, GS3, IS1, SLAL, G1D, GH2  

Building Type Small commercial, small industrial 

Building Vintage Existing and new construction 

Building Ownership Owner or tenant with owner approval 
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Program Description 
The Custom Incentive Program (Small C&I) provides financial incentives to customers installing 
individual equipment measures or systems not covered by the Prescriptive Equipment Program, 
extensive energy-efficiency projects, retro-commissioning, repairs, equipment optimization, and 
operational and process improvements that result in cost-effective energy-efficiency savings. To 
qualify for financial incentives, eligible customers are required to provide documentation that 
ǘƘŜƛǊ ǇǊƻǇƻǎŜŘ ŜŦŦƛŎƛŜƴŎȅ ǳǇƎǊŀŘŜǎ Ǉŀǎǎ ǘƘŜ tǊƻƎǊŀƳΩǎ Ŏƻǎǘ-effectiveness threshold and 
technical criteria.  
 
PPL Electric provides reimbursement following successful implementation of a cost-effective 
project. Reimbursements may be reduced based on type or size. The program offers 
performance-based incentives based on avoided or reduced kilowatt hours (kWh) resulting from 
the project. Incentives are subject to an annual cap for each project and for each participating 
customer. Incentives cannot exceed 50% of total project cost.  
 
Implementation Strategy 
This program relies on both CSPs and trade allies for implementation. PPL Electric or the Custom 
Program CSP will handle customer intake, routing and processing of applications. The CSP works 
directly with trade allies and customers to: help identify and develop customer project ideas; 
and implement on behalf of the customer. The Custom CSP will perform scope analysis, cost, 
and potential energy savings of proposed projects; conduct field verification of completed 
projects; and help to determine the reported energy savings from installed projects. The EM&V 
CSP will conduct independent evaluations to determine verified savings, tracking those savings 
monthly, and provide reports to PPL Electric. 
 
Program Issues, Risks and Risk Management Strategy 
Table N2 presents key market risks to an effective Custom Incentive Program as well as the 
strategies the program will use to mitigate each risk.  
 
Table N2: Custom Incentive Program (Small C&I) Issues, Risks and Risk Management Strategy 

Market Risks Implications Management Strategy 

Higher first cost of 
energy-efficient 
equipment. 

 Implementing a project 
can be expensive upfront.  

 Offer customized incentives on 
equipment to offset higher cost. 

Not a high priority; 
limited access to 
discretionary 
cash/credit. 

Lack of program 
awareness and 
άŜƳŜǊƎŜƴŎȅ 
ǊŜǇƭŀŎŜƳŜƴǘέ ǎŎŜƴŀǊƛƻ 
among target 
customers. 

 This diverse market can 
run into situations in 
which a piece of 
equipment must be 
replaced or added 
immediately. If they are 
unaware of the program, 
they may implement 
ineligible measures. 

 Market directly to customers, 
decision makers, facility operators, 
equipment dealers, distributors and 
trade allies/contractors. 
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Tenant/landlord 
issues; reaching the 
decision maker or 
trade ally/contractor. 

 Decision makers are 
unaware. 

 Trade allies/contractors 
have significant influence 
on what the customer is 
buying and installing. 

 

 Develop specific outreach activities 
and educational/promotional 
messages to target decision makers 
and facility operators to facilitate 
understanding of capital budget 
and operating concerns. 

 Engage trade allies/contractors to 
promote the program to their 
customers.  

 
Anticipated Costs to Participating Customers 
The measure rebates are designed to cover no more than 50% of the customer incremental cost 
of the project, up to a cap of $250,000 per customer site per year, or $1 million per parent 
company per year for customers with multiple facilities, not to exceed 50% of project cost. 
These values were chosen to increase participation and provide equity within each sector.  
 
Ramp-Up Strategy  
The Custom Incentive Program CSP will develop marketing material, including initial program 
offering information and case studies, to distribute to customers through both trade allies and 
various groups. 
 
Marketing Strategy 
The program relies on customer marketing and trade ally promotion. PPL Electric, the 
Advertising CSP, and the Custom C&I CSP will develop a marketing strategy, which may include: 

 Communicating and providing accesǎ ǘƻ ǇǊƻƎǊŀƳ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ ǘƘŜ /ƻƳǇŀƴȅΩǎ ǿŜō 
site.  

 Promoting the program iƴ tt[ 9ƭŜŎǘǊƛŎΩǎ /ϧL ŎǳǎǘƻƳŜǊ ǿŜō ƴŜǿǎƭŜǘǘŜǊΦ 

 Advertising using newspaper, radio, direct mail, bill inserts, cross-program 
advertisements, commercial ads, and other mass media. 

 Coordinating advertising opportunities with trade allies. 

 Developing, publishing and distributing program brochure and case studies. 

 One-on-one marketing to Small C&I customers through Trade Allies, Business Accounts 
Specialists, and outreach.  

 Targeting marketing to facility managers and building or process engineers, building 
owners and managers associations, HVAC contractors, energy services firms, architects 
and engineers, real estate developers, economic development organizations, customer 
advocacy groups, trade associations, and other trade allies to encourage installation of 
new energy-efficient technologies and adoption of best operating practices. 

 Specific outreach to individual tenants as well as building owners and property 
managers in leased commercial buildings to encourage participation in the program. 

 Targeted marketing to specific sectors identified as having a high level of unrealized 
energy-efficiency potential. 

 Provide limited time offer initiatives. 
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Eligible Measures and Incentive Strategy 
The per-customer-site cap is defined as one building with one or more meters. Multiple sites 
and parent company cap will apply to a campus setting or multiple buildings (on the same 
property or in different locations) with a common owner. 
 
The measures, eligibility requirements, number of participants, and incentives are approximate 
and may change to reflect progress, changes in TRM, changes in market conditions, and other 
factors. For clarity, the measure description, eligibility rating, and incentive description may not 
include all details. Examples of custom projects include chiller replacements, air compressor 
improvements, equipment control projects, and experimental technologies.  
 
Energy-efficiency projects must meet a TRC of greater than 1 to be eligible for incentives.  
 
During meetings with stakeholders, questions were raised about including Combined Heat and 
Power as part of the Custom Incentive Program. CHP projects will be accepted with the caveat 
that they meet a TRC of 1.25 or greater. Experience in Phase I with CHP projects provided 
valuable insights about the high degree of uncertainties CHP projects that go into calculating 
savings. (e.g. hours of operation, energy costs, savings over the lifetime.) 

 
Table N3 lists eligible measures and incentives.  

Table N3: Custom Incentive Program (Small C&I) Eligible Measures 

Measure Incentive 

Equipment, project or 
process improvement 
incentive 

$0.08/kWh 
saved based on 
verified savings. 

Up to $250,000 per customer site per 
year or $1 million per parent company 
per year for customers with multiple 

sites. Caps are per program year. 
Incentive cannot exceed 50% of the 

incremental cost. 
CHP projects 

$0.05/kWh 
saved based on 
verified savings. 

 
Program Start Date with Key Scheduled Milestones 
Strategic planning and execution action items for the Custom Incentive Program are listed in 
Table N4. Some tasks will be performed by PPL Electric; others will be led by various CSPs with 
administrative support from PPL Electric. 

 
Table N4: Custom Incentive Program (Small C&I) Schedule and Milestones 

Schedule Milestones 

10/31/12 
Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/30/12 Renegotiate contract with CSP. 

12/24/12 Execute program implementation contract with CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 
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Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control. 
Evalǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ ǎǳōƳƛǘǘŜŘ ǘƻ 
the SWE for review/approval. 
 
The Evaluation Plan for this program is expected to be similar to the Phase I Evaluation Plan for 
the Custom Program. Reported and verified savings will be determined using the method 
specified in the TRM (algorithm with open variables) to calculate the savings for measures that 
ŀǊŜ ƛƴ ǘƘŜ ¢wa όōǳǘ ŀǊŜ ŘŜŦƛƴŜŘ ŀǎ άŎǳǎǘƻƳέ ōŜŎŀǳǎŜ tt[ 9ƭŜŎǘǊƛŎ ŘƻŜǎ ƴƻǘ ƘŀǾŜ ŀ ǇǊŜǎŎǊƛǇǘƛǾŜ 
rebate.) For measures (custom projects) that are not in the TRM, the CSP will develop a site-
specific M&V plan (SSMVP) that will be available to the SWE. The Evaluation Plan will define 
when SSMVPs are required (such as for large projects that meet a defined savings size) and 
when they are optional. The EM&V CSP will review the SSMVP, confirm the quantity of 
measures, and will confirm savings were determined in accordance with the TRM or the SSMVP. 
  
Administrative Requirements 
Strategic planning and execution action items are listed for the Custom Incentive Program (Small 
C&I) in Table N5. Some tasks will be performed by PPL Electric; others will be led by various CSPs 
with administrative support from PPL Electric. 
 

Table N5: Custom Incentive Program (Small C&I) Stakeholder Roles 

Primary 
Conservation 
Service 
Provider 
(CSP) 

 Recruiting potential customers. 

 Fielding customer calls and inquiries. 

 Reviewing applications submitted and verify eligibility 
for participation. 

 Calculating individual project TRC. 

 Providing application approval letter to customer. 

 Communicating effectively with customer, contractor 
and key account manager. 

 Conducting pre and post visit. 

 Writing SSMVPs. 

 Providing reservation letter to customer. 

 Assisting customers in the completion of all required 
documents. 

 Analyzing data and calculate reported savings. 

 Providing all required documents to PPL Electric. 

 Recording all updates to each project. 

 Preparing bi-weekly update on all projects and 
expected completion dates. 

 Producing and sending incentive checks and letters to 
customers. 
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PPL Electric 

 Monitoring EEMIS to ensure accurate information. 

 Overseeing CSP activities to ensure compliance with 
the PPL EE&C, Pennsylvania Public Utility Commission 
protocols and PPL Electric. 

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to 
kWh/savings/customers.  

 Providing updates and communicating effectively with 
key account managers.  

EM&V CSP 

 Conducting evaluation, measurement and verification 
of energy savings. 

 Coordinating protocols with the Statewide Evaluator.  

Business 
Account 
Managers 

 Recruiting potential customers.  

 Explaining program requirements to customers. 

 Communicating effectively with CSP, PPL Electric and 
customer. 

Customer 
 Completing required PPL Electric forms prior to 

starting a project. 

 Agreeing and allowing for pre- and post-testing.  

 
Estimated Participation 
It is estimated that there will be up to 65 Small C&I custom incentive projects completed in 
Phase II.  
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Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 

 
Table N6: Custom Incentive Program (Small C&I) Summary of Project Benefits, Costs and Cost-

Effectiveness  

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 1,900 1,425  1,425  4,750  

Capacity Savings (MW) 0.28  0.21  0.21  0.69  

Total Resource Cost $1,238,290  $958,718  $958,718  $3,155,726  

Direct Participant Costs $858,290  $643,718  $643,718  $2,145,726  

Direct Utility Costs $380,000  $315,000  $315,000  $1,010,000  

Customer Incentives $160,000  $120,000  $120,000  $400,000  

EDC Labor, Materials & 
Supplies 

$120,000  $120,000  $120,000  $360,000  

CSP Variable Costs $100,000  $75,000  $75,000  $250,000  

CSP Labor, Supplies & 
Marketing 

$0 $0 $0 $ 0 

 

  TRC Test 

NPV Benefits $4,410,770  

NPV Costs $2,944,662  

Net Benefits (NPV) $1,466,107  

Benefit-Cost Ratio 1.50  
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Large C&I 
Section 3.4 

 
Prescriptive Equipment Program (Large C&I)    2013ς2016 
(Large C&I Sector) 
 
Summary 
Prescriptive Equipment Program (Large C&I) provides rebates and incentives from a list of 
energy-efficiency measures and services. The program also offers a Direct Discount component. 
Direct Discount is designed to makes it easier and more economical for businesses to install 
energy-efficient lighting and commercial refrigeration upgrades. Customers may choose to have 
a contractor evaluate and install energy-efficient lighting and refrigeration. The contractor 
completes and submits required paperwork providing ease of use.  
 
One CSP will be engaged to manage and coordinate the Prescriptive Equipment and Custom 
Incentive Program. The CSP will be responsible to provide a call center and rebate processing 
services. One CSP serving all non-ǊŜǎƛŘŜƴǘƛŀƭ ǎŜŎǘƻǊǎ ǇǊƻǾƛŘŜǎ ǎȅƴŜǊƎȅ ǎŀǾƛƴƎ ŀƴŘ ŀ άƻƴŜ ǎǘƻǇέ 
service for customers. 
 
Objectives 
The objectives of the Prescriptive Equipment Program (Large C&I) are to: 

 Provide energy saving opportunities to qualified customers.  

 Increase the market penetration of high-efficiency technologies and building 

systems for customers by incentivizing high-efficiency and ENERGY STAR®-rated 

appliances, lighting equipment, HVAC systems, and motors.  

 Approve and train contractors to conduct on-site facility assessments and pass 

through financial incentives for energy efficient refrigeration measures, lighting 

upgrades, and lighting control upgrades through a direct discount delivery 

mechanism. 

 Engage trade allies to provide high-efficiency technology options to customers. 

 Promote other PPL Electric energy-efficiency programs. 

 Obtain participation of approximately 1,000 customers through 2016, with a total 

reduction of approximately 129,000 MWh/yr. 

Target Market 
This program will be available to all Large C&I PPL Electric customers. The program will target 
customers in these sectors to replace older, inefficient equipment and to educate this customer 
segment on cost effective ways to reduce energy consumption. Table O1 outlines the eligibility 
requirements for this program. 

 
Table O1: Prescriptive Equipment Program (Large C&I) Customer Eligibility Parameters 

Customer Segment Large C&I  

Rate Class LP4,LP5, LP6, LPEP, IST, ISP, ISA, PR1, PR2 

Building Type Large commercial, large industrial 

Building Vintage Existing and new construction 

Building Ownership Owner, tenant with owner approval 
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Program Description 
The program promotes the purchase and installation of a wide range of high-efficiency 
equipment, including technologies such as customer owned LED street and LED area lighting 
appropriate to specific building types for Large C&I customers and provides these customers 
with financial incentives to offset the higher purchase costs of energy-efficient equipment and 
offers information on the features and benefits of energy-efficient equipment.  
 
Implementation Strategy 
The Prescriptive Equipment Program (Large C&I) relies on projects initiated by the customer, 
trade allies and the CSP.  
 
The CSP will promote the various energy-efficiency options available to this varied customer 
segment through a host of different media. The CSP will leverage trade ally and manufacturer 
relationships to co-market energy efficient equipment. In addition, the CSP may hold webinars, 
seminars, participate in trade shows and individual outreach to trade ally and manufacturers to 
reinforce current program offerings. Marketing materials with case studies will be used to 
market the program.  
Strategies for marketing incentives may include: 

 Advertising in local newspaper and other mass media. 

 Cross-promoting through other PPL Electric efficiency programs. 

 Using limited time offers, special promotions and no customer cost measures to 
promote energy-efficiency. 

 
Key steps in this program are:  

 5ƛǊŜŎǘƛƴƎ ŎǳǎǘƻƳŜǊǎ ǘƻ ǘƘŜ ǇǊƻƎǊŀƳ ǘƘǊƻǳƎƘ tt[ 9ƭŜŎǘǊƛŎΩǎ ƳŀǊƪŜǘƛƴƎ ŀŎǘƛǾƛǘƛŜǎΣ ǘƘŜ 
Company website, equipment dealers and equipment installation contractors/trade 
allies.  

 Working with equipment/appliance retailers and installation contractors to fill out 
program applications ensuring customers have required documentation to submit for 
processing.  

 Reviewing documentation to verify the applicant is a PPL Electric customer and the 
installed equipment meets eligibility criteria.  

 Recruiting and developing a robust network of trade allies and responsibility to hold 
Direct Discount contractors accountable for completing work and adhering to the CSP 
requirements. 

 Processing rebate checks for qualified equipment. 

 Verifying equipment/appliance installation for a sample of participants, which will be a 
part of measurement and verification.  
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Program Issues, Risks and Risk Management Strategy  
Table O2 presents key market risks to an effective Prescriptive Equipment Program (Large C&I) 
well as the strategies the program will use to mitigate each risk.  
 

Table O2: Prescriptive Equipment Program (Large C&I) Issues, Risks and Risk Management 
Strategy 

Program Issues Risks Management Strategy 

Higher up-front costs 
for high-efficiency 
equipment. 

 Decision makers chose 
cheaper, less efficient 
equipment. 

 Payback or IRR for 
projects is too long for 
customers. 

 Restricted amount of 
capital available, energy 
using equipment not a 
priority for business. 

 Make customer operations more 
attractive with higher efficiency 
equipment installed. 

 Offer incentives and programs to 
reduce payback and IRR for 
business owners. 

 Educate customers on long term 
benefits of energy-efficiency, 
available incentives and other 
programs that may help. 

Equipment is typically 
replaced only upon 
failure. 

 Customers see no need to 
replace functioning 
equipment. 

 Customers not informed 
on most efficient-
equipment available when 
the need to replace it is 
immediate, and some 
more efficient-equipment 
may have longer delivery 
time that would affect 
customer operations. 

 Educate and encourage trade allies 
and owners to replace equipment 
in order to obtain rebates and start 
realizing energy savings sooner. 

 Educate trade allies and customers 
on energy efficient choices 
available before equipment fails 
and encourage equipment 
replacement planning for their 
business. 

Energy-efficiency is 
not commonly 
prioritized by the 
customer or building 
owner. 

 High-efficiency equipment 
is viewed as being too 
expensive and/or too 
complicated. 

 Owners not informed on 
how their facility uses 
energy. 

 Existing debt.  

 Need to attend to 
fluctuating commodity 
price. Servicing existing 
debt may limit funds to 
purchase new efficient 
equipment. 

 Provide information to customers 
on value of energy-efficiency. 

 Offer planning assistance and 
incentives to enhance energy 
savings. 
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Anticipated Costs to Participating Customers 
Incremental costs incurred by Large C&I customers participating in the Prescriptive Equipment 
Program (Large C&I) will be subject to their level of participation and the specific type of 
efficient equipment installed in the program. 
 
Ramp-Up Strategy 
During PY5, the Prescriptive Equipment Program (Large C&I) CSP will develop marketing 
material, including initial program offering information and case studies, to distribute to 
customers through both trade allies and various groups. 
 
The Prescriptive Equipment Program (Large C&I) is being continued from Phase I to Phase II. 
During PY5, the Prescriptive Equipment Program (Large C&I) CSP will develop marketing 
material, including initial program offering information and case studies, to distribute to 
customers through both trade allies and various groups. 
 
!ǘ ǘƘŜ ǎǘŀǊǘ ƻŦ tƘŀǎŜ LLΣ ǘƘŜ [ŀǊƎŜ /ϧL ǎŜŎǘƻǊ Ƴŀȅ ƘŀǾŜ άƎƻƴŜ ŘŀǊƪέ ŘǳŜ ǘƻ ŦǳƴŘǎ from Phase I 
being fully allocated. If that is the case, communications will be sent to trade allies, Large C&I 
customers and interested parties by June 2013 indicating the program is again available and 
indicating changes from the program offered in Phase I. 
 
Marketing Strategy 
Prescriptive Equipment Program (Large C&I) relies on projects initiated by the customer, trade 
allies and the CSP.  
 
The CSP will promote the various energy-efficiency options available to this varied customer 
segment through a variety of different media. Strategies for marketing may include: 

 Leveraging trade ally and manufacturer relationships to co-market energy-efficient 
equipment. 

 Hosting webinars. 

 Participating in trade shows and other outreach. 

 Publishing charts, brochures and case studies. 

 Providing newsletters and coordinating with key market partners include trade 
associations and agencies. 

 Advertising in local newspaper and other mass media. 

 Using limited time offers, special promotions and no customer cost measures to 
promote energy-efficiency. 

 Cross-promoting through other PPL Electric efficiency programs. 
 

Eligible Measures and Incentive Strategy 
Rebates and incentives will be paid to qualified customers who submit completed applications 
and documentation of the efficiency measures installed. Customers will have the option to 
assign rebate payments to a third party. Customers can work with a program-approved Direct 
Discount contractor and the contractor will conduct a free energy assessment to identify 
potential energy-saving equipment options and determine the amount of potential incentives 
paid by the Direct Discount service. Direct Discount rebates will be dependent on calculated 
energy savings upon installation. Direct Discount rebates will be paid directly to the contractor 
after review of required paper work and documentation of installed measures. 
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PPL Electric will perform periodic, at least annually, reviews of the Prescriptive Equipment 
Program (Large C&I) and may adjust incentive levels, performance standards and participation 
criteria as market conditions change in the future. PPL Electric will track customer installations 
and include such data within its annual report on the program. 
 
Table O3 lists the proposed measures and incentive levels for the Prescriptive Equipment 
Program (Large C&I) to be offered by PPL Electric to eligible customers. The listing includes 
those measures deemed to be appropriate for Prescriptive Equipment Program (Large 
C&I)participants and may be changed with measures added or deleted based on customer need 
and technology improvements. 
  

Table O3: Prescriptive Equipment Program (Large C&I) Eligible Measures  

Measure Eligibility Rating Incentive 

ASHP SEER 15,16 $50-$200/unit 

ASHP (>5.4 tons) Qualifying EER or COP $15-$25/ton 

Evaporator fans 
Determined by pre and post 

customer choice of fan motor type 
$10-$120/fan 

Steam Cookers ENERGY STAR® $50-$100/pan 

Commercial refrigerators ENERGY STAR® $70/unit 

Ice makers ENERGY STAR® or CEE tier 2 $115 

Beverage/ snack machine 
control 

Added to non- ENERGY STAR® 
machine 

$10-$25 

LED exit signs LED replacing incandescent $25/sign 

Occupancy sensors Wall, ceiling or fixture mounted Up to $45/sensor 

T5, T8 New T5,T8 lamps and ballasts 
$1 to $4/lamp 

installed 

T5,T8 high performance 
fixtures 

Retrofit fixture with new high 
performance T8 lamp and ballast 

$2 to $6/lamp 
installed 

High performance T5,T8 
lamps 

Retrofit T8 with qualified high 
performance (cee1.org list) 

$1/lamp installed 

High bay T5, T8 New T5, T8 fixture (>100watts) 
$6-$16/lamp 

installed 

De-lamp and install 
reflectors 

Replace existing fixture with T5,T8 
fixture with one or more lamps 

removed, must include electronic 
ballast and reflector 

$5-$30 depending on 
number and type of 

lamps 

CFL, LED (bulk purchase 
outside of other CFL 
programs) 

Replace existing incandescent 
lamps with ENERGY STAR® CFL, LED 

Up to 50% cost of 
bulb, up to $1.50/ 

CFL, $5/LED 

Metal halide pulse start 
Replace probe start (<= 320watts, > 

320 watts) 
$25, $50/fixture 

LED street lights/ area 
lights 

ENERGY STAR®, Design Lights 
Consortium Listed or LM 79/LM 80 

tested 

$0.10 per kWh 
calculated saved per 

PA lighting form 
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LED interior lighting 
ENERGY STAR®, Design Lights 

Consortium Listed, or LM 79/LM 80 
tested 

$0.10 per kWh 
calculated saved per 

PA lighting form 

Induction lighting 
ENERGY STAR®, Design Lights 

Consortium Listed, or LM 79/LM 80 
tested New fixtures or retrofit kits 

$0.10 per kWh 
calculated saved per 

PA lighting form 

VSD air compressor Single VSD unit less than 100 hp 

$0.10 per kWh 
calculated saved 

compared to existing 
system 

Non-electric high efficiency 
central heat (gas, oil, 
propane. Max. of 100 units 
for all programs  

See Table M3 for details  

 
Eligible Direct Discount Measures (Large C&I) 

Measure Eligibility Rating Incentive 

Screw-in CFL (compact 
fluorescent lamp) 

ENERGY STAR® rated or meet 
ENERGY STAR® criteria 

$0.05/kWh saved 

LED lamps 
ENERGY STAR®, Design Lights 

Consortium or must be LM-79 and 
LM-80 tested 

$0.05/kWh saved 

Other lighting fixtures ENERGY STAR® $0.17/kWh saved 

Lighting occupancy 
sensors 

Wall, Fixture or Ceiling Mounted $0.17/kWh saved 

LED Interior Lighting 
ENERGY STAR®, Design Lights 

Consortium or must be LM-79 and 
LM-80 tested 

$0.17/kWh saved 

Induction lighting 
New fixtures or retrofit kitsENERGY 
STAR®, Design Lights Consortium or 
must be LM-79 and LM-80 tested 

$0.17/kWh saved 

LED Street/Area Lighting 
ENERGY STAR®, Design Lights 

Consortium or must be LM-79 and 
LM-80 tested 

$0.17/kWh saved 

Refrigeration measures  

Includes measures such as anti- 
sweat heater controls, evaporator 

fans (ECM or PSC motor), strip 
curtains, etc.) 

$0.17/kWh saved 

 
 
Program Start Date with Key Scheduled Milestones 
Strategic planning and execution action items are listed for the Prescriptive Equipment Program 
(Large C&I) in Table O4. Some tasks will be performed by PPL Electric; others will be led by 
various CSPs with administrative support from PPL Electric. 
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Table O4: Prescriptive Equipment (Large C&I) Program Schedule and Milestones 

Schedule Milestones 

10/31/12 
Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/30/12 Renegotiate contract with CSP. 

12/24/12 Execute program implementation contract with CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 

 
Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control. 
Evaluations and QA/QC will be in accƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ ǎǳōƳƛǘǘŜŘ ǘƻ 
the SWE for review/approval. 
 
Reported and verified savings will be determined using the method specified in the TRM 
(algorithms with open variables for some measures; fully stipulated savings for some measures) 
to calculate the savings of each measure, and then sum the savings of all measures in this 
program. The EM&V CSP will confirm the quantity of each measure and will confirm savings 
were determined in accordance with the TRM. 
 
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the Prescriptive Equipment 
(Large C&I) Program. Table O5 lists the major anticipated participant roles for the program. 

 
Table O5: Prescriptive Equipment Program (Large C&I) Stakeholder Roles 

Primary 
Conservation 
Service 
Provider 
(CSP) 

 Outreach to customers, trade allies and 
manufacturers. 

 Assistance to customers in completing applications. 

 Developing and distributing targeted energy-efficiency 
educational materials to agricultural customer. 

 Recruiting, managing and ensuring Direct Discount 
contractors perform in compliance with program 
rules. 

 Verifying contractor eligibility for Direct Discount 
participation. 

 Educating Direct Discount approved contractors about 
energy-efficiency measures and offers. 

 Conducting QA/QC on pre and post project installation 
as determined by PPL Electric staff. 

 Processing rebate payments to customers and 
contractors. 

 Managing and reporting savings data. 

 Fielding customer calls and inquiries. 

 Verifying Direct Discount installation conditions (pre 
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and post), disburse incentives and provide program 
oversight.  

 Reporting and uploading data to tt[ 9ƭŜŎǘǊƛŎΩǎ 99aL{Φ  

PPL Electric 

 Guiding program strategy. 

 Provide management oversight to CSP, direction for 
initiatives and comments on proposed changes as 
market changes. 

 Providing administrative support. 

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to 
kWh/savings/customers.  

 Ensure all reporting and documentation is submitted 
in a timely manner and accurate. 

EM&V CSP 
 Conducting evaluation, measurement and verification 

of energy savings. 

 Coordinating protocols with the Statewide Evaluator. 

Building 
Owner 

 Gain knowledge of products and services best suited 
for increased energy-efficiency. 

 Allowing for pre and post audits. 

 Purchasing energy efficient equipment to replace 
outdated or non-efficient equipment and completing 
PPL Electric Rebate Applications. 

Direct 
Discount 
Program 
Approved 
Contractors 

 Conducting free energy assessments and installing 
energy-efficient measures. 

 Providing customers with energy-efficiency options. 

 Attending required training for program participation. 

 
Estimated Participation 
It is anticipated that a total of 980 customers will participate in the Prescriptive Equipment 
Program (Large C&I). It is difficult to calculate an exact number by measures because of 
uncertainty in the marketplace, changes in the TRM that may require reducing a rebate, and 
customers not having available resources to participate. 
 
It is estimated that approximately 20 Large C&I customers will participate in the Direct Discount 
Program in Phase II. The average Direct Discount project is expected to be 160,000 kWh. 
 
Note: Making Direct Discount available to Large C&I customers is a result of discussion from the 
lighting stakeholder meeting. 
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Table O6: Prescriptive Equipment Program (Large C&I)  Summary of Project Benefits, Costs 
and Cost-Effectiveness 

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 30,794  57,376  40,922  129,092  

Capacity Savings (MW) 5.68  10.48  7.52  23.68  

Total Resource Cost $15,177,426 $27,652,058 $19,976,215 $62,805,700 

Direct Participant Costs $10,078,461 $17,394,475 $12,628,075 $40,101,011 

Direct Utility Costs $5,098,965 $10,257,583 $7,348,140 $22,704,689 

Customer Incentives $3,500,454 $7,415,174 $5,275,180 $16,190,808 

EDC Labor, Materials & Supplies $150,000 $150,000 $150,000 $450,000 

CSP Variable Costs $1,448,511 $2,692,409 $1,922,960 $6,063,881 

CSP Labor, Supplies & Marketing $0 $0 $0 $0 

 
 
 

  TRC Test 

NPV Benefits $73,711,435  

NPV Costs $57,830,106  

Net Benefits (NPV) $15,881,329  

Benefit-Cost Ratio 1.27  
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Custom Incentive Program (Large C&I)      2013ς2016 
(Large C&I Sector) 
 
Summary 
The Custom Incentive Program (Large C&I) offers customers flexibility in their choice of energy-
efficiency projects. Custom Incentive is intended for energy-efficient measures not covered by 
other Phase II Programs. An incentive is based on kWh reduced or project cost. Projects vary in 
size and scope. Customers must agree to pre- and post-testing to verify savings. The same CSP 
responsible for implementing the Prescriptive Equipment Program will also implement the 
Custom Incentive Program. This will make communications with customers and trade allies 
more effective, convenient and efficient. 
 
Objectives 
The objectives of The Custom Incentive Program (Large C&I) are to:  

 Encourage PPL Electric Large C&I customers to install high-efficiency equipment not 
ƛƴŎƭǳŘŜŘ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ tǊŜǎŎǊƛǇǘƛǾŜ Equipment Program. 

 Encourage qualifying equipment repairs and optimization and operational or 
process changes that reduce electricity consumption. 

 9ƴŎƻǳǊŀƎŜ ŀ άǿƘƻƭŜ ŦŀŎƛƭƛǘȅέ ŀǇǇǊƻŀŎƘ ǘƻ ŜƴŜǊƎȅ-efficiency. 

 Increase customer awareness of the features and benefits of electric energy-
efficient equipment. 

 Increase the market penetration of high-efficiency equipment. 

 Support emerging technologies and non-typical efficiency solutions in cost-effective 
applications. 

 Encourage advanced energy-efficiency strategies required for certification by 
national market transformation programs such as Leadership in Energy and 
Environmental Design (LEED), Architecture 2030, ENERGY STAR® Buildings, or Energy 
Policy Act of 2005 (EPAct) tax credits. 

 Promote other PPL Electric energy-efficiency programs. 

 Achieve approximately 65 completed projects through 2016, with a total reduction 
of approximately 62,000 MWh/yr. 

 
Target Market 
This program will be available to all Large C&I PPL Electric customers. The program will target 
customers in these sectors to replace older, inefficient equipment and to educate this customer 
segment on cost effective ways to reduce energy consumption. Table P1 outlines the eligibility 
requirements for this program. 

Table P1: Custom Incentive Program (Large C&I) Customer Eligibility Parameters  

Customer Sector(s) Large C&I 

Rate Class LP4,LP5, LP6, LPEP, IST, ISP, ISA, PR1, PR2 

Building Type Large commercial, large industrial 

Building Vintage Existing and new construction 

Building Ownership Owner or tenant with owner approval 

 
Program Description 
The Custom Incentive Program (Large C&I) provides financial incentives to customers installing 
individual equipment measures or systems not covered by the Prescriptive Equipment Program, 
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extensive energy-efficiency projects, retro-commissioning, repairs, equipment optimization, and 
operational and process improvements that result in cost-effective energy-efficiency savings. To 
qualify for financial incentives, eligible customers are required to provide documentation that 
ǘƘŜƛǊ ǇǊƻǇƻǎŜŘ ŜŦŦƛŎƛŜƴŎȅ ǳǇƎǊŀŘŜǎ Ǉŀǎǎ ǘƘŜ tǊƻƎǊŀƳΩǎ Ŏƻǎǘ-effectiveness threshold and 
technical criteria.  
 
PPL Electric provides reimbursement following successful implementation of a cost-effective 
project. Reimbursements may be reduced based on type or size. The program offers 
performance-based incentives based on avoided or reduced kilowatt hours (kWh) resulting from 
the project. Incentives are subject to an annual cap for each project and for each participating 
customer. Incentives cannot exceed 50% of total project cost.  
 
Implementation Strategy 
This program relies on both CSPs and trade allies for implementation. PPL Electric or the Custom 
Program CSP will handle customer intake and routing and processing of applications. The CSP 
works directly with trade allies and customers to: help identify and develop customer project 
ideas; and implement on behalf of the customer. The Custom CSP will perform scope analysis, 
cost, and potential energy savings of proposed projects; conduct field verification of completed 
projects; and help to determine the reported energy savings from installed projects. The EM&V 
CSP will conduct independent evaluations to determine verified savings, tracking monthly 
savings, providing reports and data uploads to PPL Electric. 
 
Program Issues, Risks and Risk Management Strategy 
Table P2 presents key market risks to an effective Custom Incentive Program (Large C&I) as well 
as the strategies the program will use to mitigate each risk.  
 
Table P2: Custom Incentive Program (Large C&I) Issues, Risks and Risk Management Strategy 

Market Risks Implications Management Strategy 

Higher first cost of 
energy-efficient 
equipment. 

 Implementing a project 
can be expensive upfront.  

 Offer customized incentives on 
equipment to offset higher cost. 

Not a high priority; 
limited access to 
discretionary 
cash/credit. 

Lack of program 
awareness and 
άŜƳŜǊƎŜƴŎȅ 
ǊŜǇƭŀŎŜƳŜƴǘέ ǎŎŜƴŀǊƛƻ 
among target 
customers. 

 This diverse market may 
run into an emergency 
situations where they 
need to implement or 
replace a piece of 
equipment. Customers 
tend to be unaware of 
program and may 
implement measures that 
are not eligible. 

 Market directly to customers, 
decision makers, facility operators, 
equipment dealers, distributors and 
trade allies/contractors. 
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Tenant/landlord 
issues; reaching the 
decision maker or 
trade ally/contractor. 

 Decision-makers are 
unaware. 

 Trade allies/contractors 
have significant influence 
on what the customer is 
buying and installing. 

 

 Develop specific outreach activities 
and educational/promotional 
messages to target decision makers 
and facility operators to facilitate 
understanding of capital budget 
and operating concerns. 

 Engage trade allies/contractors to 
promote the program to their 
customers.  

 
Anticipated Costs to Participating Customers 
The measure rebates are designed to cover approximately 50% of the customer incremental 
cost of the project, up to a cap of $250,000 per customer site per year, or $1 million per parent 
company per year for customers with multiple facilities, not to exceed 50% of project cost. 
These values were chosen to increase participation and provide equity within each sector.  
 
Ramp-Up Strategy 
The Custom Incentive Program (Large C&I) is being continued from Phase I to Phase II. During 
PY5, the Custom Incentive Program CSP will develop marketing material, including initial 
program offering information and case studies, to distribute to customers through both trade 
allies and various groups. 
 
Marketing Strategy 
The program relies on customer marketing and trade ally promotion. PPL Electric, the 
Advertising CSP, and the Custom C&I CSP will develop a marketing strategy, which may include: 

 /ƻƳƳǳƴƛŎŀǘƛƴƎ ŀƴŘ ǇǊƻǾƛŘƛƴƎ ŀŎŎŜǎǎ ǘƻ ǇǊƻƎǊŀƳ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ ǘƘŜ /ƻƳǇŀƴȅΩǎ ǿŜō 
site.  

 Promoting program in tt[ 9ƭŜŎǘǊƛŎΩǎ /ϧL ŎǳǎǘƻƳŜǊ ǿeb newsletter. 

 Advertising using newspaper, radio, direct mail, bill inserts, cross-program 
advertisements, commercial ads, and other mass media. 

 Coordinating advertising opportunities with trade allies. 

 Developing, publishing and distributing program brochure and case studies. 

 One-on-one marketing to C&I customers through Trade Allies, and targeted outreach. 

 Targeting marketing to facility managers and building or process engineers, building 
owners and managers associations, HVAC contractors, energy services firms, architects 
and engineers, real estate developers, economic development organizations, customer 
advocacy groups, trade associations, and other trade allies to encourage installation of 
new energy-efficient technologies and adoption of best operating practices. 

 Specific outreach to individual tenants as well as building owners and property 
managers in leased commercial buildings to encourage participation in the program. 

 Targeted marketing to specific sectors identified as having a high level of unrealized 
energy-efficiency potential. 

 Provide limited time offer initiatives. 
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Eligible Measures and Incentive Strategy 
The per-customer-site cap is defined as one building with one or more meters. Multiple sites 
and parent company cap will apply to a campus setting or multiple buildings (on the same 
property or in different locations) with a common owner. 
 
The measures, eligibility requirements, number of participants, and incentives are approximate 
and may change to reflect progress, changes in TRM, changes in market conditions, and other 
factors. For clarity, the measure description, eligibility rating, and incentive description may not 
include all details. Examples of custom projects include chiller replacements, air compressor 
improvements, equipment control projects, and experimental technologies.  
 
Energy-efficiency projects must meet a TRC of greater than 1 to be eligible for incentives.  
 
During meetings with stakeholders, questions were raised about including CHP as part of the 
Custom Incentive Program. CHP projects will be accepted with the caveat that they meet a TRC 
of 1.25 or greater. Experience in Phase I with CHP projects provided valuable insights about the 
high degree of uncertainties CHP that go into calculating savings, e.g., hours of operation, 
energy costs, and savings over the lifetime. 

 
Table P3: Custom Incentive Program (Large C&I) Eligible Measures  

Measure Incentive 

Equipment, project or 
process improvement 
incentive 

$0.08/kWh 
saved based on 
verified savings. 

Up to $250,000 per customer site per 
year or $1 million per parent company 
per year for customers with multiple 

sites. Caps are per program year. 
Incentive cannot exceed 50% of the 

incremental cost. 
CHP projects 

$0.05/kWh 
saved based on 
verified savings. 

 
 
Program Start Date with Key Scheduled Milestones 
Strategic planning and execution action items for the Custom Incentive Program are listed in 
Table P4. Some tasks will be performed by PPL Electric; others will be led by various CSPs with 
administrative support from PPL Electric. 
 

Table P4: Custom Incentive Program (Large C&I) Program Schedule and Milestones 

Schedule Milestones 

10/31/12 Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/30/12 Renegotiate contract with CSP. 

12/24/12 Execute program implementation contract with CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 
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Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control.  
9Ǿŀƭǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ ǎǳōƳƛǘǘŜŘ ǘƻ 
the SWE for review/approval. 
 
The Evaluation Plan for this program is expected to be similar to the Phase I Evaluation Plan for 
the Custom Program. Reported and verified savings will be determined using the method 
specified in the TRM (algorithm with open variables) to calculate the savings for measures that 
ŀǊŜ ƛƴ ǘƘŜ ¢wa όōǳǘ ŀǊŜ ŘŜŦƛƴŜŘ ŀǎ άŎǳǎǘƻƳέ ōŜŎŀǳǎŜ tPL Electric does not have a prescriptive 
rebate. For measures (custom projects) that are not in the TRM, the CSP will develop a site-
specific M&V plan (SSMVP) that will be available to the SWE. The Evaluation Plan will define 
when SSMVPs are required (such as for large projects that meet a defined savings size) and 
when they are optional. The EM&V CSP will review the SSMVP, confirm the quantity of 
measures, and will confirm savings were determined in accordance with the TRM or the SSMVP. 
  
Administrative Requirements 
Strategic planning and execution action items are listed for the Custom Incentive Program (Large 
C&I) in Table P5. Some tasks will be performed by PPL Electric; others will be led by various CSPs 
with administrative support from PPL Electric. 

 
Table P5: Custom Incentive Program (Large C&I) Stakeholder Roles 

Primary 
Conservation 
Service 
Provider 
(CSP) 

 Recruiting potential customers. 

 Providing a call center, fielding customer calls and 
inquiries and tracking call center statistics. 

 Reviewing applications submitted and verify eligibility 
for participation. 

 Calculating individual project TRC. 

 Providing application approval letter to customer. 

 Communicating effectively with customer, contractor 
and key account manager. 

 Conducting pre and post visit.  

 Writing SSMVPs. 

 Providing reservation letter to customer. 

 Assisting customers in the completion of all required 
documents. 

 Analyzing data and calculate reported savings. 

 Providing all required documents to PPL Electric. 

 Recording all updates to each project. 

 Preparing bi-weekly update on all projects and 
expected completion dates. 

 Producing and sending incentive checks and letters to 
customers. 
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PPL Electric 

 Monitoring EEMIS to ensure accurate information. 

 Overseeing CSP activities to ensure compliance with 
the PPL EE&C, Pennsylvania Public Utility Commission 
protocols and PPL Electric. 

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to 
kWh/savings/customers.  

 Providing updates and communicating effectively with 
key account managers.  

EM&V CSP 

 Conducting evaluation, measurement and verification 
of energy savings. 

 Coordinating protocols with the Statewide Evaluator.  

Key Account 
Managers 

 Recruiting potential customers.  

 Explaining program requirements to customers. 

 Communicating effectively with CSP, PPL Electric and 
customer. 

Customer 

 Completing required PPL Electric forms prior to 
starting a project. 

 Providing operational data as required. 

 Agreeing and allowing for pre- and post-testing.  

 
Estimated Participation 
It is estimated that there will be up to 65 Large C&I custom incentive projects completed in 
Phase II.  
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Custom Incentive Program (Large C&I) Estimated Program Budget, Estimated Percent of Sector 
Budget Attributed to Program, Savings Targets and Cost-Effectiveness 
 
 
Table P6: Custom Incentive Program (Large C&I) Summary of Project Benefits, Costs and Cost-

Effectiveness Large C&I 

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 19,000  25,441  18,050  62,491  

Capacity Savings (MW) 2.67  3.57  2.53  8.77  

Total Resource Cost $8,475,164  $11,312,644  $8,056,652  $27,844,460  

Direct Participant Costs $5,850,153  $7,968,644  $5,481,652  $19,300,449  

Direct Utility Costs $2,625,011  $3,344,000  $2,575,000  $8,544,011  

Customer Incentives $1,520,010  $1,900,000  $1,520,000  $4,940,010  

EDC Labor, Materials & 
Supplies 

$105,000  $105,000  $105,000  $315,000  

CSP Variable Costs $1,000,001  $1,339,000  $950,000  $3,289,001  

CSP Labor, Supplies & 
Marketing 

$0 $0 $0 $0 

  

  TRC Test 

NPV Benefits $39,847,379  

NPV Costs $25,825,681  

Net Benefits (NPV) $14,021,698  

Benefit-Cost Ratio 1.54  
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Government/Educational/Non-Profit (GNI) 
Section 3.5 

 
Prescriptive Equipment Program (GNI)      2013ς2016 
(GNI Sector) 
 
Summary 
The Prescriptive Equipment Program (GNI) provides rebates and incentives from a list of energy-
efficiency measures and services. The program also offers a Direct Discount component. Direct 
Discount is designed to make it easier and more economical for small businesses and institutions 
to install energy-efficient lighting and commercial refrigeration upgrades. Customers may 
choose to have a contractor evaluate and install energy-efficient lighting and refrigeration. The 
contractor completes and submits required paperwork providing ease of use.  
 
Stakeholders asked that PPL Electric consider offering Direct Discount to schools, noting schools 
might be interested in upgrading lighting and refrigeration. Direct Discount will, in Phase II, be 
marketed to schools. 
 
One CSP will be engaged to manage and coordinate the Prescriptive Equipment and Custom 
Incentive Program. The CSP will be responsible to provide a call center and rebate processing 
services. One CSP serving all non-ǊŜǎƛŘŜƴǘƛŀƭ ǎŜŎǘƻǊǎ ǇǊƻǾƛŘŜǎ ǎȅƴŜǊƎȅ ǎŀǾƛƴƎ ŀƴŘ ŀ άƻƴŜ ǎǘƻǇέ 
service for customers. 
 
Objectives 
The objectives of the Prescriptive Equipment Program (GNI) are to: 

 Provide energy saving opportunities to qualified customers.  

 Increase the market penetration of high-efficiency technologies and building systems for 
customers by incentivizing high-efficiency and ENERGY STAR®-rated appliances, lighting 
equipment, HVAC systems, and motors.  

 Approve and train contractors to conduct on-site facility assessments and pass through 
financial incentives for energy efficient refrigeration measures, lighting upgrades, and 
lighting control upgrades through a direct discount delivery mechanism. 

 Engage trade allies to provide high-efficiency technology options to customers. 

 Promote other PPL Electric energy-efficiency programs. 

 Obtain participation of approximately 4,000 customers through 2016, with a total 
reduction of approximately 73,000 MWh/yr. 

 
Target Market 
The program will target customers to replace older, inefficient equipment and to educate this 
customer segment on cost effective ways to reduce energy consumption. This program will be 
available to schools, government operations, non-profits, and institutions of any rate class. 
Table Q1 outlines the eligibility requirements for this program. 
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Table Q1: Prescriptive Equipment Program (GNI) Customer Eligibility Parameters 

Customer Segment GNI 

Rate Class All 

Building Type Institutional, government, non-profit 

Building Vintage Existing and new construction 

Building Ownership Owner, tenant with owner approval 

 
Program Description 
The program promotes the purchase and installation of a wide range of high-efficiency 
equipment, including technologies appropriate to specific building types for GNI customers and 
provides these customers with financial incentives to offset the higher purchase costs of energy-
efficient equipment and offers information on the features and benefits of energy-efficient 
equipment.  
 
Implementation Strategy 
PPL Electric staff will manage the Prescriptive Equipment Program CSP. The CSP will undertake a 
broad spectrum of responsibilities. The CSP will perform customer, trade ally, and manufacturer 
outreach, and program marketing. The Prescriptive Equipment Program CSP will develop, 
update and process rebate applications and payments. The Advertising and Marketing CSP will 
provide marketing services for the Program engaging customers, trade allies and appropriate 
media source for targeted audiences.  
 
Key steps in this program are:  

 Directing customers to the ǇǊƻƎǊŀƳ ǘƘǊƻǳƎƘ tt[ 9ƭŜŎǘǊƛŎΩǎ ƳŀǊƪŜǘƛƴƎ ŀŎǘƛǾƛǘƛŜǎΣ ǘƘŜ 
Company website, equipment dealers and equipment installation contractors/trade 
allies.  

 Working with equipment/appliance retailers and installation contractors to fill out 
program applications ensuring customers have required documentation to submit for 
processing.  

 Reviewing documentation to verify the applicant is a PPL Electric customer and the 
installed equipment meets eligibility criteria.  

 Recruiting and developing a robust network of trade allies and responsible to hold 
Direct Discount contractors accountable for completing work and adhering to the CSP 
requirements. 

 Processing rebate checks for qualified equipment. 

 Verifying equipment/appliance installation for a sample of participants, which will be a 
part of measurement and verification.  

 
Program Issues, Risks and Risk Management Strategy  
Table Q2 presents key market risks to an effective Prescriptive Equipment Program (GNI) well as 
the strategies the program will use to mitigate each risk.  
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Table Q2: Prescriptive Equipment Program (GNI) Issues, Risks and Risk Management Strategy 

Program Issues Risks Management Strategy 

Higher up-front costs 
for high-efficiency 
equipment. 

 Decision makers chose 
cheaper, less efficient 
equipment 

 Payback or IRR for 
projects is too long for 
customers 

 Restricted amount of 
capital available, energy 
using equipment not a 
priority for business 

 Make customer operations more 
attractive with higher efficiency 
equipment installed. 

 Offer incentives and programs to 
reduce payback and IRR for 
business owners. 

 Educate customers on long term 
benefits of energy-efficiency, 
available incentives and other 
programs that may help. 

Equipment is typically 
replaced only upon 
failure. 

 Customers see no need to 
replace functioning 
equipment. 

 Customers not informed 
on most efficient-
equipment available when 
the need to replace it is 
immediate, and some 
more efficient-equipment 
may have longer delivery 
time that would affect 
customer operations. 

 Educate and encourage trade allies 
and owners to replace equipment 
in order to obtain rebates and start 
realizing energy savings sooner. 

 Educate trade allies and customers 
on energy efficient choices 
available before equipment fails 
and encourage equipment 
replacement planning for their 
business. 

Energy-efficiency is 
not commonly 
prioritized by the 
customer or building 
owner. 

 High-efficiency equipment 
is viewed as being too 
expensive and/or too 
complicated. 

 Owners not informed on 
how their facility uses 
energy. 

 Existing debt.  

 Need to attend to 
fluctuating commodity 
prices. Servicing existing 
debt may limit funds to 
purchase new efficient 
equipment. 

 

 Provide information to customers 
on value of energy-efficiency 

 Offer planning assistance and 
incentives to enhance energy 
savings. 
 

 
Anticipated Costs to Participating Customers 
Incremental costs incurred by customers participating in the Prescriptive Equipment Program 
(GNI) will be subject to their level of participation and the specific type of efficient equipment 
installed in the program. 
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Ramp-Up Strategy 
The Prescriptive Equipment Program (GNI) is being continued from Phase I to Phase II. During 
PY5, the Prescriptive Equipment Program CSP will develop marketing material, including initial 
program offering information and case studies, to distribute to customers through both trade 
allies and various groups. 
 
Marketing Strategy 
The Prescriptive Equipment Program (GNI) relies on projects initiated by the customer, trade 
allies and the CSP.  
 
The CSP will promote the various energy-efficiency options available to this varied customer 
segment through a variety of different media. Strategies for marketing may include: 

 Leveraging trade ally and manufacturer relationships to co-market energy-efficient 
equipment. 

 Hosting webinars. 

 Participating in trade shows and other outreach. 

 Publishing charts, brochures and case studies. 

 Providing newsletters and coordinating with key market partners include trade 
associations and agencies. 

 Advertising in local newspaper and other mass media. 

 Using limited time offers, special promotions and no customer cost measures to 
promote energy-efficiency. 

 Cross-promoting through other PPL Electric efficiency programs. 
 

Eligible Measures and Incentive Strategy 
Rebates and incentives will be paid to qualified customers that submit completed applications 
and documentation of the efficiency measures installed. Customers will have the option to 
assign rebate payments to a third party. Customers can work with a program-approved Direct 
Discount contractor and the contractor will conduct a free energy assessment to identify 
potential energy-saving equipment options and determine the amount of potential incentives 
paid by the Direct Discount service. Direct Discount rebates will be dependent on calculated 
energy savings upon installation. Direct Discount rebates will be paid directly to the contractor 
after review of required paper work and documentation of installed measures. Prescriptive 
rebates and performance eligibility will be fixed for each measure. Measures not available in the 
Prescriptive Equipment Program (GNI) may be available for incentives in the Custom Incentive 
Program and will be dependent on calculated energy savings upon installation. 
 
PPL Electric will perform periodic, at least annually, reviews of the Prescriptive Equipment 
Program and may adjust incentive levels, performance standards and participation criteria as 
market conditions change in the future. PPL Electric will track customer installations and include 
such data within its annual report on the program. 
 
Table Q3 lists the proposed measures and incentive levels for the Prescriptive Equipment 
Program (GNI) to be offered by PPL Electric to eligible customers. The listing includes those 
measures deemed to be appropriate for Prescriptive Equipment Program participants and may 
be changed with measures added or deleted based on customer need and technology 
improvements.  
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Table Q3: Eligible Prescriptive Equipment Measures (GNI) 

Measure Eligibility Rating Incentive 

ASHP SEER 15,16 $50-$200/unit 

ASHP (>5.4 tons) Qualifying EER or COP $15-$25/ton 

Evaporator fans 
Determined by pre and post customer 

choice of fan motor type 
$10 to $120/fan 

Steam Cookers ENERGY STAR® $50-$100/pan 

Commercial refrigerators ENERGY STAR® $70/unit 

Ice makers ENERGY STAR® or CEE tier 2 $115 

Beverage/ snack machine 
control 

Added to non-ENERGY STAR® machine $10-$25 

LED exit signs LED replacing incandescent $25/sign 

Occupancy sensors Wall, ceiling or fixture mounted Up to $45/sensor 

T5, T8 New T5,T8 lamps and ballasts $1-$4/lamp installed 

T5,T8 high performance 
fixtures 

Retrofit fixture with new high 
performance T8 lamp and ballast 

$2-$6/lamp installed 

High performance T5,T8 
lamps 

Retrofit T8 with qualified high 
performance (cee1.org list) 

$1/lamp installed 

High bay T5, T8 New T5, T8 fixture (>100 watts) $6-$16/lamp installed 

De-lamp and install reflectors 

Replace existing fixture with T5,T8 
fixture with one or more lamps 

removed, must include electronic 
ballast and reflector 

$5-$30 depending on 
number and type of 

lamps 

CFL, LED (bulk purchase 
outside of other CFL 
programs) 

Replace existing incandescent lamps 
with ENERGY STAR® CFL, LED 

Up to 50% cost of bulb, 
up to $1.50/ CFL, 

$5/LED 

Metal halide pulse start 
Replace probe start (<= 320 watts, 

> 320 watts) 
$25, $50/fixture 

Customer owned LED street 
lights/area lights 

ENERGY STAR®, Design Lights 
Consortium Listed or LM 79/LM 80 

tested 

$0.10 per kWh 
calculated saved per 

PA lighting form 

LED interior lighting 
ENERGY STAR®, Design Lights 

Consortium Listed, or LM 79/LM 80 
tested 

$0.10 per kWh 
calculated saved per 

PA lighting form 

Induction lighting 
ENERGY STAR®, Design Lights 

Consortium Listed, or LM 79/LM 80 
tested 

$0.10 per kWh 
calculated saved per 

PA lighting form 

VSD air compressor Single VSD unit less than 100 hp 

$0.10 per kWh 
calculated saved 

compared to existing 
system 

Non-electric high efficiency 
central heat (gas, oil, 
propane). Max. of 100 units 
for all programs  

See Table M3 for details  
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Eligible Direct Discount Measures (GNI) 

Measure Eligibility Rating Incentive 

Screw-in CFL (compact 
fluorescent lamp) 

ENERGY STAR® rated or meet 
ENERGY STAR® criteria 

$0.05 /kWh saved 

LED lamps 
ENERGY STAR®, Design Lights 

Consortium or must be LM-79 and 
LM-80 tested 

$0.05 /kWh saved 

Other lighting fixtures 
ENERGY STAR® fixtures/LED Exit 

signs 
$0.17 /kWh saved 

Lighting occupancy 
sensors 

Wall, Fixture or Ceiling Mounted $0.17 /kWh saved 

LED Interior Lighting 
ENERGY STAR®, Design Lights 

Consortium or must be LM-79 and 
LM-80 tested 

$0.17 /kWh saved 

Induction lighting 

ENERGY STAR®, Design Lights 
Consortium or must be LM-79 and 

LM-80 tested New fixtures or 
retrofit kits 

$0.17 /kWh saved 

LED Street/Area Lighting 
ENERGY STAR®, Design Lights 

Consortium or must be LM-79 and 
LM-80 tested 

$0.17 /kWh saved 

Refrigeration measures  

Includes measures such as anti- 
sweat heater controls, evaporator 

fans (ECM or PSC motor), strip 
curtains, etc.) 

$0.17 /kWh saved 

 
Program Start Date with Key Scheduled Milestones 
Strategic planning and execution action items are listed for the Prescriptive Equipment Program 
in Table Q4. Some tasks will be performed by PPL Electric; others will be led by various CSPs 
with administrative support from PPL Electric. 
 

Table Q4: Prescriptive Equipment Program (GNI) Schedule and Milestones 

Schedule Milestones 

10/31/12 Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/30/12 Renegotiate contract with CSP. 

12/24/12 Execute program implementation contract with CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 

 
Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control. 
9Ǿŀƭǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ ǎǳōƳƛǘǘŜŘ ǘƻ 
the SWE for review/approval. 
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Reported and verified savings will be determined using the method specified in the TRM 
(algorithms with open variables for some measures; fully stipulated savings for some measures) 
to calculate the savings of each measure, and then sum the savings of all measures in this 
program. The EM&V CSP will confirm the quantity of each measure and will confirm savings 
were determined in accordance with the TRM.  
 
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the Prescriptive Equipment 
(GNI) Program. Table Q5 lists the major anticipated participant roles for the program. 

 
Table Q5: Prescriptive Equipment Program (GNI) Stakeholder Roles 

Primary 
Conservation 
Service 
Provider 
(CSP) 

 Outreach to customers, trade allies and 
manufacturers. 

 Providing a call center, fielding customer calls and 
inquiries and tracking call center statistics. 

 Assistance to customers in completing applications. 

 Verifying contractor eligibility for Direct Discount 
participation. 

 Educating Direct Discount approved contractors about 
energy-efficiency measures and offers. 

 Recruit, manage and ensure Direct Discount 
contractors perform in compliance with program 
rules. 

 Conducting QA/QC on pre and post project installation 
as determined by PPL Electric staff. 

 Processing rebate payments to customers and 
contractors. 

 Managing and reporting savings data. 

 Fielding customer calls and inquiries. 

 Verifying Direct Discount installation conditions (pre 
and post), disburse incentives and provide program 
oversight.  

 Reporting and uploading data to tt[ 9ƭŜŎǘǊƛŎΩǎ 99aL{Φ  

PPL Electric 

 Guiding program strategy. 

 Provide management oversight to CSP, direction for 
initiatives and comments on proposed changes as 
market changes. 

 Providing administrative support. 

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to 
kWh/savings/customers.  

 Ensure all reporting and documentation is submitted 
in a timely manner and accurate. 
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EM&V CSP 
 Conducting evaluation, measurement and verification 

of energy savings. 

 Coordinating protocols with the Statewide Evaluator. 

Building 
Owner 

 Gain knowledge of products and services best suited 
for increased energy-efficiency. 

 Allowing for pre and post audits. 

 Purchasing energy efficient equipment to replace 
outdated or non-efficient equipment and completing 
PPL Electric rebate applications. 

Direct 
Discount 
Program 
Approved 
Contractors 

 Conducting free energy assessments and install 
energy efficient measures. 

 Providing customers with energy-efficiency options. 

 Attending required training for program participation. 

 
Estimated Participation 
It is anticipated that a total 4000 rebates and incentives will be distributed to customers as part 
of the Prescriptive Equipment Program (GNI). It is difficult to calculate an exact number by 
measures because of uncertainty in the marketplace, changes in the TRM that may require 
reducing a rebate, and customers not having available resources to participate. 
 
It is estimated that approximately 3000 GNI customers will participate in the Direct Discount 
Program in Phase II. The average Direct Discount project is expected to be 30,000 kWh. Note: 
Direct Discount will now be promoted to schools. This is a direct result of discussion at a 
stakeholder meeting.  
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Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 
 
Table Q6: Prescriptive Equipment Program (GNI) Summary of Project Benefits, Costs and Cost-

Effectiveness  

Benefit/Cost 
Component 

Plan Year 
Total 

PY5 PY6 PY7 

Savings (MWh) 23,144  25,954  24,555  73,653  

Capacity Savings (MW) 3.90  4.30  4.09  12.29  

Total Resource Cost $10,514,173 $11,600,560 $11,080,499 $33,195,232 

Direct Participant Costs $4,584,697 $4,995,307 $4,810,430 $14,390,434 

Direct Utility Costs $5,929,476 $6,605,254 $6,270,069 $18,804,799 

Customer Incentives $4,774,919 $5,325,044 $5,052,405 $15,152,368 

EDC Labor, Materials & 
Supplies 

$90,000 $90,000 $90,000 $270,000 

CSP Variable Costs $1,064,557 $1,190,210 $1,127,664 $3,382,431 

CSP Labor, Supplies & 
Marketing 

$0 $0 $0 $0 

 

  
  TRC Test 

NPV Benefits $47,245,889  

NPV Costs $30,716,688  

Net Benefits (NPV) $16,529,202  

Benefit-Cost Ratio 1.54  



Section 3: Program Descriptions 

131 | P a g e 

 

Custom Incentive Program (GNI)      2013ς2016 
(GNI Sector) 
 
Summary 
The Custom Incentive Program (GNI) offers customers flexibility in their choice of energy-
efficiency projects. Custom Incentive is intended for energy-efficient measures not covered by 
other Phase II Programs. An incentive is based on kWh reduced or project cost. Projects vary in 
size and scope. Customers must agree to pre- and post-testing to verify savings. The same CSP 
responsible for implementing the Prescriptive Equipment Program will also implement the 
Custom Incentive Program. This will make communications with customers and trade allies 
more effective, convenient and efficient. 
 
Objectives 
The objectives of the Custom Incentive Program (GNI) are to:  

 Encourage PPL Electric GNI customers to install high-efficiency equipment not 
ƛƴŎƭǳŘŜŘ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ tǊŜǎŎǊƛǇǘƛǾŜ Equipment Program. 

 Encourage qualifying equipment repairs and optimization and operational or 
process changes that reduce electricity consumption. 

 9ƴŎƻǳǊŀƎŜ ŀ άǿƘƻƭŜ ŦŀŎƛƭƛǘȅέ ŀǇǇǊƻŀŎƘ ǘƻ ŜƴŜǊƎȅ-efficiency. 

 Increase customer awareness of the features and benefits of electric energy-
efficient equipment. 

 Increase the market penetration of high-efficiency equipment. 

 Support emerging technologies and non-typical efficiency solutions in cost-effective 
applications. 

 Encourage advanced energy-efficiency strategies required for certification by 
national market transformation programs such as Leadership in Energy and 
Environmental Design (LEED), Architecture 2030, ENERGY STAR® Buildings, or Energy 
Policy Act of 2005 (EPAct) tax credits. 

 Promote other PPL Electric energy-efficiency programs. 

 Achieve approximately 32 completed projects through 2016, with a total reduction 
of approximately 9,120 MWh/yr. 

 
Target Market 
This program will be available to all GNI PPL Electric customers. The program will target 
customers to replace older, inefficient equipment and to educate this customer segment on cost 
effective ways to reduce energy consumption. Table R1 outlines the eligibility requirements for 
this program. 

Table R1: Custom Incentive Program (GNI) Customer Eligibility Parameters 

Customer Segment GNI 

Rate Class All 

Building Type Institutional, government, non-profit 

Building Vintage Existing and new construction 

Building Ownership Owner, tenant with owner approval 
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Program Description 
The Custom Incentive Program (GNI) provides financial incentives to customers installing 
individual equipment measures or systems not covered by the Prescriptive Equipment Program, 
extensive energy-efficiency projects, retro-commissioning, repairs, equipment optimization, and 
operational and process improvements that result in cost-effective energy-efficiency savings. To 
qualify for financial incentives, eligible customers are required to provide documentation that 
ǘƘŜƛǊ ǇǊƻǇƻǎŜŘ ŜŦŦƛŎƛŜƴŎȅ ǳǇƎǊŀŘŜǎ Ǉŀǎǎ ǘƘŜ tǊƻƎǊŀƳΩǎ Ŏƻǎǘ-effectiveness threshold and 
technical criteria.  
 
PPL Electric provides reimbursement following successful implementation of a cost-effective 
project. Reimbursements may be reduced based on type or size. The program offers 
performance-based incentives based on avoided or reduced kilowatt hours (kWh) resulting from 
the project. Incentives are subject to an annual cap for each project and for each participating 
customer. Incentives cannot exceed 50% of total project cost.  
 
Implementation Strategy 
This program relies on both CSPs and trade allies for implementation. PPL Electric or the Custom 
Incentive Program (GNI) CSP will handle customer intake and routing and processing of 
applications. The CSP works directly with trade allies and customers to: help identify and 
develop customer project ideas and implementation on behalf of the customer. The Custom 
Incentive (GNI) CSP will perform scope analysis, cost, and potential energy savings of proposed 
projects; conduct field verification of completed projects; and help to determine the reported 
energy savings from installed projects. The EM&V CSP will conduct independent evaluations to 
determine verified savings, tracking monthly savings, and providing reports to PPL Electric. 
 
Program Issues, Risks and Risk Management Strategy 
Table R2 presents key market risks to an effective Custom Incentive Program (GNI) as well as the 
strategies the program will use to mitigate each risk.  
 

Table R2: Custom Incentive Program (GNI) Issues, Risks and Risk Management Strategy 

Market Risks Implications Management Strategy 

Higher first cost of 
energy-efficient 
equipment. 

 Implementing a project 
can be expensive upfront.  

 Offer customized incentives on 
equipment to offset higher cost. 

Not a high priority; 
limited access to 
discretionary 
cash/credit. 

Lack of program 
awareness and 
άŜƳŜǊƎŜƴŎȅ 
ǊŜǇƭŀŎŜƳŜƴǘέ ǎŎŜƴŀǊƛƻ 
among target 
customers. 

 This diverse market may 
run into a situation in 
which they need to add or 
replace a piece of 
equipment immediately. 
They may be unaware of 
program and may 
implement something 
ǘƘŀǘΩǎ ƛƴeligible. 

 Market directly to customers, 
decision makers, facility operators, 
equipment dealers, distributors and 
trade allies/contractors. 
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Tenant/landlord 
issues; reaching the 
decision maker or 
trade ally/contractor. 

 Decision-makers are 
unaware of the program. 

 Trade allies/contractors 
have significant influence 
on what the customer is 
buying and installing. 

 

 Develop specific outreach activities 
and educational/promotional 
messages to target decision makers 
and facility operators to facilitate 
understanding of capital budget 
and operating concerns. 

 Engage trade allies/contractors to 
promote the program to their 
customers.  

 
Anticipated Costs to Participating Customers 
The measure rebates are designed to cover approximately 50% of the customer incremental 
cost of the project, up to a cap of $250,000 per customer site per year, or $1 million per parent 
company per year for customers with multiple facilities, not to exceed 50% of project cost. 
These values were chosen to increase participation and provide equity within each sector.  
 
Ramp-Up Strategy 
The Custom Incentive Program (GNI) is being continued from Phase I to Phase II. During PY5, the 
Custom Incentive Program CSP will develop marketing material, including initial program 
offering information and case studies, to distribute to customers through both trade allies and 
various groups. 
 
Marketing Strategy 
The program relies on customer marketing and trade ally promotion. PPL Electric, the 
Advertising CSP, and the Custom Incentive CSP will develop a marketing strategy, which may 
include: 

 /ƻƳƳǳƴƛŎŀǘƛƴƎ ŀƴŘ ǇǊƻǾƛŘƛƴƎ ŀŎŎŜǎǎ ǘƻ ǇǊƻƎǊŀƳ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ ǘƘŜ /ƻƳǇŀƴȅΩǎ ǿŜō 
site.  

 tǊƻƳƻǘƛƴƎ ǇǊƻƎǊŀƳ ƻƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ǿŜō ƴŜǿǎƭŜǘǘŜǊ. 

 Advertising using newspaper, radio, direct mail, bill inserts, cross-program 
advertisements, commercial ads, and other mass media. 

 Coordinating advertising opportunities with trade allies. 

 Developing, publishing and distributing program brochure and case studies. 

 One-on-one marketing to GNI customers through Key Account Managers, Business 
Accounts Specialists, and outreach. 

 Targeting marketing to facility managers and building or process engineers, building 
owners and managers associations, HVAC contractors, energy services firms, architects 
and engineers, real estate developers, economic development organizations, customer 
advocacy groups, trade associations, and other trade allies to encourage installation of 
new energy-efficient technologies and adoption of best operating practices. 

 Specific outreach to individual tenants as well as building owners and property 
managers in leased commercial buildings to encourage participation in the program. 

 Targeted marketing to specific sectors identified as having a high level of unrealized 
energy-efficiency potential. 

 Provide limited time offer initiatives. 
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Eligible Measures and Incentive Strategy 
The per-customer-site cap is defined as one building with one or more meters. Multiple sites 
and parent company cap will apply to a campus setting or multiple buildings (on the same 
property or in different locations) with a common owner. 
 
The measures, eligibility requirements, number of participants, and incentives are approximate 
and may change to reflect progress, changes in TRM, changes in market conditions, and other 
factors. For clarity, the measure description, eligibility rating, and incentive description may not 
include all details. Examples of custom projects include chiller replacements, air compressor 
improvements, equipment control projects, and experimental technologies.  
 
Energy-efficiency projects must meet a TRC of greater than 1 to be eligible for incentives.  
 
During meetings with stakeholders, questions were raised about including Combined Heat and 
Power as part of the Custom Incentive Program. CHP projects will be accepted with the caveat 
that they meet a TRC of 1.25 or greater. Experience in Phase I with CHP projects provided 
valuable insights about the high degree of uncertainties CHP projects that go into calculating 
savings. (e.g. hours of operation, energy costs, savings over the lifetime) 

 
Table R3: Custom Incentive Program (GNI) Eligible Measures 

Measure Incentive 

Equipment, project or 
process improvement 
incentive 

$0.08/kWh 
saved based on 
verified savings. 

Up to $250,000 per customer site per 
year or $1 million per parent company 
per year for customers with multiple 

sites. Caps are per program year. 
Incentive cannot exceed 50% of the 

incremental cost 
CHP projects 

$0.05/kWh 
saved based on 
verified savings. 

 
 
Program Start Date with Key Scheduled Milestones 
Strategic planning and execution action items for the Custom Incentive Program (GNI) are listed 
in Table R4. Some tasks will be performed by PPL Electric; others will be led by various CSPs with 
administrative support from PPL Electric. 
 

Table R4: Custom Incentive Program (GNI) Schedule and Milestones 

Schedule Milestones 

10/31/12 Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/30/12 Renegotiate contract with CSP. 

12/24/12 Execute program implementation contract with CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 
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Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control.  
9Ǿŀƭǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ ǎǳōƳƛǘǘŜŘ ǘƻ 
the SWE for review/approval. 
 
The Evaluation Plan for this program is expected to be similar to the Phase I Evaluation Plan for 
the Custom Program. Reported and verified savings will be determined using the method 
specified in the TRM (algorithm with open variables) to calculate the savings for measures that 
ŀǊŜ ƛƴ ǘƘŜ ¢wa όōǳǘ ŀǊŜ ŘŜŦƛƴŜŘ ŀǎ άŎǳǎǘƻƳέ ōŜŎŀǳǎŜ tt[ 9ƭŜŎǘǊƛŎ ŘƻŜǎ ƴƻǘ ƘŀǾŜ ŀ ǇǊŜǎŎǊƛǇǘƛǾŜ 
rebate. For measures (custom projects) that are not in the TRM, the CSP will develop a site 
specific M&V plan (SSMVP) that will be available to the SWE. The Evaluation Plan will define 
when SSMVP are required (such as for large projects that meet a defined savings size) and when 
they are optional. The EM&V CSP will review the SSMVP, confirm the quantity of measures, and 
will confirm savings were determined in accordance with the TRM or the SSMVP. 
  
Administrative Requirements 
Strategic planning and execution action items are listed for the Custom Incentive Program (GNI) 
in Table R5. Some tasks will be performed by PPL Electric; others will be led by various CSPs with 
administrative support from PPL Electric. 
 

Table R5: Custom Incentive Program (GNI) Stakeholder Roles 

Primary 
Conservation 
Service 
Provider 
(CSP) 

 Recruiting potential customers. 

 Fielding customer calls and inquiries. 

 Reviewing applications submitted and verify eligibility 
for participation. 

 Calculating individual project TRC. 

 Providing application approval letter to customer. 

 Communicating effectively with customer, contractor 
and key account manager 

 Conducting pre and post visit. 

 Writing SSMVPs. 

 Providing reservation letter to customer. 

 Assisting customers in the completion of all required 
documents. 

 Analyzing data and calculate reported savings. 

 Providing all required documents to PPL Electric. 

 Recording all updates to each project. 

 Preparing bi-weekly update on all projects and 
expected completion dates. 

 Producing and sending incentive checks and letters to 
customers. 
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PPL Electric 

 Monitoring EEMIS to ensure accurate information. 

 Overseeing CSP activities to ensure compliance with 
the PPL EE&C, Pennsylvania Public Utility Commission 
protocols and PPL Electric. 

 Providing updates and communicating effectively with 
key account managers.  

EM&V CSP 

 Conducting evaluation, measurement and verification 
of energy savings. 

 Coordinating protocols with the Statewide Evaluator.  

Key Account 
Managers 

 Recruiting potential customers.  

 Explaining program requirements to customers. 

 Communicating effectively with CSP, PPL Electric and 
customer. 

Customer 
 Completing required PPL Electric forms prior to 

starting a project. 

 Agreeing and allowing for pre and post-testing.  

 
Estimated Participation 
It is estimated that there will be up to 32 GNI custom incentive projects completed in Phase II.  
 

Table R6: Custom Incentive Program (GNI) Estimated Program Budget, Savings Targets and 
Cost-Effectiveness 

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 4,560  3,420  1,140  9,120  

Capacity Savings (MW) 0.65  0.49  0.16  1.31  

Total Resource Cost $2,663,548 $2,022,036 $739,012 $5,424,596 

Direct Participant Costs $1,942,048 $1,456,536 $485,512 $3,884,096 

Direct Utility Costs $721,500 $565,500 $253,500 $1,540,500 

Customer Incentives $384,000 $288,000 $96,000 $768,000 

EDC Labor, Materials & 
Supplies 

$97,500 $97,500 $97,500 $292,500 

CSP Variable Costs $240,000 $180,000 $60,000 $480,000 

CSP Labor, Supplies & 
Marketing 

$0 $0 $0 $0 

  

  TRC Test 

NPV Benefits $7,201,075  

NPV Costs $5,165,324  

Net Benefits (NPV) $2,035,751  

Benefit-Cost Ratio 1.39  
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Master Metered Low-Income Multifamily Housing Program                                    2013-2016 
(GNI Sector) 
 
Summary 
The Master Metered Low-Income Multifamily Housing Program provides eligible customers with 
an audit and rebates for installing energy-efficiency measures. A turnkey CSP will be engaged to 
manage the program including qualifying buildings, providing a walk-through audit and 
encouraging installation of energy-efficiency measures. Replacing and recycling inefficient 
refrigerators is a large component of the program. ¢ƘŜ ŎƘƻǎŜƴ /{t ǿƛƭƭ ǿƻǊƪ ǿƛǘƘ tt[ 9ƭŜŎǘǊƛŎΩǎ 
Appliance Recycling CSP to coordinate recycling. This is a new program offering for Phase II. 
 
Objectives 
The objectives of the Master Metered Low-Income Multifamily Housing Program include: 

 Provide energy-saving opportunities to customers within the multifamily master-
metered housing segment. 

 Incentivize the adoption, within the multifamily housing segment, of high-efficiency 
and ENERGY STAR®-rated appliances, lighting equipment, and HVAC systems. 

 Enhance the adoption of energy-saving measures among low-income populations 
within the PPL Electric service territory. 

 Increase the market penetration of high-efficiency technologies. 

 Promote other PPL Electric energy-efficiency programs. 

 Achieve approximately 130,000 installed measures through 2016, with a total 
reduction of approximately 6,500 MWh/yr. 

 
Target Market 
tt[ 9ƭŜŎǘǊƛŎΩǎ Master Metered Low-Income Multifamily Housing Program will be made available 
within the GNI sector to master metered multifamily buildings identified as low-income, non-
profit or government housing. Qualifying buildings will be existing structures owned by PPL 
Electric customers containing five or more residential units (efficiency apartments or larger with 
contained eating and bathing spaces). 
 
The Master Metered Low-Income Multifamily Housing Program will be delivered using direct 
installation, financial incentives, and rebates to drive the adoption of qualifying measures that 
address electric efficiency in multifamily buildings. Given the demographic characteristics of the 
low-income customer segment, with comparatively frequent elderly, disabled, and otherwise 
disadvantaged occupancies, special care will be taken by PPL Electric and its CSP to be sensitive 
to multifamily building residents. Table S1 identifies eligibility parameters. 

 
Table S1: Master Metered Low-Income Multifamily Housing Program Customer Eligibility 

Parameters 

Customer Sector(s) GNI 

Rate Class GS1, GS3 

Building Type Multifamily 

Building Vintage Existing buildings 

Building Ownership Owner 
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Program Description 
The Master Metered Low-Income Multifamily Housing Program targets energy-efficiency 
improvements in non-profit master metered multifamily low-income housing buildings. In 
securing participation, the Master Metered Low-Income Multifamily Housing Program combines 
marketing with the active recruitment of qualified master metered multifamily buildings. 
 
The Master Metered Low-Income Multifamily Housing Program will provide a free basic 
walkthrough audits for master metered multifamily buildings, followed by general analyses and 
reports of potential savings for building owners through direct installation and prescriptive 
efficiency measures. 
 
Financial incentives are made available to qualified buildings. These incentives help to offset the 
incremental cost differences between high-efficiency and baseline measures. Incentives will be 
offered to enhance the adoption of high-efficiency measures that address system controls, 
lighting, appliances, and HVAC systems. 
 
Implementation Strategy 
PPL Electric will identify and select, through a competitive bid process, a turnkey CSP to manage 
the Master Metered Low-Income Multifamily Housing Program. The CSP will undertake a broad 
spectrum of responsibilities, including marketing to and recruiting potential buildings, 
conducting walkthrough audits, managing high-efficiency product installations, and educating 
building owners and tenants on energy-efficiency. PPL Electric will provide strategic direction, 
program support, evaluation, and EEMIS, the data management system used to collect program 
data. Participating multifamily building owners will be responsible for completing rebate 
applications, as necessary, with guidance from the CSP. 
 
The CSP will act as the Master Metered Low-Income Multifamily Housing ProgramΩǎ turnkey 
ŀŘƳƛƴƛǎǘǊŀǘƻǊ ŀƴŘ ƘŀƴŘƭŜ ǘƘŜ ƛƴƛǘƛŀǘƛƻƴΣ ǇƭŀƴƴƛƴƎΣ ŀƴŘ ŎƻƳǇƭŜǘƛƻƴ ƻŦ ŎǳǎǘƻƳŜǊǎΩ ŜƴŜǊƎȅ ǇǊƻƧŜŎǘǎ 
through the key steps listed below. 

 The CSP will be the primary source of marketing for the Master Metered Low-Income 
Multifamily Housing Program, combining active recruitment of prospective buildings 
with advertisement through multifamily stakeholders (housing finance agencies, 
housing authorities, and property associations). 

 Participating building owners will work with the CSP to verify their eligibilities, undergo 
walk-through audits, understand savingsΩ potentials, and act on incentive opportunities 
through prescriptive rebates and direct installation measures. 

 CSPs will manage building auditing and the installation of high-efficiency measures, 
sourcing expertise internally or from their own affiliated contractors. 

 CSPs will conclude projects with the completion and payment of rebates for building 
owners, accompanied by measurement, verification, and data management of eligible 
installed measures. 

 
Program Issues, Risks and Risk Management Strategy 
Table S2 presents key market risks to an effective Master Metered Low-Income Multifamily 
Housing Program, as well as the strategies the program will use to mitigate each risk.  
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Table S2: Master Metered Low-Income Multifamily Housing Program Issues, Risks and Risk 
Management Strategy 

Program Issues Risks Management Strategy 

Higher up-front costs 
for high-efficiency 
equipment. 

 Building owners may 
choose less expensive, less-
efficient equipment as 
replacements. 

 The period of cost recovery 
through energy savings may 
be too high. 

 Building owners often face 
restrictions on the levels of 
capital they may keep in 
reserve. 

 Market energy-efficiency planning as 
a strategy for properties to become 
more attractive for grants through 
more stable energy bill outlooks for 
the future. 

 Offer rebates that help to reduce 
incremental costs. 

 Engage building owners in long-term 
energy planning for their properties. 

Equipment is typically 
replaced only upon 
failure. 

 There is little incentive to 
upgrade equipment that is 
still operational. 

 Equipment can be expected 
to fail in similar time frames 
since the equipment was 
likely to be installed 
concurrently. 

 Encourage full-building equipment 
replacements upon the initial failure 
of the first piece of eligible 
equipment. 

 Capitalize on high energy savings due 
to the scale of replacement of 
replacing lighting and appliances.  

Efficiency is not 
commonly prioritized 
during retrofitting. 

 High-efficiency equipment 
is viewed as too expensive. 

 Building owners may have 
an incomplete 
understanding of energy 
flows in their properties. 

 Conduct audits to display to owners 
the relationship between building 
systems, operating expenses and 
occupant comfort rates. 

 Offer planning assistance and 
incentives to enhance energy savings. 

Audits are costly 
without guaranteed 
participation. 

 Comprehensive audits 
could be paid for by PPL 
Electric but could result in 
few or no claimed kWh 
savings due to low 
participation, increasing the 
cost per kWh saved. 

 Conduct walkthrough audits to 
identify potential energy savings at 
low cost to PPL Electric. 

 Customize walkthrough audits to a 
focus on electric systems. 

 Offer, for a limited number of 
customers, a comprehensive audit. 

  
Anticipated Costs to Participating Customers 
The incremental costs incurred by building owners participating in the Master Metered Low-
Income Multifamily Housing Program will be subject to their level of participation and the type 
of high-efficiency equipment installed under the program. Building owners whose buildings 
undergo walk-through audits will have access to both direct installation measures and rebates 
ǘƘŀǘ ǊŜŘǳŎŜ ƛƴŎǊŜƳŜƴǘŀƭ Ŏƻǎǘǎ ŀƴŘ ŜƴƘŀƴŎŜ ŀ ŎǳǎǘƻƳŜǊΩǎ ǊŜǘǳǊƴ ƻƴ ƛƴǾŜǎǘƳŜƴǘ through energy 
savings. 
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Ramp-Up Strategy 
The multifamily housing market is often difficult to penetrate with energy-efficiency incentives 
because of limited capital held in reserve. Marketing and relationships with housing associations 
will be critical to the successful implementation of the Master Metered Low-Income Multifamily 
Housing Program. The CSP will begin operations with a ramp-up strategy that focuses heavily on 
marketing, recruiting, and engaging building owners and related associations, followed by the 
execution of walkthrough audits. The CSP will be required to develop a campaign that both 
advertises to and recruits potential project participants. Walkthrough audits and the direct 
installation of many measures will allow the CSP to build a strong initial relationship with 
building owners and tenants. The Master Metered Low-Income Multifamily Housing ProgramΩǎ 
PY5 is likely to have a strong relationship-building and marketing focus, in addition to 
conducting walkthrough audits and high-efficiency installations. These will be steadily 
implemented over PY6 and PY7. 
 
Marketing Strategy 
The Master Metered Low-Income Multifamily Housing Program will rely on a combination of 
recruitment and advertising to secure participation in the program. The CSP will identify 
candidate building owners through collaboration with housing agencies and property 
associations, and present to them the opportunities of the Multifamily Housing Efficiency 
Program. Public advertising will serve as a secondary method to identify and attract customers 
that may not be affiliated with any housing organizations. Strategies for marketing multifamily 
incentives may include: 

 Engaging housing organizations, public housing authorities, and key market partners 
(e.g., Keystone HELP and PHFA) within the PPL Electric service territory to promote 
energy-efficiency and the Master Metered Low-Income Multifamily Housing Program 
throughout their networks. 

 Engaging building owners on energy-planning topics to explain how high-efficiency 
equipment makes a property better prepared for future energy price fluctuations and 
more attractive to investment from public housing support funds. 

 Offering free walk-through audits and direct installation measures to enhance trust and 
increase owner awareness of efficiency opportunities. 

 Advertising, as deemed necessary, in property management publications, local 
newspaper property sections, and other mass media. 

 Branding marketing materials with the ENERGY STAR® insignia. 

 Cross-promoting through other PPL Electric efficiency programs. 
 
Eligible Measures and Incentive Strategy 
The Master Metered Low-Income Multifamily Housing Program offers free walkthrough audits, 
direct installation measures and financial incentives in the form of rebates. Prescriptive rebates 
and performance eligibilities will be fixed for certain measures. Other measures and their 
rebates will depend on calculated energy savings. Rebates will be paid by check to customers 
who complete and submit to the CSP proper applications and documentation of the efficiency 
measures installed. 
 
Listed below in Table R3 are the proposed measures and incentive levels for the Master 
Metered Low-Income Multifamily Housing Program to be offered by PPL Electric to eligible 
customers. The listing includes those measures deemed to be appropriate for master metered 
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low-income multifamily buildings. Occupants of units in multifamily buildings that are 
individually metered remain eligible to participate in savings under the Residential program. 
Owners of master metered buildings with fewer than five units remain eligible to participate in 
PPL Electric programs under the Low-Income WRAP program. 
 
PPL Electric will perform periodic reviews of the Multifamily Housing Efficiency Program at least 
annually and may adjust rebate and incentive levels, performance standards, and participation 
criteria as market conditions change in the future. PPL Electric will track customer installations 
and include such data within its annual report on the program. 
 

Table S3: Master Metered Low-Income Multifamily Housing Program Eligible Measures 

Measure Eligibility Rating Incentive 

Walkthrough audit 
Multifamily buildings serving low-

income occupants 
Free (~$400 value) 

Beverage machine 
controls 

Added to Non-ENERGY STAR® 
machine 

Direct Install 

Smart power strip - 
Direct Install, 1 per 

unit 

Screw-In CFLs (13W & 
23W) 

ENERGY STAR ®  
Direct Install, 12 per 

unit 

Low-flow faucet aerator Electric hot water 
Direct Install, 1 per 

unit 

Low-flow showerhead 
aerator 

Electric hot water 
Direct Install, 1 per 

unit 

Water heater pipe 
insulation 

Electric hot water, 10' section, 3/4" 
thick 

Direct Install 

LED exit sign replacing 
existing exit sign 

20W replaced, single-sided Direct Install, where 
applicable 40W replaced, double-sided 

Refrigerator 

Recycle (with replacement) $35 

Recycle (without replacement) $35 

New ENERGY STAR® replacement $100-$300 

Freezer 

Recycle (with replacement) $35 

Recycle (without replacement) $35 

New ENERGY STAR® replacement $100-$200 

Dishwasher ENERGY STAR®, electric hot water $25 

Clothes washer 
ENERGY STAR®, electric hot water, 

installed in a common space 
$50-$125 

Ice Machine ENERGY STAR® $15 

Room AC recycling Retire (without replacement) $25 

Room air conditioner ENERGY STAR® $30 

Ductless mini-split heat 
pump (< 5.4 tons) 

9b9wD¸ {¢!wϯΣ җ {99w мрΣ җ I{tC 
8.2 

$0.40 per kWh saved 

Central air conditioner and 
ASHP 

җ {99w мс $0.40 per kWh saved 

Packaged terminal air 
conditioner (PTAC) 

Through-the-wall self-contained 
unit, 2 tons of cooling capacity or 

$0.40 per kWh saved 
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less 

DX packaged air 
conditioner system (> 5.4 
tons) 

җ ммΦр 99w $0.40 per kWh saved 

Screw-In CFL (7W-26W) ENERGY STAR® up to $2 

High-performance T-8 
fixture 

Replacing T-12 up to $4 

Replacing T-8 up to $4 

 
Program Start Date with Key Scheduled Milestones 
Strategic planning and execution action items are listed below for the Multifamily Housing 
Efficiency Program.  

 
Table S4: Master Metered Low-Income Multifamily Housing Program Schedule and Milestones 

Schedule Milestones 

10/8/12 Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

10/10/12 Issue RFP for CSP. 

1/31/13 Execute program implementation contract with selected CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 

  
Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control 
(QA/QC). 9Ǿŀƭǳŀǘƛƻƴǎ ŀƴŘ v!κv/ ǿƛƭƭ ōŜ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ 
submitted to the SWE for review/approval. 
 
Reported and verified savings will be determined for each installed measure using the method 
specified in the TRM (algorithm with open variables for some measures; fully stipulated savings 
for other measures) to calculate the savings of each measure, and then sum the savings of all 
measures in this program. The EM&V CSP will confirm the quantity of measures and will confirm 
savings were determined in accordance with the TRM. 

 
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the Master Metered Low-
Income Multifamily Housing Program. Table S5 lists the major anticipated participant roles for 
the Master Metered Low-Income Multifamily Housing Program. 
 

Table S5: Master Metered Low-Income Multifamily Housing Program Stakeholder Roles 

Primary 
Conservation 
Service 
Provider (CSP) 

 Marketing and advertising. 

 Recruiting potential projects. 

 Collaboration with housing agencies and associations 
to understand and penetrate the multifamily market. 

 Verifying eligibility for participation. 

 Conducting walkthrough audits. 
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 Installing direct install measures. 

 Preparing savings potential reports for audited 
buildings. 

 Sourcing the installation of efficiency measures. 

 Educating participating building owners and their 
tenants with multilingual materials. 

 Assisting the completion of rebate applications. 

 Processing rebate payments to participants. 

 Managing and reporting customer data. 

 Fielding customer calls and inquiries. 

 Operating with sensitivity to unique tenant needs. 

 Coordinate with the appliance recycling CSP. 

PPL Electric 

 Guiding program strategy. 

 Providing administrative support. 

 Reviewing, verifying and processing CSP invoices and 
matching payment requests to 
kWh/savings/customers.  

 Overseeing CSP activities to ensure compliance with 
EE&C, PPL Electric and Pennsylvania Public Utility 
Commission protocols. 

EM&V CSP 
 Conducting evaluation, measurement and verification 

of energy savings. 

 Coordinating protocols with the Statewide Evaluator. 

Building 
Owner 

 Hosting a walkthrough audit performed by the CSP. 

 Scheduling the installation of measures with the CSP 
and its affiliates. 

 Filing rebate applications for completed measures. 

 
 
Estimated Participation 
Participation levels were estimated by evaluating the multifamily housing market in the service 
territory of PPL Electric in collaboration with the Pennsylvania Housing Finance Agency (PHFA) 
and local housing authorities, and by consulting utilities with already active multifamily 
efficiency programs. In order to best engage building owners with limited capital in reserve, 
incentives were adjusted to offer substantial rebates within the financial scope of the program. 
 
It is estimated that a total of 88 walkthrough audits will be performed and approximately 
130,000 energy-efficiency measures will be installed and refrigerators replaced and recycled. 
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Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 
The Master Metered Low-Income Multifamily Housing Program is expected to achieve an 
estimated savings of 6,000-10,000 MWh/yr. Overall cost-effectiveness and projected savings 
levels are summarized in Table S6. 
 

Table S6: Master Metered Low-Income Multifamily Housing Program Summary of Project  

 
 
 

 
  

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) 2,306  2,154  2,103  6,562  

Capacity Savings (MW) 0.39  0.36  0.35  1.11  

Total Resource Cost $1,186,287 $1,246,021 $1,187,535 $3,619,843 

Direct Participant Costs $438,777 $474,501 $441,377 $1,354,656 

Direct Utility Costs $747,510 $771,519 $746,158 $2,265,187 

Customer Incentives $385,178 $409,151 $383,680 $1,178,009 

EDC Labor, Materials & Supplies $150,000 $150,000 $150,000 $450,000 

CSP Variable Costs $0 $0 $0 $0 

CSP Labor, Supplies & Marketing $212,332 $212,368 $212,478 $637,178 

  TRC Test 

NPV Benefits $3,758,811  

NPV Costs $3,354,002  

Net Benefits (NPV) $404,809  

Benefit-Cost Ratio 1.12  
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School Benchmarking Program                                                                                  2013-2016 
(GNI Sector) 
 
Summary 
The School Benchmarking Program will be offered to up to 25 schools per Program Year. A 
turnkey CSP will be engaged to manage this program. Using modeling tools, the CSP will work 
with school administrators to evaluate total building energy use. School administrators will be 
provided with information they can use to evaluate short and long term energy-efficiency goals 
and payback for energy-efficiency investment opportunities. The CSP will also provide school 
administrators with information about PPL ElecǘǊƛŎΩǎ ǊŜōŀǘŜǎ ŀƴŘ ƛƴŎŜƴǘƛǾŜǎΦ 
 
PPL Electric has offered School Benchmarking outside of Act 129 in the past. Although there are 
no quantifiable savings associated with this program, responding to requests and discussion 
from Stakeholders during Stakeholder meetings, PPL Electric decided to include this program. 
 
Objectives 
The objectives of the School Benchmarking Program are to: 

 Provide an opportunity for school districts within the PPL ElectricΩǎ territory to 
participate in benchmarking. 

 ¢Ǌŀƛƴ ǎŎƘƻƻƭǎ ƻƴ ǘƘŜ ¦Φ{Φ 9ƴǾƛǊƻƴƳŜƴǘŀƭ tǊƻǘŜŎǘƛƻƴ !ƎŜƴŎȅΩǎ ό9t!ύ tƻǊǘŦƻƭƛƻ aŀƴŀƎŜǊ 
tool and encourage and assist schools in achieving the ENERGY STAR® label. 

 Educate schools about their energy usage and provide recommendations on how to use 
energy more wisely and on PPL Electric rebates and incentives. 

 Collaborate with the U.S. Department of Energy and the Pennsylvania Department of 
Environmental Protection on their benchmarking initiatives.  

 Promote other PPL Electric Energy Efficiency and Conservation programs. 

 Obtain participation of up to 75 schools through 2016. There are no MWh/yr. savings 
with this program.  
 

Target Market 
The School Benchmarking Program will be available to Institutional customers who operate a 
kindergarten through 12th-grade school within the PPL ElectricΩǎ service territory. This program is 
available to public, private and parochial school districts. Table T1 identifies eligibility 
parameters. 

 
Table T1: School Benchmarking Program Customer Eligibility Parameters 

Customer Sector(s)  GNI 

Rate Class 
GS1, GS3, LP4, LP5, LP6, GH1, 

GH2 

Building Type  School Classroom Buildings 

Building Vintage  All 

Building Ownership Owner or tenant 
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Program Description 
The School Benchmarking Program is designed to provide schools with the opportunity to 
ōŜƴŎƘƳŀǊƪ ǘƘŜƛǊ ǎŎƘƻƻƭǎΩ ŜƴŜǊƎȅ ǳǎŜ ŀƴŘ Ŏƻǎǘ ǿƛǘƘ ǘƘƻǎŜ ƻŦ ǎƛƳƛƭŀǊ ǎŎƘƻƻƭǎΦ ¢ƘŜ ōŜƴŎƘƳŀǊƪƛƴƎ 
report received by schools provides ŎƻƴǎǘǊǳŎǘƛǾŜ ǊŜǎǳƭǘǎ ŀƴŘ ƎǳƛŘŀƴŎŜ ƛƴ ƳŀƴŀƎƛƴƎ ŀ ŦŀŎƛƭƛǘȅΩǎ 
energy usage. The report will detail specific characteristics and energy indicators for each of the 
ŘƛǎǘǊƛŎǘΩǎ ǇŀǊǘƛŎƛǇŀǘƛƴƎ ǎŎƘƻƻƭǎ ƛƴŎƭǳŘƛƴƎ ǘƻǘŀƭ ŜƴŜǊƎȅ ǳǎŜ ǇŜǊ ǎǉǳŀǊŜ ŦƻƻǘΣ electric use per square 
foot, heating fuel use per square foot and per heating degree day, and energy cost per square 
foot and per student. Additionally, assistance will be provided to schools in developing action 
plans to reduce their consumption. 
 
If a school performs exceptionally well (in the top 25 percent in the country), the school may 
also qualify for the ENERGY STAR® label. If this occurs, the School Benchmarking Program will 
assist schools in achieving the ENERGY STAR® label by providing technical assistance to complete 
the application process. 

 
Implementation Strategy 
PPL Electric will identify and select, through a CSP bid process, a turnkey CSP to manage the 
School Benchmarking Program. The CSP will undertake a broad spectrum of responsibilities, 
including: 

 Marketing to and recruiting potential schools to participate in the program. 

 Assisting schools in gathering and transferring their energy consumption and building 
data. 

 .ŜƴŎƘƳŀǊƪƛƴƎ ŜŀŎƘ ǎŎƘƻƻƭ ǳǎƛƴƎ ǘƘŜ /{tΩǎ ŀƴŘ 9b9wD¸ {¢!wϯΩs benchmarking software. 

 ¦ǇƭƻŀŘƛƴƎ Řŀǘŀ ƛƴǘƻ 9t!Ωǎ tƻǊǘŦƻƭƛƻ aŀƴŀƎŜǊ ǘƻ ǇǊƻǾƛŘŜ ŀ ǿƘƻƭŜ ōǳƛƭŘƛƴƎ ǎŎƻǊŜΦ 

 Providing schools with a detailed report that itemizes (at a minimum) energy indicators, 
graphics that highlight month-to-month energy-use trends, and no-cost and low-cost 
energy-efficiency recommendations. 

 Assisting schools in developing an action plan based on the results of the data. 
 

Program Issues, Risks and Risk Management Strategy 
Table T2 presents key market risks to an effective School Benchmarking Program as well as the 
strategies the program will use to mitigate each risk. 
 

Table T2: School Benchmarking Program Issues, Risks and Risk Management Strategy 

Program Issues Risks Management Strategy 

School not interested 
in being 
benchmarked. 

 School does not want to be 
compared with other 
schools. 

 Promote to the customer the 
numerous benefits of the program, 
while emphasizing confidentiality and 
the potential for energy savings.  

School does not have 
resources available to 
gather energy 
consumption and 
building data. 
 

 School does not want to 
sign up for the program due 
to a lack of resources, or if 
it does sign up, does not 
provide the data necessary 
to complete the 
benchmarking. 
 

 Assist in alleviating some of the 
burden from administrators in 
acquiring the data by working with 
each school on transferring data, and 
accepting the information in a variety 
of formats including utility bill hard 
copies, PDFs, spreadsheets, or direct 
access from natural gas utilities.  



Section 3: Program Descriptions 

147 | P a g e 

 

 
Anticipated Costs to Participating Customers 
There are no direct costs incurred by customers for this program. 

 
Ramp-Up Strategy 
The CSP will begin operations with a ramp-up strategy that focuses heavily on marketing and 
recruiting eligible schools. This will be followed by gathering energy consumption and building 
ŘŀǘŀΣ ŀƴŘ ŜƴǘŜǊƛƴƎ ǘƘŜ Řŀǘŀ ƛƴǘƻ ǘƘŜ /{tΩǎ ōŜƴŎƘƳŀǊƪƛƴƎ ǎƻŦǘǿŀǊŜ ŀƴŘ 9t!Ωǎ tƻǊǘŦƻƭƛƻ aŀƴŀƎŜǊΦ 
The CSP will work with each school on transferring the data and will be able to accept the 
information in a variety of formats including utility bill hard copies, PDF files, spreadsheets, or 
direct access from natural gas utilities.  

 
Marketing Strategy 
The School Benchmarking program will rely on the recruitment of schools to participate in the 
Program. The CSP must secure a qualified list of schools within the PPL Electric service territory 
for recruiting purposes, and will identify candidates through phone solicitation, letters, and 
meetings at school associations. Strategies for marketing may include: 

 Sending letters and emails about the program to school districts. 

 Offering free webinars about the program for school administration and maintenance 
personnel. 

 Cross-promoting through other PPL Electric Energy Efficiency and Conservation 
programs. 
 

Eligible Measures and Incentive Strategy 
None 

 
Program Start Date with Key Schedule Milestones 
Strategic planning and execution and schedule for the School Benchmarking Program are listed 
in Table T3. Some tasks will be led by PPL Electric; others will be led by various CSPs with 
oversight by PPL Electric. 
 

Table T3: School Benchmarking Program Start Date with Key Schedule Milestones 

Schedule Milestones 

11/13/12 Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/14/12 Issue RFP for CSP. 

3/1/13 Execute program implementation contract with selected CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/13 Launch program. 
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Evaluation, Measurement and Verification (EM&V) 
Since this program provides no savings, there likely will be no EM&V required. 
 
Administrative Requirements 
PPL Electric staff will oversee the operations and administration of the School Benchmarking 
Program. Table T4 lists the major anticipated roles for the program. 

 
Table T4: School Benchmarking Program Stakeholder Roles 

Primary 
Conservation 
Service 
Provider 
(CSP) 

 Marketing to and recruiting potential schools. 

 Verifying eligibility for participation. 

 Assisting schools in gathering and transferring their 
energy consumption and building data. 

 Benchmarking each school utilizing benchmarking 
software.  

 ¦ǇƭƻŀŘƛƴƎ Řŀǘŀ ƛƴǘƻ 9t!Ωǎ tƻǊǘŦƻƭƛƻ aŀƴŀƎŜǊ ǘƻ 
provide a whole building score. 

 Providing schools with detailed reports itemizing (at a 
minimum) energy indicators, graphics that highlight 
month-to-month energy-use trends, and no-cost and 
low-cost energy-efficiency recommendations. 

 Assisting schools in developing an action plan based 
on the results of the data. 

 Managing and reporting customer data. 

 Fielding customer calls and inquiries. 

PPL Electric 

 Guiding program strategy. 

 Providing administrative support. 

 Providing electricity usage data to the CSP. 

 Overseeing CSP activities to ensure compliance with 
EE&C, PPL Electric and Pennsylvania Public Utility 
Commission protocols.  

 Ensuring all reporting and documentation is submitted 
in a timely manner and is accurate.  

EM&V CSP 
 Conducting evaluation, measurement and verification 

of energy savings. 

 Coordinating protocols with the SWE. 

Customer  Providing access to energy data.  

 
Participation 
Up to 25 schools per plan year are expected to participate in the School Benchmarking Program. 
 
Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness  
Over the duration of Phase II, the School Benchmarking Program is not expected to yield savings 
in electricity consumption. Costs for the program are summarized in Table T5. 
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Table T5: School Benchmarking Program Summary of Project Benefits, Costs and Cost-
Effectiveness 

Benefit/Cost Component 
Plan Year 

Total 
PY5 PY6 PY7 

Savings (MWh) - - - - 

Capacity Savings (MW) - - - - 

Total Resource Cost $100,000  $100,000  $100,000  $300,000  

Direct Participant Costs $       - $       - $       - $       - 

Direct Utility Costs $100,000  $100,000  $100,000  $300,000  

Customer Incentives $       - $       - $       - $       - 

EDC Labor, Materials & Supplies $10,000  $10,000  $10,000  $30,000  

CSP Variable Costs $       - $       - $       - $       - 

CSP Labor, Supplies & Marketing $90,000  $90,000  $90,000  $270,000  

 

 
 
  

  TRC Test 

NPV Benefits $0 

NPV Costs $277,985  

Net Benefits (NPV) $(277,985) 

Benefit-Cost Ratio 0 
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Continuous Energy Improvement Program     2013ς2016 
(GNI Sector) 
 
Summary 
Ten school districts will be identified mid-year PY6 to participate in the Continuous Energy 
Improvement Program. Each district will select a school or facility to participate and will then 
develop a Sustainable Energy Management Plan to implement throughout the entire district 
during PY7. Each district will identify a program lead which may range from a facility manager or 
energy expert to a teacher or an administrator. The districts will work together during the 
monthly meeting led by the CSP to share best practices. At the end of the program, each district 
will have an energy reduction goal, a methodology for measuring energy savings, and a plan to 
continually improve energy performance.   
  
Objectives 
The objectives of the Continuous Energy Improvement Program are to:  

 Encourage customers to identify energy-saving opportunities by focusing on behavioral 
changes and fostering sustainability through individual engagement. 

 Assist school districts in defining an energy vision, resources, and goals of their own 
energy-efficiency program.  

 Demonstrate how the Program Ŧƛǘǎ ƛƴǘƻ ǘƘŜ ǎŎƘƻƻƭ ŘƛǎǘǊƛŎǘǎΩ ǎǘǊǳŎǘǳǊŜ ŀƴŘ use a 
systematic approach to quantify the success of energy management.  

 Raise employee and student engagement surrounding activities that directly influence 
the amount of energy consumed by systems and the schools. 

 Promote other PPL Electric energy-efficiency programs. 

 Achieve participation with 10 schools/school districts through 2016, with a total 
reduction of approximately 3,500 MWh/yr. 
 

Target Market 
The Continuous Energy Improvement Program primarily targets school buildings, school 
districts, or school campuses. Table U1 identifies eligibility parameters. 
 

Table U1: Continuous Energy Improvement Program Customer Eligibility Parameters 

Customer Sector(s)  
Government, Non-profit, 

Institutional 

Rate Class 
GS1, GS3, LP4, LP5, LP6, GH1, 

GH2 

Building Type  K-12 schools 

Building Vintage  All 

Building Ownership Owner or tenant 

Program Description 

Individuals responsible for energy management have three primary goals: maintain comfort and 
safety in occupied facilities, eliminate energy waste, and save money. In order to be good 
stewards of both their financial resources and the environment, schools should take a proactive 
approach to energy management by implementing an energy program.  
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The Continuous Energy Improvement Program focuses on three areas that drive energy savings: 
people, processes, and technology. By participating, districts will be able to see an increase in 
their energy-efficiency, resulting in dollars saved or cost avoidance. The Continuous Energy 
Improvement Program is centered on building a Strategic Energy Management Plan and 
includes the following focus areas: 

 Energy Policy Implementation: Define the energy vision, resource, and goals of the 
energy-efficiency program. 

 Employee Energy Awareness: Help proactively engage ideas from staff and/or students 
concerning reduction of energy waste and other measures of success. The main 
objective is to raise employee and student engagement surrounding the activities that 
directly influence the amount of energy consumed by systems and the schools. 

 Annual Goals and Objectives: Include a baseline and performance indicators to 
measure progress. 

 Planned Actions: Develop, review, and revise inputs, outputs, capital, O&M and 
behavioral actions. Continuously improve energy-efficiency by establishing and 
implementing effective energy management programs that support all student activities 
while providing a safe educational environment.  

 Sustainability Team: Implement a cross-functional group of engaged employees that is 
sponsored by the dƛǎǘǊƛŎǘΩǎ school superintendents. 

 
Implementation Strategy 
A turnkey CSP will be engaged to manage the program. PPL Electric staff will provide overall 
strategic direction and program management. 

PPL Electric will engage a turnkey CSP to provide the following: 

 Recruitment ς the CSP will work with PPL Electric to screen districts ready and willing to 
participate. The CSP will evaluate organizational readiness and assist with Non-
disclosure Agreements (NDA).  

 Assessment ς the CSP will acquire and evaluate 36 months of consumption data to 
develop a baseline and a draft energy awareness plan. 

 Development - tŀǊǘƛŎƛǇŀǘƛƴƎ ŘƛǎǘǊƛŎǘǎ ǿƛƭƭ ƛŘŜƴǘƛŦȅ ŀƴ άŜƴŜǊƎȅ ŎƘŀƳǇƛƻƴέ ǿƘƻ ǿƛƭƭ ōŜ 
tasked to develop an energy team and participate in development strategy. 

 Mentoring ς the CSP will meet individually with each participating district for a 
diagnostic assessment of energy management practices. 

 Reporting ς the CSP will facilitate monthly webinars and conference calls with all 
participating districts designed to share lessons learned, energy-saving techniques, and 
management strategies. 
 

Appropriate changes in the implementation strategy, including possibly increasing or decreasing 
participation levels, may be needed in different program years in order to meet program 
targets.  
 
Program Issues, Risks and Risk Management Strategy 
Table U2 presents key market risks to an effective Continuous Energy Improvement Program, as 
well as the strategies the program will use to mitigate each risk.  
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Table U2: Continuous Energy Improvement Program Issues, Risks and Risk Management 
Strategy 

Program Issues Risks Management Strategy 

Lack of program 
awareness among 
customers. 

 Customer participation 
might be low. 

 PPL Electric employs a Key Account 
Manager (KAM) assigned to work 
with schools. The KAM will assist in 
evaluating districts that are 
organizationally ready and willing 
to participate. 

Customer may not see 
the benefit of 
participating due to 
falling energy prices. 

 As energy prices decrease, 
PPL Electric will have a 
more difficult time 
encouraging participation. 

 Quantify savings using PPL Electric 
customer data.  

 

Anticipated Costs to Participating Customers 
There are no direct costs incurred by customers in this program. However, school districts must 
commit personnel to participate in the Continuous Energy Improvement Program activities.  
 
Ramp-Up Strategy 
Starting in PY5, PPL Electric staff, working with the chosen turnkey CSP, will prepare marketing 
materials and reach out to potential school district facilities staff.  
 
Marketing Strategy 
Marketing for this program will be the responsibility of the Continuous Energy Improvement 
Program CSP. The marketing strategy may include:  

 Providing online access to the Program via the /{tΩǎ website.  

 Meeting directly with districts chosen by PPL ElectricΩǎ aŀƧƻǊ !ŎŎƻǳƴǘǎ ŘŜǇŀǊǘƳŜƴǘΦ 
 
Eligible Measures and Incentive Strategy 
The Continuous Energy Improvement Program does not offer rebates for measures. 
 
Program Start Date with Key Schedule Milestones 
Strategic planning, execution, and schedule for the Continuous Energy Improvement Program 
are listed in Table U3. Some tasks will be led by PPL Electric; others will be led by various CSPs 
with oversight from PPL Electric. 

 
Table U3: Continuous Energy Improvement Program Schedule and Milestones 

Schedule Milestones 

11/13/12 Develop detailed work scopes, selection criteria, terms and 
conditions, and quality assurance protocols for CSP. 

11/16/12 Issue RFP for CSP. 

3/1/13 Execute program implementation contract with selected CSP. 

TBD Receive PUC response for approval/denial of contract. 

6/1/143 Launch program. 
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Evaluation, Measurement and Verification (EM&V) 
PPL Electric and the EM&V CSP will prepare an Evaluation Plan for the program that describes 
the scope, objectives, and methods for the impact evaluation, the process evaluation, the cost-
effectiveness evaluation, the net-to-gross evaluation, and quality assurance/quality control 
(QA/QC). Evaluations and QA/QC will be in accƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ {²9Ωǎ !ǳŘƛǘ tƭŀƴ ŀƴŘ ǿƛƭƭ ōŜ 
submitted to the SWE for review/approval. 
 
The Evaluation Plan for this program is expected to be a custom protocol to be written in PY6.  
 
Administrative Requirements 
PPL Electric will oversee the operations and administration of the Continuous Energy 
Improvement Program. The major anticipated roles for the program are listed in Table U4. 

 
Table U4: Continuous Energy Improvement Program Stakeholder Roles 

Primary 
Conservation 
Service 
Provider 
(CSP) 

 Marketing and recruitment. 

 Verifying customer eligibility. 

 Organizing, mentoring, and developing energy teams 
at each district. 

 Fostering an environment that focuses on efficiency 
and shifts culture. 

 Developing and delivering individual regression 
models to track energy savings. 

 Assisting schools with uploading data to Portfolio 
Manager.  

 Tracking customer data and key performance 
indicators. 

 Submitting required monthly information to PPL 
Electric.  

PPL Electric 

 Guiding program strategy. 

 Overseeing CSP activities to ensure compliance with 
tt[ 9ƭŜŎǘǊƛŎΩǎ 99ϧ/ tƭŀƴ ŀƴŘ tŜƴƴǎȅƭǾŀƴƛŀ tǳōƭƛŎ 
Utility Commission protocols.  

EM&V CSP 
 Conducting evaluation, measurement and verification 

of energy savings. 

 Coordinating protocols with the SWE. 

Customers 

 Obtaining approval for participation from school 
board or district leadership when applicable. 

 Identifying an energy champion and energy team 
members. 

 Participating in monthly activities as designated by the 
CSP.  
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Estimated Participation 
Estimated participation levels are shown in Table U5 and are for general guidance only.  

Table U5: Continuous Energy Improvement Program Projected Participation 

 PY5 PY6 PY7 Total 

Schools  0 10 10 10 

Total 0 10 10 10 

 
Estimated Program Budget, Estimated Percent of Sector Budget Attributed to Program, 
Savings Targets and Cost-Effectiveness 
Continuous Energy Improvement Program is expected to achieve electricity consumption 
savings of approximately 3,500 MWh/yr. during the Plan. The budget allocation, MWh/yr. 
savings through 2016, and overall program cost-effectiveness are shown in Table U6.  
  

Table U6: Continuous Energy Improvement Program Summary of Projected Benefits, Costs, 
and Cost-Effectiveness 

 
 

 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

Benefit/Cost 
Component 

Plan Year 
Total 

PY5 PY6 PY7 

Savings (MWh) - 3,500  -    3,500  

Capacity Savings (MW) - 0.50  -    0.50  

Total Resource Cost $0 $555,000 $30,000 $585,000 

Direct Participant Costs $0 $0 $0 $0 

Direct Utility Costs $0 $555,000 $30,000 $585,000 

Customer Incentives $0 $525,000 $0 $525,000 

EDC Labor, Materials & 
Supplies 

$0 $30,000 $30,000 $60,000 

CSP Variable Costs $0 $0 $0 $0 

CSP Labor, Supplies & 
Marketing 

$0 $0 $0 $0 

  TRC Test 

NPV Benefits $670,572  

NPV Costs $538,877  

Net Benefits (NPV) $131,695  

Benefit-Cost Ratio 1.24  
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4.  Program Management and Implementation Strategies  

4.1.  Overview of EDC Management and Implementation Strategies 

 
4.1.1. Services to be pǊƻǾƛŘŜŘ ōȅ tt[ 9ƭŜŎǘǊƛŎΣ /{tΩǎ ŀƴŘ ¢ǊŀŘŜ !ƭƭƛŜǎ  
tt[ 9ƭŜŎǘǊƛŎΩǎ implementation strategy relies on a broad range of Conservation Service Providers 
(CSPs), partners, trade allies, community-based organizations, and other entities engaged in 
energy-efficiency to promote, deliver, and support the effective deployment of programs. PPL 
9ƭŜŎǘǊƛŎΩǎ tƭŀƴ ƛŘŜƴǘƛŦƛŜǎ ŀǇǇǊƻȄƛƳŀǘŜƭȅ 13 /{tǎ ǘƻ ŘŜƭƛǾŜǊ ǎŜǊǾƛŎŜǎ ƛƴ ǎǳǇǇƻǊǘ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ 
EE&C programs, with the majority of CSPs operating as turnkey program delivery contractors.  
 
tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻƎǊŀƳǎ ŘŜǇŜƴŘ ƻƴ ǘǊŀŘŜ ŀƭƭƛŜǎ ŀƴŘ ƻther market partners to engage customers, 
promote programs, evaluate projects, furnish and install energy-efficient equipment, and 
provide energy-efficiency services. ¢ƘŜ /ƻƳǇŀƴȅΩǎ ƻōƧŜŎǘƛǾŜ ƛǎ ǘƻ achieve a reasonable balance 
of cost, ratepayer value (portfolio benefit-to-cost ratio), customer choice, quality service, and 
accountability for results with energy savings. In addition, tt[ 9ƭŜŎǘǊƛŎΩǎ tƭŀƴ ǿƛƭƭ utilize 
contractors and trade allies where appropriate in recognition of the expertise available from  
local labor and resources, as well as the importance of stimulating the local economy and 
providing more choices to customers. 
 

As outlined in the Implementation Order, 95/Ωǎ Ƴŀȅ άǊŜǘŀƛƴΣ ŀƭƻƴƎ ǿƛǘƘ ƧǳǎǘƛŦƛŎŀǘƛƻƴ ŦƻǊ 
ǊŜǘŀƛƴƛƴƎΣ ŀ /{t ŀƴŘ ǘƘŜ Ŏƻǎǘ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ǘƘŀǘ ŎƻƴǘǊŀŎǘΦέ Implementation Order at 94. PPL 
Electric is choosing to retain its Act 129 Phase I Appliance Recycling CSP and, as required, is 
submitting the re-negotiated contract and justification for retaining that CSP with this Plan. PPL 
9ƭŜŎǘǊƛŎΩǎ ǇǊƻŎŜǎǎ ŦƻǊ ŜǾŀƭǳŀǘƛƴƎ ŀƴŘ ŘŜǘŜǊƳƛƴƛƴƎ ǿƘŜǘƘŜǊ ǘƻ ǊŜǘŀƛƴ ŀ ŎǳǊǊŜƴǘ /{t ƛǎ ŦƻǳƴŘ ƛƴ 
Appendix F.  
 

PPL Electric will be using the RFP template that was approved by the Commission in Phase I on 
April 17, 2009 at Docket No. M-2008-2069887. PPL Electric has established a schedule (Figure 5) 
for issuing RFPs for new programs and re-negotiating current programs. All CSP contracts most 
likely will be awarded by March 1, 201оΣ ǳǇƻƴ /ƻƳƳƛǎǎƛƻƴ ŀǇǇǊƻǾŀƭ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ tƭŀƴΣ ǘƻ 
ensure a smooth transition and start of programs on June 1, 2013.  
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Figure 4. Implementation Schedule with Milestones. 
The following implementation schedule identifies major tasks and milestones associated with delivery of specific programs and procurement of functional CSPs, including 
expected dates for accomplishing each element. 

Program Milestones 

Work scope, 
Standards & 

Final 
Processes 

RFP Issued or 
renegotiate 

current 
contract 

CSP Under  
Contract, 
pending 

Commission 
approval 

Final 
marketing  

& educational  
& program 
applications 

Trade Ally  
Outreach 

Program 
Training 

Ready to 
launch 

Final EM&V 
methodology 

& 
procedures  

EM&V Program End 

Appliance Recycling 10/1/12 10/31/12 11/15/12 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

ongoing 5/31/16 

Residential Retail 10/26/12 10/26/12 2/22/13 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

Residential Home Comfort 11/19/12 11/21/12 3/20/13 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

Residential Energy-Efficiency 
Behavior & Education 10/24/12 10/26/12 3/1/13 5/1/13 4/1/13 5/1/13 

6/1/136/1/
14 4/30/13 

Student and Parent Energy-
Efficiency Education 11/7/12 11/9/12 3/1/13 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

Prescriptive Equipment - 
Residential 10/31/12 11/30/12 3/1/13 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

Low-Income WRAP N/A N/A N/A 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

Low-Income Energy-Efficiency 
Behavior & Education 10/24/12 10/26/12 3/1/13 5/1/13 4/1/13 5/1/13 

6/1/136/1/
14 4/30/13 

E-Power Wise Program 11/14/12 11/30/12 1/31/13 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

Prescriptive Equipment - Small 
C&I, Large C&I, GNI 10/31/12 11/30/12 12/24/12 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

Custom Incentive - Small C&I, 
Large C&I, GNI 10/31/12 11/30/12 12/24/12 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

Master Metered Low-Income 
Multifamily Housing Program 10/8/12 10/10/12 1/31/13 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

Continuous Energy Improvement 11/13/12 11/16/12 3/1/13 5/1/13 4/1/13 5/1/13 6/1/1314 4/30/13 

School Benchmarking 11/13/12 11/14/12 3/1/13 5/1/13 4/1/13 5/1/13 6/1/13 4/30/13 

  Functional CSP Milestones           

Advertising CSP 12/15/12 1/31/13 3/1/13 5/1/13 N/A N/A 6/1/13   12/15/12 1/31/13 

EEMIS 10/22/12 1/1/13 3/1/13           10/22/12 1/1/13 

EM&V 1/15/13  2/4/13 3/1/13               
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Figure 5: Program Implementation Strategy and Delivery Roles 
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Program Function 

PPL Electric  Portfolio Planning 

Research & Development 

Overarching Marketing & Advertising  PPL Electric & CSP -13 

Retailer Management 

CSP- 1 CSP-2 CSP-3 

N/A N/A N/A N/A N/A N/A N/A N/A 

Marketing & Advertising (Program specific) 

CSP-4 CSP-5 
CSP -6 & 

CBO 
CBO 

CSP -13 

CSP -8 CSP- 9 CSP -10 

Customer Intake & Routing 

CSP -7 

Technical Assessment 

Project Development 

Application Review and Approval 

Payment Processing 

Call Center Services 

Participation Relations Management 

QA 

PPL Electric & CSP - 11 Measurement & Verification 

PPL Program Tracking 

CSP Management and Coordination 

PPL Electric  

Internal PPL Coordination 

Legal and Regulatory Affairs 

Customer Service 

Corporate Communications 

Rates  

Finance 

Purchasing 

Meter Operations 

IT 

Reporting and Analysis PPL Electric  

Internal 

External PPL Electric and all CSPs 
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The CSPs, trade allies, and market partners in the Figure 5 above are described in Table U and Table V 
below. 
 
Conservation Service Providers  
CSPs are defined as individuals or firms under contract to PPL Electric to provide consultation, design, 
administration, management and/or implementation services related to the delivery of its EE&C 
ǇǊƻƎǊŀƳǎΦ tt[ 9ƭŜŎǘǊƛŎ ŀƴǘƛŎƛǇŀǘŜǎ ǘƘŀǘ /{tǎ ǿƛƭƭ ƘŀǾŜ ŀ ƳŀƧƻǊ ǊƻƭŜ ƛƴ ŘŜƭƛǾŜǊƛƴƎ tt[ 9ƭŜŎǘǊƛŎΩǎ Phase II 
programs.  
 
As described above and indicated in Figure 5, CSP roles may involve delivery of turnkey program services 
ƻǊ ŦǳƴŎǘƛƻƴǎ ǿƛǘƘƛƴ ƻǊ ŀŎǊƻǎǎ ǇǊƻƎǊŀƳǎΦ !ƭƭ /{tǎ ǿƛƭƭ ōŜ ǘǊŀƛƴŜŘ ƻƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ǊŜǇƻǊǘƛƴƎ ǊŜǉǳƛǊŜƳŜƴǘǎΣ 
ǳǎŜ ƻŦ ǘƘŜ /ƻƳǇŀƴȅΩǎ Řŀǘŀ ƳŀƴŀƎŜƳŜƴǘ ŀƴŘ ǘǊŀŎƪƛƴƎ ǎȅǎǘŜƳ όŘŜǎŎǊƛōŜŘ ƛƴ Section 5), customer service 
requirements, quality assurance and control standards, and protocols for addressing quality issues 
should they arise (described in Section 6). All CSPs will be required to submit monthly or quarterly 
reports to PPL Electric that include customer data and detailed information on installed measures and 
incentive transactions to support 9aϧ±Σ ǘǊŀŎƪƛƴƎ ŀƎŀƛƴǎǘ ǘƘŜ tƭŀƴΩǎ ōǳŘƎŜǘǎ ŀƴŘ ƎƻŀƭǎΣ ŀƴŘ ǊŜǇƻǊǘƛƴƎ ǘƻ 
the Commission (see Section 5). 

Table U: Potential Conservation Service Providers and Program Delivery Roles 

CSP # CSP Role 

1 
Appliance Recycling CSP: provides a turnkey refrigerator, freezer and room air 
conditioning recycling program. 

2 
Residential Retail Program CSP: develops and/or uses existing relationships with 
manufacturers and retailers to market and deliver residential lighting and energy-
efficient consumer products through existing retail channels. 

3 

Residential Home Comfort Program CSP: provides turnkey services for the Whole 
House component; energy surveys for customers participating in walk-through surveys 
and assessments for the PPL Electric Residential Energy Assessment & Weatherization 
component, and delivery of home-related energy-efficiency measures. 

4 
Energy-Efficiency Behavior & Education Program CSP: provides turnkey contractor 
responsible to deliver Behavior & Education Program for both general residential 
customers and low-income customers. 

5 
Student and Parent Energy-Efficiency Education Program CSP: provides turnkey 
services for energy education for in-school component, teacher workshops, and low-
income parent group workshops.  

6 

E-Power Wise Program CSP: provides energy-efficiency kits to Community-Based 
Organizations (CBOs), trains CBO personnel, or, in instances where CBO staff or other 
trainers are not available or interested, delivers workshops, distributes and analyzes 
feedback forms, and reports on results. Kits will also be mailed to qualified low-income 
customers. 

7 

Prescriptive and Custom Small C&I, Large C&I and GNI Program CSP: provides turnkey 
contractor responsible for managing Prescriptive Efficient Equipment, Direct Discount, 
Agriculture, and Custom programs for GNI, Small C&I, and Large C&I. Assists customers 
and trade allies in completing applications and determines incentives. 
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CSP # CSP Role όŎƻƴΩǘύ 

8 

Master Metered Low-Income Multifamily Housing CSP: provides turnkey services 
responsible for recruiting qualified customers; providing audits and recommendations; 
coordinating the installation of measures; and assisting customers in determining 
incentives and completing applications. 

9 
School Benchmarking CSP: provides turnkey energy benchmarking for schools, 
encouraging schools to take action based on benchmarking results. 

10 
Continuous Energy Improvement CSP: provides turnkey services, through a series of 
seminars, workshops, and one-to-one meetings, to assist school districts in defining an 
energy vision, resources, and goals for their own energy-efficiency program. 

11 EM&V CSP: provides independent evaluation, measurement, and verification. 

12 
Tracking CSP: hosts, and makes upgrades as necessary, a program activity tracking 
management system and reporting system. 

13 

Advertising, Marketing and PR CSP: provides advertising and marketing, working in 
ŎƻƭƭŀōƻǊŀǘƛƻƴ ǿƛǘƘ tt[ 9ƭŜŎǘǊƛŎΩǎ ƛƴǘŜǊƴŀƭ ƳŀǊƪŜǘƛƴƎ ŀƴŘ ŎƻǊǇorate communications 
departmentΦ ¢ƘŜ !ŘǾŜǊǘƛǎƛƴƎ /{tΩǎ ǿƻǊƪ ƛƴŎƭǳŘŜǎ ǘƘŜ ŎǊŜŀǘƛǾŜ ŦǳƴŎǘƛƻƴΣ ǇǊƻŘǳŎǘƛƻƴΣ 
and media buys for television, radio, print, outdoor, Internet and other advertising. For 
programs that are not designed as being turnkey programs, the Advertising CSP will 
provide direct service. 

Trade allies (TA) 
¢ǊŀŘŜ ŀƭƭƛŜǎ ǇǊƻǾƛŘŜ ǇǊƻŘǳŎǘǎ ŀƴŘ ǎŜǊǾƛŎŜǎ ǘƻ ŎǳǎǘƻƳŜǊǎ ƛƴ ǎǳǇǇƻǊǘ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻƎǊŀƳǎΣ ōǳǘ ŀǊŜ 
not under contract to PPL Electric. Trade allies typically provide products and services under contract to 
and directly for customers. 
 

Table V: Trade Allies Program Delivery Roles 

TA # TA Roles 

1 

Lighting and Other Dealers and Installers: provide sales, equipment diagnostics, 
maintenance, and installation services for energy-efficient equipment, such as 
ƭƛƎƘǘƛƴƎ ŀƴŘ ŀǇǇƭƛŀƴŎŜǎΦ ¢ƘŜǎŜ ǘǊŀŘŜ ŀƭƭƛŜǎ ǿƛƭƭ ƛƴŦƻǊƳ ŎǳǎǘƻƳŜǊǎ ŀōƻǳǘ tt[ 9ƭŜŎǘǊƛŎΩǎ 
applicable programs and rebates; provide essential information for customers to 
understand the costs and benefits of equipment or services; and encourage 
ŎǳǎǘƻƳŜǊǎ ǘƻ ǘŀƪŜ ŀŘǾŀƴǘŀƎŜ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ ǇǊƻƎǊŀƳǎΦ {ƻƳŜ ǘǊŀŘŜ ŀƭƭƛŜǎ also will 
ǇŀǊǘƛŎƛǇŀǘŜ ƛƴ ǘƘŜ ŘŜƭƛǾŜǊȅ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ 5ƛǊŜŎǘ 5ƛǎŎƻǳƴǘ ŎƻƳǇƻƴŜƴǘ ǇǊƻǾƛŘƛƴƎ 
direct installations. 

2 

Comprehensive Audit Contractors: a network of ǘǊŀƛƴŜŘ ŎƻƴǘǊŀŎǘƻǊǎ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ 
service territory that support delivery of the comprehensive audit component of the 
Residential Energy Assessment & Weatherization Program. 

3 

Survey Contractors: ŀ ƴŜǘǿƻǊƪ ƻŦ ŎƻƴǘǊŀŎǘƻǊǎ ƛƴ tt[ 9ƭŜŎǘǊƛŎΩǎ ǎŜǊǾƛŎŜ territory 
supporting delivery of the survey component of the Residential Energy Assessment & 
Weatherization Program, the Agriculture Program, and the Master Metered Low-
Income Multifamily Housing Program. 
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TA # TA Roles όŎƻƴΩǘύ 

4 

Residential and Commercial Builders: are builders, developers, remodelers, 
contractors, architects, engineers, or other market participants that design, develop, 
and build residential and commercial buildings. These trade allies will provide 
support delivery for the Whole House Program.  

5 
Technical Engineering and Energy Services Firms: provides installation of energy-
efficiency projects for Small C&I, Large C&I, and GNI customers.  

Market Partners 
Market Partners are independent market participants that may provide conservation products and 
services to PPL Electric customers and may be supported by funding from the Company, but are not 
ǳƴŘŜǊ ŎƻƴǘǊŀŎǘ ǘƻ tt[ 9ƭŜŎǘǊƛŎΦ tt[ 9ƭŜŎǘǊƛŎΩǎ ƭƻǿ-income programs will be supported by several market 
partners, collectively termed community-based organizations (CBOs), which provide energy-efficiency 
services directly to income-qualified customers. PPL Electric will leverage its existing relationship with 
CBOs to expand and enhance its programs as appropriate. 

 
4.1.2.   Risk categories of performance, technology, market, and evaluation can affect the programs 
and risk management strategies.  
See Section 1.2.5: Managing Uncertainty. These issues are further described within each individual 
program. 
 
4.1.3.  Human resources and contractor resources needed to successfully implement Phase II. 
PPL Electric expects to use internal staff, CSPs, trade allies, CBOs, and market partners to promote and 
deliver programs and has developed, over the last four years, a robust network to provide the proposed 
services. Training and ensuring contractors are up-to-date on the latest technology and the rebates 
being offered are the key to the success of the proposed programs. PPL Electric has included provisions 
and funding in its Plan for ongoing contractor recruitment, outreach, and training. Contractors and trade 
allies, especially those who meet face-to-face with customers, have provided us with valuable insights. 
PPL Electric will continue to solicit customer and contractor feedback and conduct market research as 
part of its process evaluation to determine where gaps in contractor resources may exist. That 
information will be used to develop a plan around retaining and recruitment. Combining contractor and 
customer feedback with market research will ensure that PPL Electric will be nimble in making specific 
program changes.  
 
The Company will assign Customer Programs Specialists, supported by administrative and marketing 
staff, to oversee each of its CSPs and programs. A Customer Programs Specialist may be responsible for 
more than one program, with programs that have a natural fit grouped together. PPL Electric frequently 
evaluates workloads and staffing needs and makes adjustments if necessary. In all cases, one individual 
will be the lead for each program and will be directly accountable for program results. 
 
! ŘŜǎŎǊƛǇǘƛƻƴ ƻŦ tt[ 9ƭŜŎǘǊƛŎΩǎ 99ϧ/ tƭŀƴ ƳŀƴŀƎŜƳŜƴǘ ǎǘǊǳŎǘǳǊŜ ŀƴŘ ŀƴ ƻǊƎŀƴƛȊŀǘƛƻƴŀƭ ŎƘŀǊǘ όFigure 6) 
are provided in Section 4.2.1. 
 
 




